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Freedom’s  song  will  sound  here 
in  America’s  third  century 


Over  the  years  the  picturesque  site  of 
Joliet’s  first  business  district,  along  the 
Des  Plaines  River  in  Illinois,  had  fallen 
into  disuse.  It  was  scheduled  for  urban 
redevelopment;  but  citizens  saw  it  as 
the  ideal  location  for  a  Bicentennial 
Memorial-Cultural  Park  complex. 

Such  plans  for  the  city-ow  ned  land  were 
blocked  by  a  $220,(K)()  mortgage  held 
by  the  federal  Department  of  Housing 
and  Urban  Development. 

I'hrough  efforts  of  the  Will  County  Bi¬ 
centennial  Committee  and  vigorous 
support  by  the  Herald-News  (Joliet, 
111.),  HUD  relinquished  its  claim.  A  not- 
for-profit  corporation  was  formed  and 
plans  are  going  forward  for  the  Bicen¬ 
tennial  Memorial-Cultural  Park. 

I'he  park  will  serve  not  just  as  a  re¬ 
minder  of  the  past,  but  will  encourage  a 
richer  civic  life  that  carries  forward  the 
nation’s  heritage  into  America’s  third 
century. 


Or.  Hal  1).  Hellin^er,  Chairman. 
Dcparimvni  of  Music  and  Music 
education.  Joliet  Junior  College,  on 
the  site  of  the  proposed  Bicentennial 
Memorial-Cultural  Park  complex. 
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Mima’s 
“lrouHe'’roiiles 
lead  Slave  Macke 
lo  Hawaii. 

When  you’re  25,  ambitious  and  optimistic,  confidence  comes  easy. 

Steve  Macke  brought  all  these  qualities  with  him  in  1972,  when  fresh  from  college 
he  joined  The  Herald-Republic  in  Yakima,  Washington. 

In  his  first  assignment  as  a  motor  dealer,  he  took  a  troubled  route  and 
launched  a  program  of  “seeing  the  people.” 

In  three  months  he  restored  circulation  penetration. 

Then,  he  repeated  the  performance  on  another  troubled  route. 

By  1973,  Steve  had  earned  both  recognition  and  a  new  job  as  a  district  circulation 
manager  trainee.  He  quickly  organized  a  promotion  that  added 
1,258  new  subscribers  and  won  a  promotion  for  himself. 

Because  Steve  knows  that  building  new  circulation  is  essential 
to  a  growing  newspaper;  because  he  was  named 
Herald-Republic’s  district  circulation  manager  of  the  month  seven  times  last  year; 
but,  mainly  because  he  outperformed  30  of  the  best  — 
the  top  district  managers  from  each  of  our  other  newspapers  — 

Steve  Macke  was  chosen  as 

Harte-Hanks’  1974  Circulation  Supervisor  of  the  Year. 

The  award  includes  25  shares  of  Harte-Hanks  stock  plus  an  expenses-paid 
vacation  to  Hawaii  for  Steve  and  his  wife,  Gail. 

At  Harte-Hanks  we  like  to  see  our  people  go  far. 


HartE'HanI<s  NEwspApERS,  Inc.  NAiioNwidE 
P.O.  Box  269,  San  AntonIo,  Texas  78291 


Editor  &  Publisher 

THE  FOURTH  estate 

Robert  U  Brown  James  Wnghl  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board.  1912-1959 


^no  ^  Charter  Member. 

^  Audit  Bureau 
®  of  Circulations 
«  Member,  American 
®  Business  Press.  Inc 

6  mo  average  net  paid  Dec  31  1974—25.517 
Renewal  rate — 77  49®o 


Proliferation  of  “gag”  orders 


The  Oldest  Publishers'  and  Advertisers' 
Newspaper  tn  America 


The  increasing  number  of  gag  orders  on  the  press  and  what 
newspapers  should  do  about  them  was  the  subject  of  a  panel  dis¬ 
cussion  before  the  American  Newspaper  Publishers  Association 
last  week.  It  is  important  that  the  publishers,  who  pay  the  legal 
fees,  should  know  about  these  things.  Their  editors,  who  met  in 
Washington  this  week,  are  on  the  firing  line  and  are  more  familiar 
with  the  problem.  They  would  have  benefited  from  the  same  dis¬ 
cussion. 

Two  kinds  of  gag  orders  are  becoming  popular  with  jurists.  The 
first  is  an  order  forbidding  reporters  and  their  newspapers  from 
printing  reports  of  what  has  transpired  in  open  court.  They  have 
been  declared  unconstitutional  but  the  process  of  appeal  from  such 
an  order  can  be  time-consuming.  If  a  newspaper  publishes  in  de¬ 
fiance  of  an  order  it  is  subject  to  penalties.  If  it  withholds  publish¬ 
ing  until  appeal  is  pursued,  the  trial  continues  and  the  public  is 
deprived  of  news  about  the  court  proceeding. 

The  second  type  of  gag  order  is  not  directed  at  the  press  but  is  a 
court  mandate  forbidding  certain  people — defendants,  attorneys, 
court  and  law  enforcement  officials — from  talking  to  the  press.  It  is 
a  restraint  on  access  to  the  news. 

As  was  suggested  at  ANPA,  all  attorneys  associated  with  news¬ 
papers  everywhere  should  brush  up  on  the  law  involving  First 
Amendment  cases  so  that  they  can  act  immediately  when  problems 
arise.  Most  of  them  are  primarily  concerned  with  corporate  mat¬ 
ters  and  if  they  have  to  “research”  the  law  before  taking  action  it 
w'ill  be  too  late. 

Each  gag  order  must  be  fought  vigorously  but  in  addition  news¬ 
paper  executives  should  seek  the  cooperation  of  bar  associations  to 
halt  this  insidious  trend  toward  restraint  on  the  press. 


“Newsmen”  as  CIA  agents 

In  answ'er  to  a  question  following  his  speech  to  the  Associated 
Press  luncheon  in  New  Orleans  last  week,  CIA  Director  William  E. 
Colby  assured  those  present  that  none  of  their  foreign  correspon¬ 
dents  are  being  employed  as  CIA  agents.  However,  he  added,  some 
stringers  or  correspondents  for  little-knowm  publications  are  so 
employed. 

It  seems  to  us  that  the  CIA  executive  and  his  organization  have 
missed  the  point  of  all  the  protest  expressed  a  couple  of  years  ago 
when  it  was  revealed  some  U.S.  newsmen  abroad  were  also  on  the 
CIA  payroll. 

It  makes  little  difference  whether  the  CIA  agent  is  also  employed 
as  a  full-time  correspondent  for  a  large  daily  or  as  a  part-time 
stringer  for  an  obscure  w'eekly  magazine.  The  possibility  that  any¬ 
one  w’ith  credentials  as  a  newsman  or  correspondent  could  be  act¬ 
ing  for  CIA  throws  suspicion  on  all  people  with  similar  credentials. 

We  think  Colby  has  “blown  the  cover”  on  anyone  overseas  calling 
himself  a  new’sman  who  w'orks  for  CIA  and  at  the  same  time  has 
created  credibility  problems  for  every  other  newsman  who  has  no 
connection  with  the  agency. 

In  fairness  to  U.S.  reporters  abroad,  CIA  ought  to  terminate 
whatever  connections  it  still  maintains  with  newsmen,  whatever 
their  journalistic  employment  status,  and  state  publicly  and  em¬ 
phatically  to  the  world  that  NO  newsman  or  correspondent  has  any 
connection  with  CIA. 


With  which  have  been  merged:  The  Journalitt  estab¬ 
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Southern  style  ‘brights’  fill 
gaps  on  editorial  pages 


There  are  blood  banks,  pigg>’  banks, 
type  banks  .  .  .  and  editorial  banks. 
One  of  the  last-named  operates  under 
a  charter  from  the  Southern  Newspa¬ 
per  Publishers  Association,  Atlanta, 
Ga. 

Deposits  may  be  made  simply — just 
clip  and  mail  to  the  SNPA  office.  With¬ 
drawals  are  just  as  easy — simply  clip 
and  paste.  No  computers  or  electronic 
retrieval  devices. 

The  dividends  to  readers  of  newspa¬ 
pers  may  be  great  from  time  to  time — 
a  smile  to  start  the  day  with,  or  a 
chuckle  before  going  out  at  night. 

For  example: 

TOUCHE 

Every  time  we  manage  to  come  up  with 
some  ringing  statement  of  editorial 
truth  that  is  destined  to  make  journal¬ 
istic  history,  some  wit  manages  to  come 
along  ivith  a  barb  that  punctures  our 
balloon  of  self-esteem.  Like  the  charac¬ 
ter  who  said  the  difference  between 
news  and  gossip  is  whether  you  tell  it 
or  hear  it.  Humph. 

— From  the  Paris  (Tenn.)  Post-In- 

telligencer. 

Or  this  one: 

Automobile  sales  nosedive,  leaving  car 
lots  tvith  a  bumper  crop.  What  is 
needed  in  the  automotive  industry  is 
an  executive  to  head  sales  into  the 
right  direction — a  sort  of  steering 
wheel.  In  keeping  with  the  times,  in¬ 
dustry  styles  have  gone  from  the  fast- 
back  to  the  cutback. 


— From  the  Pompano  Beach  (Fla.) 

Sun-Sentinel. 

Editors  may  help  themselves  to  the 
gems  of  wit  and  humor  that  are  dis¬ 
tilled  in  the  Editors’  Exchange,  says 
SNPA  executive  vicepresident  Reed 
Sarratt.  But,  unfortunately,  there  isn’t 
as  much  interest  in  the  editorial  bank 
as  he  would  like  to  declare.  It’s  some¬ 
thing  of  a  chore  to  get  editors  of 
SNPA’s  member  papers  in  14  states  to 
contribute  a  steady  flow  of  the  light, 
bright  and  brief  editorials. 

That’s  puzzling,  Sarratt  says,  be¬ 
cause  when  the  editorial  exchange  was 
discontinued  a  year  ago  he  received 
protests  from  many  quarters.  One  had 
terrific  impact.  A  publisher  notified  the 
SNPA  headquarters  that  if  the  edi¬ 
torial  service  was  abandoned  he  would 
withdraw  from  membership.  It  was  the 
only  worthwhile  thing,  he  said,  that  his 
editor  derived  from  SNPA. 

The  blue  sheets 

So  the  blue  sheet — Editors’  Exchange 
— ^was  quickly  restored.  Some  editors 
think  it’s  inappropriate  that  pleasant 
remarks  and  thoughts  should  come  on 
blue  paper.  But,  Sarratt  explains, 
orange,  white,  yellow,  green  and  two 
shades  of  pink  have  been  the  colors 
for  other  services  (labor  relations,  ad¬ 
ministrative,  mechanical,  advertising, 
personnel,  etc.)  ever  since  the  news 
bulletins  became  a  part  of  SNPA  serv¬ 
ice. 

No  one  would  call  this  sample  a  blue 
note: 


GET  LOST? 

Free  road  jnaps  are  about  to  become  a 
thing  of  the  past.  Some  service  sta¬ 
tions  are  beginning  to  charge  for  them. 
But  it  doesn’t  quite  fit  in  with  the 
profit  statements  we've  been  reading. 
Some  critics  might  say  the  companies 
have  just  found  another  way  of  telling 
the  rest  of  us,  “Get  lost,  folks!” 

— From  the  Atlanta  (Ga.)  Journal  and 
Constitution. 

Before  Sarratt  assumed  command  of 
SNPA’s  HQ  and  moved  it  from  Chatta¬ 
nooga  to  Atlanta,  the  editorial  bank 
was  kept  filled  with  material  which 
staffers  culled  from  the  hundreds  of 
papers  received  daily  from  members. 
Sarratt  pleaded  with  publishers  of  the 
nearly  400  member  papers  to  cut  it 
out — literally.  Instead  of  sending  their 
paper  every  day,  he  urged,  just  have 
someone  clip  the  bright  item  and  sub¬ 
mit  it  for  possible  inclusion  in  the  blue 
sheet. 

Contributions  fell  off  and  this  situa¬ 
tion  prompted  Ray  Jenkins,  Alabama 
Journal,  Montgomery,  to  come  to  the 
aid  of  the  SNPA  office.  “Let  us  try  to 
keep  this  thing  afloat,”  he  wrote  to 
“Dear  Fellow  Struggler.” 

“Some  anonymous  philosopher  of 
journalism,”  Jenkins  observed,  (with 
the  suspicion  that  the  wretch  was  a 
photographer)  “has  said,  ‘writing  edi¬ 
torials  is  a  little  like  wetting  your  pants 
while  wearing  a  dark  blue  suit;  it 
gives  you  a  nice,  warm  feeling  and  no¬ 
body  notices.’ 

“This  is  not  only  ungenerous,  but 
false.  Other  editors  notice  at  least 
when  the  supply  falls  short.  I  speak  of 
the  fillers  which  the  SNPA  Bulletin  has 
supplied  over  the  years.” 

Then  he  gave  the  rule  of  exchange 
material:  “It  should  be  about  some¬ 
thing  light,  inoffensive,  non-controver- 
sial,  and  about  two  to  six  inches.  And 
non-perishable,  since  these  things  have 
a  way  of  stacking  up  in  overset.” 

A  wider  audience 

After  all,  said  Jenkins,  it  is  some 
satisfaction  in  knowing  that  “I  oc¬ 
casionally  write  for  audiences  in  Dal¬ 
las,  Atlanta,  Memphis,  or  what  have 
you  as  well  as  for  multitude  of  my  own 
city.” 

Sarratt,  an  old  editorial  page  editor 
himself,  w'as  gratified  by  the  response 
that  Jenkins’  letter  enlivened.  The  flow 
of  deposits  to  the  editorial  bank  has 
increased  considerably. 

A  recent  example: 

HEY  BIG-SPENDER  SHEIKS! 

It’s  said  that  some  Middle-East  money 
may  go  into  one  of  the  teams  of  the 
World  Football  League.  But  why  stop 
there  with  one  team?  For  just  a  few 
millions  more.  Sheik-baby,  we  can  offer 
you  two  or  three  of  these  wonderful 
clubs!  How  about  buying  the  whole 
league?  We  can  get  it  for  you  whole¬ 
sale. 

— From  the  Tulsa  (Okla.)  World 
{Continued  on  page  26) 
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“For  many  years  The  New  York  Times  has  set  the  stand¬ 
ard  for  excellence  in  American  journalism.  Not  to  read 
The  Times  is  not  to  read  the  best  in  newspaper  writing 
and  editing.  We  in  the  West  also  read  The  Times  to  keep 
alive  the  envy  that  will  one  day  produce  the  Western 

Establishment  press.”  „  .  ..  „  .. 

^  Robert  M.  Carney,  Man^inj  Editor 

The  Sacramento  Union 


April  19.  1975 


Every  Saturday  since  1884 


Reporters  leave  Cambodia 

New  York  Times’  reporter  volunteers  to  stay 

By  Darrell  Leo 


Sydney  H.  Schanberg,  Neiv  York 
Times  correspondent  in  uar-torn  Cam¬ 
bodia,  has  all  his  wordly  possessions 
stuffed  into  two  ruck  sacks,  he  has  told 
his  editors. 

He  is  ready  to  leave  with  just  a 
moment’s  notice,  he  says.  But  so  far, 
Schanberg,  Dith  Pran,  a  Cambodian- 
born  Times  reportcr/photographer  and 
freelance  photographer  A1  Rockoff  have 
joined  a  small  group  of  foreign  jour¬ 
nalists  who  remain  in  that  Asian 
country  to  report  the  news. 

On  April  12  the  United  States  an¬ 
nounced  the  closing  of  its  embassy  in 
Phnom  Penh  and  the  evacuation  of 
several  hundred  Americans  and  Cam¬ 
bodians  as  the  Khmer  Communists 
closed  in  on  that  city. 

40  leave,  6  slay 

.Approximately  40  journalists  were 
evacuated  from  the  capital  city  of 
Cambodia  on  that  day.  Six  decided  to 
stay,  however.  Besides  Schanberg,  Pran 
and  Rockoff,  the  three  others  were  free¬ 
lancers  Denis  Cameron  and  Lee  Ru- 
dakewych  and  Richard  Boyle  of  the 
Pacific  News  Service. 

On  April  15  though.  Associated  Press 
reported  that  the  three  others  had 
opted  to  leave.  Most  of  the  reporters 
evacuated  from  Phnom  Penh  are  now 
stationed  in  Saigon  where  they  may 
face  a  similar  problem  as  the  Viet  Cong 
continues  its  incursion  to  the  South. 

So  far  though,  all  reporters  have 
been  safely  evacuated. 

When  Schanberg  and  Pran  made 
their  dramatic  decision.  Times’  foreign 
news  editor  James  Greenfield  learned  of 
it  at  7 :44  a.m.  on  April  12. 

C.abled  decision 

In  cable  sent  to  the  editor,  Schan- 
l)erg  wrote:  “I  have  made  a  judgment 
to  stay.  I  would  appreciate  your  sup¬ 
porting  that  judgment.  You  can  help 
me  by  calling  Janice  (his  wife  who 
lives  in  Singapore)  and  telling  her  I’m 
alright.  Dith  Pran  is  with  me.  He  has 
also  decided  to  stay  on  his  own  judg¬ 
ment.  We  evacuated  his  wife  and  four 
children. 

“I  made  my  judgment  sanely  and  I 
will  do  my  best  for  the  paper.  I  will 
file  whatever  and  whenever  I  can.  .  .  . 
Please  give  me  your  support  and  please 
call  Janice  and  tell  her  I  am  well,  and 
will  probably  see  her  soon.  Would  bring 
her  here  except  its  uncomfortable  with¬ 
out  air  conditioning.” 

In  the  one  short  week  since  Schan¬ 
berg  decided  to  remain,  getting  copy 
out  of  Cambodia  and  into  the  hands  of 
the  Times  has  been  a  monumental  task. 
Gerald  Gold,  deputy  editor  on  the  for¬ 


eign  desk,  explained,  “He’s  been  amaz¬ 
ing  getting  copy  out  under  all  kinds  of 
conditions.” 

That  copy  though  has  consistently 
found  its  way  to  page  one  as  the  situa¬ 
tion  in  that  country  becomes  more 
dramatic  and  more  critical. 

Transmission  problems 

On  .April  15,  Schanberg  informed  the 
Times,  “I  have  to  stop  working  in  order 
to  go  to  the  transmitter  center  and  try 
and  get  things  revived  there.  I  spent 
all  night  watching  bewildered  mechan¬ 
ics  turn  the  dials  on  an  ancient  Chinese 
transmitter  they  couldn’t  fathom,  which 
had  been  pressed  into  service  l)ecause 
the  main  transmission  center  at  Kambol 
has  been  overrun.” 

The  foreign  correspondent  who  joined 
the  Times  in  1959  has  been  in  Cambodia 
off  and  on  for  the  last  five  years.  His 
present  journalistic  tour  there  began 
some  three  or  four  months  ago.  Gold 
said. 

Before  the  announcement  of  the  evac¬ 
uation,  the  newspaper  gave  Schanlierg 
explicit  instructions  to  get  out  and  take 
care  of  himself.  Gold  said.  “We  assumed 
he  would  be  part  of  the  U.S.  evacua¬ 
tion.  Then  we  received  his  cable  and  his 
decision  to  stay.” 

Not  all  Times  staffers  remained,  one 
of  the  last  to  leave  was  Joe  Leljweld, 
the  Times’  Hong  Kong  bureau  chief 
who  was  sent  in  to  help  Schanl>erg  and 
then  later  evacuated.  David  Andelman 
was  also  there  for  the  newspaper  but 
left  with  the  U.S.  Marine  commanded 
evacuation. 

The  41-year-old  reporter  meanwhile 
has  been  in  constant  contact  with  the 
newspaper,  sending  messages  daily, 
said  Gold. 

.Associated  Press  foreign  staffers  also 
showed  some  valor .  when  Cambodian 
staffer  Chhay  Born  Lay  missed  the 
Marine  evacuation,  .AP  sent  a  charter 
flight  with  AP  correspondent  Richard 
Blystone  out  to  rescue  him. 

.According  to  AP,  when  the  Cambo¬ 
dian-born  writer  learned  of  his  plight, 
he  wired  the  Saigon  bureau:  “I  still 
here  and  don’t  know  what  to  do  next.” 

As  the  last  evacuee.  Lay  wrote  his 
version  of  the  pick-up  from  Saigon, 
South  Vietnam.  Wrote  the  Cambodian: 

“I  know  I  was  in  trouble  when  an 
.American  friend  who  is  remaining  in 
Phnom  Penh,  rushed  into  the  .AP  office 
and  screamed:  ‘What  are  you  doing 
here?  Everyone’s  left.’ 

“I  had  been  two  hours  at  the  im¬ 
migration  department  picking  up  a 
passport  for  my  wife.  In  that  time 
everyone  had  left.” 

The  idea  that  the  newsmen  are  scur- 


STAYS  BEHIND — Sydney  H.  Schanberg,  New 
York  Times  correspondent  in  Cambodia,  views 
the  country  in  happier  times.  With  Khmer 
Communists  taking  over  the  land,  most  jour¬ 
nalists  have  fled  for  Saigon.  He,  however,  re¬ 
mained.  Photo  Is  by  Sarah  Webb  Barrell  of 
the  Times. 

rying  out  of  Cambodia  has  also  become 
an  issue  of  honor,  at  least  for  Schan¬ 
berg.  His  last  message  to  the  Times 
received  at  10  a.m.  on  April  16  ex¬ 
plained  his  view  of  a  story  which  ran 
in  the  Bangkok  World. 

“I’ve  seen  the  story,”  he  wrote,  “say¬ 
ing  that  all  six  .American  newsmen 
have  taken  refuge  in  the  French  em¬ 
bassy  and  have  cabled  SOS  to  Ambas¬ 
sador  Dean  (the  U.S.  diplomat  in 
Phnom  Penh)  in  Bangkok,  asking  for 
rescue  evacuation  out  of  fear  of  execu¬ 
tion  by  insurgents.  This  is  a  hoax,  as 
far  as  I  know  none  of  the  American 
newsmen  have  requested  evacuation. 
Certainly  I  have  not.  Nothing  has 
changed  about  our  assessment  .  .  .” 

Still  Gold  said  Schanberg  is  remain¬ 
ing  very  confident  about  his  safety. 
From  last  reports,  Gold  said  the  re¬ 
porters’  communique  reassured  that  he 
wanted  to  stay  and  feels  perfectly  safe. 

If  that  situation  changes  though. 
Gold  said  that  the  reporter  would  in¬ 
deed  go  to  the  French  embassy  for 
shelter  and  possible  evacuation. 

On  April  15,  Schanberg’s  feelings 
al>out  his  safety  seemed  to  be  confirmed. 
On  that  day,  he  reported  that  he  and 
a  group  of  newsmen  had  driven  through 
the  Pochentong  market-place  where 
they  saw  some  rebel  soldiers.  But,  he 
reported,  they  made  no  effort  to  stop 
him. 

Situation  critical 

The  newsmen  while  seemingly  as¬ 
sured  of  their  safety  at  the  moment, 
still  term  the  situation  as  critical.  They 
said  that  France  had  indeed  agreed  to 
permit  an  evacuation  helicopter  to  use 
the  front  courtyard  of  its  abandoned 
(Continued  on  page  9) 
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Editors  to  educate  public 
on  First  Amendment  rights 

By  I.  William  Hill 


In  an  effort  to  spread  knowledge  of 
the  First  Amendment  to  the  public  at 
large,  more  than  a  hundred  members 
of  the  American  Society  of  Newspaper 
Editors  met  this  week  (April  15)  to 
organize  an  educational  campaign. 

The  theme,  as  expressed  by  ASNE 
incoming  president  Warren  H.  Phillips, 
president  of  Dow  Jones  &  Co.,  is  to 
make  -sure  everyone  knows  that  the 
First  Amendment  conferring  freedom 
on  the  press  was  adopted  not  for  the 
sake  of  the  press,  but  for  the  sake  of 
the  public. 

The  group,  still  without  a  name,  will 
comprise  a  subcommittee  of  the  ASNE 
Freetiom  of  Information  Committee. 
Phillips  likened  the  work  of  the  group 
to  “Project  Dialogue”  of  the  American 
Newspaper  Publishers  Association.  He 
called  on  members  to  be  ready  to  speak 
in  their  areas  on  the  subject. 

Hornby's  idea 

The  clarion  call  was  then  sounded  by 
William  H.  Hornby  {Denver  Post)  who 
is  ending  a  two-year  term  as  chairman 
of  the  Freedom  of  Information  Com¬ 
mittee.  So  loud  was  his  message  that 
Charles  L.  Bennett  (Oklahoma  City 
Times  and  Oklahoman)  remarked  that 
the  group,  representative  of  just  about 
every  state,  should  be  called  “Hornby’s 
Hornblowers.”  A  more  likely  title  will 
be  one  suggested  by  Malcolm  B.  John¬ 
son  (Tallahassee  Democrat)  —  “Com¬ 
mittee  on  the  First  Amendment.”  John¬ 
son  told  the  meeting  he  felt  that  the 
title  “Freedom  of  Information  Com¬ 
mittee”  does  not  suggest  to  the  public 
an  adequate  understanding  of  the  First 
Amendment. 

Eugene  Patterson  (St.  Peterslmry 
Times)  told  the  meeting  that  an  Associ¬ 
ated  Press  film  on  the  First  Amend¬ 
ment  had  provided  a  highly  successful 
nucleus  for  freedom  of  information 
programs  before  lioth  civic  groups  and 
schools  in  the  St.  Petersburg  area. 

“Our  newspaper  has  sent  out  at  least 
a  hundred  speakers.  The  First  Amend¬ 
ment  film  is  shown  and  then  the  news¬ 
paper  representative  answers  First 
.Amendment  questions.” 

“What  each  of  you  mu.st  do  is  let 
us  know  any  and  every  way  you  can 
imagine  for  us  to  get  out  the  message 
in  the  days  ahead,”  Hornby  said. 

Floor  siiggi'stioiis 

Suggestions  from  the  floor  imme¬ 
diately  began  to  pop  up.  David  Stolberg 
(Scripps  Howard)  said  he  thought  that 
ASNE  siieakers  should  be  programmed 
on  radio  and  tv  programs. 

Victor  H.  Krulak,  director  of  edi¬ 
torial  and  news  policy  of  the  San  Diego 
Union  and  Tribune,  said  that  two  things 
must  be  borne  in  mind  in  the  educa¬ 


tional  campaign  —  what  to  say  and  to 
whom  to  say  it.  “I  strongly  urge  that 
civic  luncheon  clubs  aren’t  the  best  pos¬ 
sible  audience,”  he  said.  “Give  your 
speeches  to  colleges  and  high  schools  or 
meetings  of  organizations  like  the 
American  Medical  A.ssociation.” 

Richard  M.  Schmidt,  Jr.,  ASNE 
counsel,  got  in  his  word  about  the  type 
of  audience  that  needs  freedom  of 
speech  education.  He  told  alwut  a  Cali¬ 
fornia  school,  where  all  the  students 
averaged  an  130  IQ.  They  were  asked 
if  they  would  allow  John  Birch  to  speak 
iKjfore  them.  The  group  voted  no.  Then 
a  group  of  students  in  the  Watts  area 
were  asked  if  they’d  allow  a  member 
of  the  Klu  Klux  Klan  to  speak  and  they 
voted  a  resounding  “yes.” 

• 

Dick  Tracy  dropped 
by  Washington  Post 

When  the  Washington  Post  cancelled 
“Dick  Tracy”  earlier  this  month,  after 
surv’eys  indicated  the  story  strip  was 
among  the  least  widely  read  features 
of  the  paper,  a  quartet  of  protesters 
from  a  local  high  school  set  up  a  picket¬ 
ing  operation  and  the  paper  i-eceived 
400  phone  calls  asking  what  had  hap¬ 
pened. 

The  Post  dropped  Tracy  April  6  and 
replaced  him  with  the  new  Howie 
Schneider  strip,  “The  Circus  of  P.  T. 
Bimlx).”  The  Post  story  following  can¬ 
cellation  warned  that  another  low  read¬ 
ership  strip,  “Little  Orphan  Annie,” 
may  go  soon  too.  The  Chicago  Tribune- 
New  York  News  Syndicate  has  l)een 
rerunning  the  original  Harold  Gray 
“Annie”  strips  for  about  a  year.  The 
syndicate  also  handles  the  Tracy  strip 
by  veteran  cartoonist  Chester  Gould. 


Newspaper  started 
by  equipment  firm 

Midwest  Industries,  Ida  Grove,  Iowa, 
a  farm  and  marine  equipment  manu¬ 
facturing  firm,  said  this  week  it  will 
start  a  newspaper,  the  Ida  County 
Courier,  to  serve  the  needs  of  “all  of 
the  people  fully,  fairly,  and  compe¬ 
tently.”  Jon  Posten,  presently  news  di¬ 
rector  for  KMEG-tv  in  Sioux  City,  has 
been  named  to  head  the  company’s 
communications  division,  which  will 
publish  the  paper.  The  E&P  Yearbook 
lists  a  weekly  paper  in  Ida  Grove,  the 
Pioneer  Record,  with  a  circulation  of 
2,925. 

EDITOR 


Annual  rotation 
of  Washington 
reporters  urged 

Michael  Howard,  youthful  editor  of 
the  Rocky  Mountain  News,  proposed 
this  week  (April  15)  that  Washington 
reporters  should  be  expelled  into  the 
“clear  air  of  a  non-Washington  world” 
on  some  basis  of  yearly  rotation. 

That  was  his  suggestion  for  coping 
with  “What’s  Wrong  with  Washington 
Journalism”  —  the  discussion  topic  for 
a  four-man  panel  at  the  National  Press 
Club’s  Editors’  Week  Luncheon  an 
event  held  in  conjunction  with  the  an¬ 
nual  American  Society  of  Newspaper 
Editors  convention. 

Also  on  the  panel  were  Norman 
Isaacs,  president  of  the  Wilmington 
(Del.)  Jotirnal;  Clay  Felker,  editor  of 
Netv  York  magazine,  and  George  Her¬ 
man  of  the  Columbia  Broadcasting  Sys¬ 
tem. 

Peter  Lisagor,  who  moderated  the 
program  before  a  packed  house,  warned 
his  newsmen  audience  that  “any  wounds 
suffered  here  today  will  be  self-inflict¬ 
ed”  and  predicted  that  before  the  dis¬ 
cussion  ended,  “you’re  going  to  know 
not  only  what’s  wrong  with  Washing¬ 
ton  journalists  but  who’s  responsible 
for  it.” 

Howard  promptly  took  him  up  on 
that.  When  he  was  asked  if  editors  also 
.should  be  rotated  rapidly  along  with 
Washington  correspondents,  he  said 
they  should  be  because  “staying  on  the 
job  gives  you  tunnel  vision  after  a 
time.” 

‘Conditional  bias' 

He  blamed  what  he  called  the  “condi¬ 
tioned  Washington  bias”  on  these  fact¬ 
ors: 

1.  “an  emotionally  charged  atmo¬ 
sphere  in  which  a  minuscule  action  by 
an  insignificant  congressional  commit¬ 
tee  can  cause  reverberations  around  the 
world. 

2.  “an  in-breeding  of  thought  and 
action,  occasioned  by  an  interminable 
round  of  cocktail  parties,  luncheons  and 
similar  events,  in  which  all  discussions 
center  on  Washington. 

3.  “a  let-down  feeling  on  the  part  of 
those  who  continue  to  work  in  Wash¬ 
ington  but  occasionally  venture  into  the 
scary  world  outside  .  .  .  despite  their 
protestations  that  they’d  really  like  to 
get  aw’ay  from  the  i-at  race,  Washing¬ 
ton  residents  are  bereft  and  insecure 
without  it.” 

Isaacs,  former  president  of  the  Amer¬ 
ican  Society  of  Newspaper  Editors  and 
the  Associated  Press  Managing  Editors, 
put  some  of  the  blame  for  what  he  con¬ 
sidered  inadequate  Washington  cover¬ 
age  on  editors  who  lose  touch  with  their 
bureaus  —  “out  of  the  office,  out  of 
mind.” 

He  called  Washington  “probably  the 
(Continued  on  page  11) 
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ASNE  told: 

Economy  not 
as  newspaper 

Ry  I.  William  Hill 

Tlirec  economists  vied  one  day  this 
week  (April  Ifi)  to  divert  the  American 
Society  of  Newspaper  Editors  conven¬ 
tion  from  enthusiasm  over  having  Presi¬ 
dent  h’ord  as  a  luncheon  speaker  by 
telling  the  group  the  press  is  getting 
a  low  grade  in  covering  economics. 

The  critics  were:  Dr.  Leon  T.  Ken¬ 
dall,  ])resident  Mortgage  Guaranty  In¬ 
surance  Corporation  of  Milwaukee; 
Louis  Rukey.ser,  television’s  top  finan¬ 
cial  expert;  and  Herbert  Stein,  former 
chairman  of  the  President’s  Council  of 
Economic  Advisers  and  now  a  professor 
at  the  University  of  Virginia. 

Said  Dr.  Kendall:  “The  reporting  is 
uneven,  .sometimes  lacking  in  kilance, 
tending  to  enijihasize  the  topical  rather 
than  the  substantial,  characterized  oc¬ 
casionally  by  frightening  headlines  and 
in  need  of  historical  perspective.’’  He 
went  on  to  say  that,  during  the  past 
year,  economic  news  coverage  has  ac¬ 
centuated  the  negative  and  tende<l  to 
damage  consumer  attitudes  toward  the 
future  and  consumer  buying  plans. 

Number  1  failure 

Rukeyser  said  he  agreed  with  Time 
Magazine  that  economics  is  the  number 
one  failure  of  journalism.  Part  of  the 
blame,  he  said,  is  traceable  to  editors 
who  let  their  reporter  use  “the  unedu- 
caterl  trades  of  politicians’’  as  legiti¬ 
mate  material  for  the  rejiorting  of  eco¬ 
nomic  questions.  He  also  fingered  a 
tendency  of  some  editors  to  limit  eco¬ 
nomic  coverage  to  features  on  how  to 
buy  a  rug  or  articles  by  “Hustlers  on 
how  to  predict  the  stock  market.’’  Ru¬ 
keyser  also  criticized  misleading  head¬ 
lines  on  economic  stories. 

Stein  Iwgan  his  remarks  by  saying 
he  personally  doesn’t  believe  the  cur¬ 
rent  economic  situation  is  in  any  way 
a  crisis  because  we  are  not  going 
through  an  experience  which  holds  a 
real  possibility  of  disaster. 

“The  casual  use  of  the  word  ‘crisis’ 
and  similar  words  is  a  spnptom  of  the 
main  complaint  I  would  make  about  the 
way  the  press  covers  the  economy.  The 
coverage  tends  to  generate  excitement 
and  anxiety  by  exaggerating  the  evils 
and  dangers  of  our  condition.  The  sim- 
j)le,  though  possibly  dull,  facts  are  that 
our  current  difficulties  are  not  different 
in  kind  from  many  we  have  lived 
through  in  the  i)ast.’’ 

Past  lieadlines  reoallejl 

The  same  idea  was  brought  out  hy 
Dr.  Kendall,  who  looke<l  back  on  times 
that  were  economically  difficult  and 
quoted  newsiiapers  of  that  day  as  to 
what  they  said.  For  instance,  in  IS.*??, 


as  bad 
reports 

the  Detroit  Free  Press  said:  “All  is 
darkness  and  despair.  As  a  nation,  we 
are  at  the  bottom  of  the  hill.”  And,  in 
187.*?,  the  New  York  World  said:  “Col¬ 
lapse  is  a  grim  reality.  The  days  of  the 
republic  arc  numl)ered.”  And,  the  Wall 
Street  Journal  in  1907:  “The  old  ship 
of  state  is  sinking.” 

Stein  said  the  jiroblem  is  not  gener¬ 
ally  inaccuracy  or  incompetence  in  news 
stories.  “The  problems  mount,”  he  said, 
“as  one  gets  toward  analysis  and  in¬ 
terpretation — in  headlines,  human  inter¬ 
est  stories,  columns,  editorials,  magazine 
stories,  columns,  editorials,  magazine 
features  and  cartoons.  This  is  ironic 
l)ecause  one  purpose  of  these  supple¬ 
mentary  words  and  pictures  is  presum¬ 
ably  to  help  the  reader  understand  the 
news.  In  my  opinion  the  reason  the  fea¬ 
tures  do  not  serve  this  purpose  is  that 
they  are  now  aimed  more  at  entertain¬ 
ing  than  at  explaining,  and  to  enter¬ 
tain  requires  being  more  dramatic  than 
the  news  warrants.” 

Advice  sugg<‘sled 

Dr.  Kendall  offered  a  little  advice: 
“The  remedy  (to  had  press  economic 
writing)  rests  in  two  areas:  (1)  strong¬ 
er  and  more  vigorous  management,  not 
of  the  news,  but  of  the  capability  of 
the  general  reporter  to  understand  and 
set  forth  the  national  economic  dia¬ 
logue:  (2)  the  development  of  a  broad¬ 
er  historical  perspective  on  current 
events.” 

Dr.  Kendall  also  said:  Editors  must 
make  sure  that  men  and  women  at 
work  in  gathering,  reporting,  writing 
and  analyzing  economic  news  are  equal 
to  the  new  problems  and  challenge  they 
face. 

President  Ford’s  luncheon  appear¬ 
ance  consisted  of  a  few  brief  open¬ 
ing  remarks  and  then  questioning  by 
a  six-editor  panel  selected  by  ASNE 
President  Howard  H.  (Tim)  Hays  and 
program  chairman  John  Hughes.  The 
(luestioners  were:  James  Reston  (New 
York  Times) ;  R.  D.  Funk  (Santa  Mon¬ 
ica,  (Calif.)  Outlook)  ;  Norman  Isaacs 
(Wilmington  Journal)  ;  Clayton  Kirk- 
l)atrick  (Chicano  Tribune)  Ed  Cony 
(Wall  Street  Journal);  and  Edward 
D.  Miller  (Allentoivn  Call  and  Chroni¬ 
cle)  . 

Most  of  the  (|uestioning  concerned 
Vietnam  and  our  relations  with  China 
and  Russia.  During  the  questioning,  the 
President  took  occasion  to  deny  that 
the  administration  is  inconsistent  and 
confu.sed  on  either  the  economy,  energy 
or  foreign  policy.  When  Reston  asked 
if  Ford  thought  that  perhaps  the 
press  was  inconsistent  and  confused, 
the  President  laughed:  “I  think  you 
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know  me  well  enough  to  know  I’d  never 
say  such  a  thing.” 

Presidents’  annual  report 

One  of  the  biggest  ovations  on  the 
•ASNE  convention’s  opening  day  was 
given  Tim  Hays  for  his  ASNE  presi¬ 
dent’s  report. 

Hays  described  the  state  of  the  so¬ 
ciety  by  telling  of  expanded  committee 
work.  He  then  made  some  obseiwations 
on  the  state  of  the  newspaper  profes¬ 
sion.  Hays  made  these  points: 

Praise  for  the  work  of  the  report¬ 
ers  committee  for  freedom  of  the  press: 
He  urged  that  greater  use  be  made 
of  FOl  laws  at  both  federal  and  state 
levels;  he  called  for  less  rudeness  by 
reporters  at  press  conferences;  also 
closer  links  with  editors  of  other  na¬ 
tions;  concern  over  journalism  schools 
admitting  too  many  unqualified  stu¬ 
dents;  a  worry  over  the  fact  that  there 
are  too  many  reporters  trying  to  be  in- 
ve.^tigative  reporters  without  the  nec- 
essarj’  qualifications. 

Hays  hit  two  points  very  hard.  One 
was  to  point  out  that  over-all  newspa¬ 
per  circulation  is  declining,  with  tele¬ 
vision  as  a  major  cause.  He  urged  a 
campaign  hy  all  newspapers  to  work 
to  bring  back  readers,  perhaps  by  fo¬ 
cusing  on  specialized  audiences  such  as 
the  young,  the  poor,  working  women, 
racial  minorities  and  the  retired. 

His  final  point  was  to  express  con¬ 
cern  over  the  decline  in  newspaper 
credibility.  To  fight  this,  he  urged  a 
raising  of  goals  and  the  necessity  of 
getting  over  to  readers  what  newspa¬ 
pers  are  doing  and  why  they  are  doing 
it. 

Besides  hearing  committee  reports  at 
the  business  session  of  the  convention, 
it  was  voted  to  allow  newspapers  with 
more  than  20,000  circulation  to  have 
one  more  representative  than  the 
.ASNE  constitution  allows,  if  (1)  the 
proposed  additional  member  is  a  wom¬ 
an,  or  (2)  the  newspaper  already  has 
a  woman  member  as  one  of  those  al¬ 
lowed  by  existing  quotas. 


Cambodia 

(Continued  from  page  7) 


embassy  for  a  mercy  flight.  The  French 
added,  however,  that  there  was  no  indi¬ 
cation  a  helicopter  could  be  found  for 
the  mission. 

Whatever  his  fate,  Schanl)erg  seems 
determined  to  stay  until  the  last  possi¬ 
ble  moment.  The  best  evidence  of  this 
can  be  found  in  his  report  on  the  U.S. 
embassy  evacuation  published  on  April 
12. 

He  wrote:  “One  of  the  assistant  mili¬ 
tary  attaches,  learning  that  an  .Ameri¬ 
can  newsman  had  decided  not  to  leave, 
asked  him  to  reconsider.  When  the 
newsman  said  his  decision  was  final,  the 
major  said,  ‘Don’t  you  want  something 
for  protection?’  and  offered  the  reporter 
his  rifle.  The  reporter  declined,  but 
even  as  the  truck  carrying  the  major  to 
the  helicopters  was  going  out  the  gate 
the  major  was  still  offering  the  rifle.” 
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Publishers  urged  to  join 
fight  against  news  gags 


Publishers  have  been  urped  to  join 
with  editors  and  rejiorters  to  prevent 
nienibers  of  the  judiciary  from  at- 
temi)tinK  to  silence  the  press  and  pro- 
te<'t  the  public’s  rif^bt  to  know  what 
trans])ires  in  the  nation’s  courtrooms. 

An  ANPA  convention  panel  moderat¬ 
ed  by  (’layton  Kirkpatrick,  editor  of 
the  ('hicatjo  Tribune,  objected  vigor¬ 
ously  (A|)ril  9  at  New  Orleans)  to 
silence  or  “gag”  orders  being  broadene<i 
in  sco|)e  by  judges  and  the  dangerous 
])ractice  of  sealing  information  by  mem- 
iu'rs  of  tbe  bench. 

Inherent  in  any  efforts  to  halt  ex¬ 
cesses  against  ))ress  freedom  should  be 
the  additional  education  of  attorneys 
concerning  the  j)roblems  faced  by  re- 
l)orter.s  in  l>eing  prevented  from  cover¬ 
ing  trials  and  hearings  and  talking  to 
witnesses  identiric'd  with  criminal  and 
civil  cases. 

Jack  Landau,  Newhouse  Newspapers, 
and  member  of  the  Steering  Committee 
of  the  Reporters  Committee  for  Free¬ 
dom  of  the  I’ress,  said  there  are  800 
silenc('  orders  pending  in  courts  which 
])ose  a  thrc'at  to  the  editorial  operations 
of  TiewspajM'rs. 

James  C.  Go<)dale,  .senior  vicepresi¬ 
dent  of  the  .Yen'  York  Timen,  suggested 
that  a  possible  solut  ion  is  to  print  what 
reporters  hear  in  open  coui-t  even 
though  a  gag  order  has  been  imposed 
and  face  a  contempt  of  court  action. 

He  blamed  the  rash  of  such  orders 
chiefly  on  the  lb-day  gag  imposed  near 
the  closing  of  the  Watergate  case.  He 
submitted  that  a  charge  of  contemiit  of 
court  can  In'  ajjpealed,  while,  meantime, 
the  story  in  question  will  have  appeared 
in  print. 

Cnniart  willi  jiidgciii 

Laiidau  advised  ])ublishers  and  edi¬ 
torial  de])artment  jiersonnel  assigned  to 
court  coverage  to  develop  a  friendly 
relations  with  judges  with  the  possi¬ 
bility  that  there  can  be  complete  co- 
oiieration  between  l)ench  and  bar  be¬ 
fore  gag  orders  are  pronounce<l  or  pro¬ 
ceedings  of  entire  trials  ordered  seabnl. 

Some  of  tbe  bases  ui)on  which  judges 
are  acting  at  i)resent  arc  rendering  in¬ 
effective  l>onch-bar  agreements  in  many 
of  the  2d  states  with  such  jiacts  pre- 
sumablv  o|)erative. 

Another  factor  connected  with  the 
problem  is  that  judges  can’t  agree,  in 
many  instances,  what  to  do  about  the 
j)ress  and  trial  coverage  or  the  handling 
of  other  stories  regarding  accused  per¬ 
sons  and  their  upcoming  trials.  Many 
could  hel))  by  giving  prior  notice  that  a 
silence  order  was  about  to  be  imposed. 

Landau  noted  that  every  gag  order 
from  the  bench  has  been  struck  down 
by  appeal,  i>ointing  up  the  Raton  Rouge 
case  in  which  stories  were  published  in 
violation  of  court  order.  Re])orters  were 
held  in  contempt  in  that  case  and  an 
apiK'als  court  held  that  the  lower  court’s 


ordei-  was  “a  lad  one,”  but  still  held 
that  the  stories  should  not  have  ap¬ 
peared  in  ])ublic. 

Repeating  the  plea  for  more  edu¬ 
cation  of  lawyers  regarding  the  prol>- 
lem,  Landau  asked  that  publishers 
confer  with  their  attorneys  and  be  pre- 
I)ared  to  fight  silencing  actions  by  mem- 
l)ers  of  the  bench.  Also  necessary  is  that 
lawyers  be  familiar  with  state  shield 
laws.  Since  1972  there  have  been  ,‘>G 
shield  law  cases  concerning  rights  of 
rejiarters  to  protect  their  sources. 

Disobey  or  appeal? 

The  big  question  facing  newsmen 
and  editors  when  a  gag  order  is  en¬ 
forced,  flooilale  said,  is:  “Do  you  dis¬ 
obey  it  or  do  you  appeal?”  He  would 
prefer  disol)edience  and  an  appeal,  al¬ 
though  he  admitte<l  he  hasn’t  made  up 
his  mind  in  this  connection. 

Richard  M.  Schmidt  Jr.,  counsel  for 
the  American  S(x:iety  of  Newspapers 
Editors,  told  the  audience  that  prior 
restraint  of  j)ublication  should  hold 
only  in  the  case  where  a  printed  story 
would  be  harmful  to  the  national  secur¬ 
ity. 

He  added  that  if  judges  contemplate 
a  gag  or<ier  they  should  call  together 
publishers,  re])orters  and  editors  and 
give  them  the  o]>portunity  to  discuss 
such  action  Ix'fore  ))ress  coverage  is 
summarily  shut  off. 

Schmidt  contended  that  some  judges 
l)ecome  antagonistic  when  a  defendant’s 
past  record  is  repeated  each  time  there 
is  a  development  in  a  case.  Judges  many 
times  claim  such  j)ublication  develops 
jury  jirejudice.  Schmidt  saw  .some  rea¬ 
son  by  the  press  for  restraint  in  many 
such  cases. 

Many  judges  adamant 

The.se  and  other  matters  should  be 
brought  to  the  attention  of  the  judiciary 
when  its  meml)ers  attend  free  press- 
fair  trial  sessions.  Schmidt  said  press 
members  will  find  that  many  judges  will 
remain  adamant  on  their  positions,  con- 
temling  that  they  must  bar  newsmen 
from  their  courts  on  certain  occasions, 
regardless  of  the  circumstances. 

Landau  said  there  might  be  a  work¬ 
able  solution  through  which  lawyers 
representing  reporters  or  their  news- 
pai)ers  could  ask  for  posti^onement  of  a 
trial  when  the  judge  suddenlv  restricts 
coverage.  Validity  of  the  judge’s  order 
then  could  l>e  argued,  thus  halting  the 
l)rogress  of  the  trial. 

The  idea  is  to  “freeze  the  status  quo,” 
Landau  said. 

The  panelists  also  advised  taking  ap- 
jieals  ((uickly  when  silence  orders  are 
issued.  If  a  hearing  proceeded  imme¬ 
diately  before  the  issuing  judge  the 
move  would  have  the  effect  of  halting 
the  trial,  ])roviding  the  ability  to  jirint 
a  story  while  the  appeal  is  under  way. 


National  Press  Club 
supports  newsmen 

The  National  Press  Club  Board 
of  Governors  has  voted  to  join  as 
“friend  of  the  court”  in  a  press  free¬ 
dom  case  on  behalf  of  the  Fresno 
(Calif.)  Fee,  its  managing  editor 
and  two  reporters. 

The  Fresno  reporters  obtained  a 
grand  jury  transcript  of  an  investi¬ 
gation  into  activities  of  a  city  coun¬ 
cilman.  They  and  the  managing  edi¬ 
tor  now  face  contempt  charges  for 
publishing  information  from  the 
transcript  after  a  state  judge  had 
ordered  it  “sealed.” 

They  have  refused  to  disclose  how 
they  acquired  the  information. 

In  its  brief,  tbe  press  club  intends 
to  argue  that  First  Amendment 
guarantees  of  press  freedom  prohibit 
enforcement  of  such  “gag”  orders 
and  limit  judicial  power  to  prol)e 
into  news  gathering  processes  under 
the  cloak  of  such  an  order. 

National  Press  Club  boards  rarely 
have  entered  publiely  into  profes¬ 
sional  journalism  issues.  Most  of  the 
members  of  the  current  board,  which 
took  office  in  January,  ran  for  office 
with  i)ledgcs  to  make  the  club  more 
activist  in  professional  affairs. 

Particijiation  by  the  club  in  the 
Fresno  Bee  case  was  requested  by 
the  Reporters’  Committee  for  Free¬ 
dom  of  the  Press,  an  organization 
unrelated  to  the  National  Press  Club. 
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and  picture  is  circulated  to  storekeep- 
itatus  quo,”  ers  by  police  as  a  suspected  shoplifter 
can  sue  for  invasion  of  privacy.  The 
taking  ap-  man,  Edward  C.  Davis  8d,  a  photogra- 
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under  way.  shojilifting  flyer  to  merchants. 
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Code  of  ethics  adopted 
by  AP  managing  editors 


By  I.  William  Hill 

With  responsibility,  accuracy,  integ¬ 
rity  and  conflicts  of  interest  the  ave¬ 
nues  of  approach,  the  board  of  directors 
of  the  Associated  Press  Managing  Edi¬ 
tors  Association,  meeting  in  Washing¬ 
ton  this  week  (April  15)  adopted  a 
Code  of  Ethics  for  the  600-member  or¬ 
ganization. 

The  code  is  the  product  of  study  that 
began  more  than  a  year  ago,  before  the 
APME  convention  in  Ijong  Beach, 
Calif,  by  a  committee  headed  by  Joseph 
Shoquist  of  the  Milwaukee  Journal. 

The  text  of  the  code  follows: 

APME  CODE  OF  ETHICS 
FOR  NEWSPAPERS  AND 
THEIR  STAFFS 

This  code  is  a  model  against  which 
newspaper  men  and  women  can  mea¬ 
sure  their  performance.  It  is  meant  to 
apply  to  news  and  editorial  staff  mem¬ 
bers,  and  others  who  are  involved  in, 
or  who  influence,  news  coverage  and 
editorial  policy.  It  has  been  formulated 
in  the  belief  that  newspapers  and  the 
people  who  produce  them  should  adhere 
to  the  highest  standards  of  ethical  and 
professional  conduct. 

RESPONSIBILITY 

A  good  newspaper  is  fair,  accurate, 
honest,  responsible,  independent  and 
decent.  Truth  is  its  guiding  principle. 

It  avoids  practices  that  would  con¬ 
flict  with  the  ability  to  report  and  pre¬ 
sent  news  in  a  fair  and  unbiased  man¬ 
ner. 

The  newspaper  should  serve  as  a  con¬ 
structive  critic  of  all  segpnents  of  so¬ 
ciety.  Editorially,  it  should  advocate 
needed  reform  or  innovations  in  the 
public  interest.  It  should  vigorously  ex¬ 
pose  wrongdoing  or  misuse  of  power, 
public  or  private. 

News  sources  should  be  disclosed  un¬ 
less  there  is  clear  reason  not  to  do  so. 
When  it  is  necessary  to  protect  the 
confidentiality  of  a  source,  the  reason 
should  be  explained. 

The  newspaper  should  background, 
with  the  facts,  public  statements  that  it 
knows  to  be  inaccurate  or  misleading. 
It  should  uphold  the  right  of  free 
speech  and  freedom  of  the  press  and 
should  respect  the  individual’s  right  of 
privacy. 

The  public’s  right  to  know  about  mat¬ 
ters  of  importance  is  paramount,  and 
the  newspaper  should  fight  vigorously 
for  public  access  to  news  of  government 
through  open  meetings  and  open  rec¬ 
ords. 

ACCURACY 

The  newspaper  should  guard  against 
inaccuracies,  carelessness,  bias  or  dis¬ 
tortion  through  either  emphasis  or 


omission. 

It  should  admit  all  substantive  errors 
and  correct  them  promptly  and  promi¬ 
nently. 

INTEGRITY 

The  newspaper  should  strive  for  im¬ 
partial  treatment  of  issues  and  dispas¬ 
sionate  handling  of  controversial  sub¬ 
jects.  It  should  provide  a  forum  for 
the  exchange  of  comment  and  criticism, 
especially  when  such  comment  is  op¬ 
posed  to  its  editorial  positions.  Edi¬ 
torials  and  other  expressions  of  opinion 
by  reporters  and  editors  should  be 
clearly  labeled. 

The  newspaper  should  report  the 
news  without  regard  for  its  own  in¬ 
terests.  It  should  not  give  favored  news 
treatment  to  advertisers  or  special  in¬ 
terest  groups.  It  should  report  matters 
regarding  itself  or  its  personnel  with 
the  same  vigor  and  candor  as  it  would 
other  institutions  or  individuals. 

Concern  for  community,  business  or 
personal  interests  should  not  cause  a 
newspaper  to  distort  or  misrepresent 
the  facts. 

CONFLICTS  OF  INTEREST 

The  newspaper  and  its  staff  should  be 
free  of  obligations  to  news  sources  and 
special  interests.  Even  the  appearance 
of  obligation  or  conflict  of  interest 
should  be  avoided. 

Newspapers  should  accept  nothing  of 
value  from  news  sources  or  others  out¬ 
side  the  profession.  Gifts  and  free  or  re¬ 
duced-rate  travel,  entertainment,  prod¬ 
ucts  and  lodging  should  not  be  accepted. 
Expen.ses  in  connection  with  news  re¬ 
porting  should  be  paid  by  the  news¬ 
paper.  Special  favors  and  special  treat¬ 
ment  for  members  of  the  press  should 
be  avoided. 

Involvement  in  such  things  as  poli¬ 
tics,  community  affairs,  demonstrations 
and  .social  causes  that  could  cause  a 
conflict  of  interest,  or  the  appearance 
of  such  conflict,  should  be  avoided. 

Outside  employment  by  news  sources 
is  an  obvious  conflict  of  interest,  and 
employment  by  potential  news  sources 
also  should  be  avoided. 

Financial  investments  by  staff  mem¬ 
bers  or  other  outside  business  interests 
that  could  conflict  with  the  newspaper’s 
ability  to  report  the  news  or  that  would 
create  the  impression  of  such  conflict 
should  be  avoided. 

Stories  should  not  be  written  or  edit¬ 
ed  primarily  for  the  purpose  of  win¬ 
ning  awards  and  prizes.  Blatantly 
commercial  journalism  contests,  or 
others  that  reflect  unfavorably  on  the 
newspaper  of  the  profession,  should  be 
avoided. 

No  code  of  ethics  can  prejudge  every 
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situation.  Common  sense  and  good  judg¬ 
ment  are  required  in  applying  ethical 
principles  to  newspaper  realities.  Indi¬ 
vidual  newspapers  are  encouraged  to 
augment  these  guidelines  with  locally 
produced  codes  that  apply  more  specifi¬ 
cally  to  their  own  situations. 


Rotation 

(Continued  from  page  8) 


most  uncovered  city  in  America”  with 
correspondents  wanting  to  be  in  on  the 
“big  story”  rather  than  covering  what 
needs  to  be  covered,  like  health  and 
science  developments. 

“I  think  a  lot  of  editors  are  disturbed 
about  the  quality  of  Washington  re¬ 
porting,”  Isaacs  said.  “A  lot  of  what 
we  paid  for  comes  out  as  advocacy  and 
damn  thin  reporting.” 

Felker  told  the  newsmen:  “you’re  a 
significant  part  of  the  new  ruling  class. 
You  should  begin  l)ehaving  like  one,” 
he  criticized  what  he  termed  “weak” 
and  “mediocre”  editors  and.  publishers 
as  well  as  correspondents  who,  he  said, 
have  failed  miserably  in  the  quality  of 
their  writing. 

Self-protection 

One  of  the  problems  with  Washing¬ 
ton  coverage,  Felker  contended,  is  with 
the  “stars”  of  the  media.  With  their 
wildly  inflated  egos,  he  said,  they  have 
a  status  separable  from  their  organi¬ 
zations. 

“The  stars,”  he  remarked,  “are  the 
way  we  protect  ourselves  against  adver¬ 
tisers  and  publishers.” 

Where  Lsaacs  attacked  Washington 
newsmen  for  “turning  pundits  well  be¬ 
fore  your  time,”  Herman,  long-time 
broadcast  journalist  now  on  “Face  the 
Nation,”  argued  for  putting  the  news 
in  perspective.  The  American  people, 
he  contended,  deserve  to  know  what’s 
important  to  them. 

“I  don’t  think  it’s  the  duty  of  report¬ 
ers  to  report  just  facts,”  he  said,  “you 
have  to  do  a  little  explaining.  I  hope 
we  have  an  even  balance  of  fact  and 
opinion.” 

As  for  television  newsmen,  Herman 
said,  “we  are  90  per  cent  an  entertain¬ 
ment  media  and  10  per  cent  a  news 
media.” 

Press  executive 
cleared,  released 

Mochtar  Lubis,  president  of  the  Press 
Foundation  of  Asia,  was  released  from 
detention  today  after  Indonesian  au¬ 
thorities  failed  to  link  him  with  anti- 
Japanese  riots  in  January  1974. 

He  was  arrested  in  February  on 
charges  of  subversion,  and  his  arrest 
brought  strong  protests  from  various 
world  journalism  groups. 

Lubis,  publisher  of  the  banned  Indo¬ 
nesia  Raya,  spent  nine  years  in  prison 
under  the  late  President  Sukarno  for 
exposing  corruption  and  mismanage¬ 
ment  in  the  government. 
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Newhouse 
papers  sued 
by  2  dealers 

The  Oregonian  Publishing  Co.,  pub¬ 
lisher  of  the  Oregonian,  Sunday  Ore¬ 
gonian  and  the  Oregon  Journal,  has 
l)een  sued  by  two  Clackamas  County 
news  dealers,  charging  violations  of 
the  Sherman  and  Clayton  antitrust 
acts. 

The  plaintiffs  allege  the  newspaper 
management  has  sought  to  enforce  a 
suggested  subscription  price  and  has 
retaliated  against  those  dealers  who 
have  raised  their  price  above  the  com¬ 
pany’s  suggested  price. 

The  suit  was  filed  in  U.S.  District 
Court  by  W.  A.  Sowle  III  and  Craig  B. 
Adams,  doing  business  as  Clackamas 
News  Express  and  Milwaukee  News 
Agency,  respectively.  It  asks  prelimi¬ 
nary  and  permanent  injunctions 
against  tbe  allegedly  illegal  activities 
of  the  company  and  unspecified  treble 
damages. 

‘Unreasonable  restraint’ 

In  addition  to  the  company,  indivi¬ 
dual  defendants  are  Fred  A.  Stickel, 
general  manager;  George  Vanelli,  cir- 

N.J.  assembly  passes 
‘Sunshine’  bill,  68-1 

New  Jersey  moved  one  step  closer  to 
passage  of  its  own  “Sunshine”  bill 
when  the  State  Assembly  voted  for  the 
Baer  Open  Public  Meetings  Act  by  a 
margin  of  fiS-l  on  April  7. 

Sponsored  by  Democratic  Assembly- 
man  Byron  M.  Baer  of  Bergen  County 
and  49  other  legislators,  the  legislation 
will  open  to  the  press  and  public  vir¬ 
tually  all  New  Jersey  meetings  of  pub¬ 
lic  bodies  at  all  levels  of  local  county 
and  state  government.  The  bill  must 
now  receive  approral  from  the  New 
.Jersey  Senate. 

Under  the  bill’s  stipulations,  a  “pub¬ 
lic  Iwdy”  was  approved  which  would  act 
as  a  watchdog  for  the  rights  of  in¬ 
dividuals  affected  by  the  law.  The 
measure  also  provides  not  only  open 
meetings  but  requires  adequate  notice 
1)0  given  to  tbe  public  of  such  meet¬ 
ings. 

Violations  of  the  state  statutes  if 
passed  could  result  in  fines  of  $100 
for  the  first  offense  and  up  to  $500  for 
subsequent  offenses. 

The  bill,  however,  makes  several  ex¬ 
ceptions  to  the  opening  of  meetings.  In¬ 
cluded  in  these  are  penal  or  judicial 
l)odies,  such  as  courts,  juries,  parole 
boards,  the  State  Commission  of  In¬ 
vestigation  or  a  political  party  commit¬ 
tee  that  is  allowed  private  meetings 
under  other  state  laws. 

It  does  not  applv  to  other  political 
caucuses,  state  legislative  committee 
meetings  or  the  Governor’s  cabinet.  But 


culation  manager;  Patrick  Mariton, 
city  circulation  manager;  and  Vance 
Sharp,  suburban  circulation  manager. 

The  suit  alleges  that  for  at  least  the 
last  four  years,  “The  Oregonian  Pub¬ 
lishing  Co.  has  contracted  and  conspired 
to  unreasonably  restrain  .  .  .  interstate 
trade  and  commerce.” 

The  suit  says  Sowle  raised  his  price 
above  the  company’s  price  Dec.  1,  1973, 
and  that  Adams  did  the  same  Oct.  1, 
1974. 

In  retaliation,  the  suit  alleges,  the 
company  forced  them  to  sign  new  con¬ 
tracts  which  did  not  contain  the  usual 
provision  for  30  days  notice  of  contract 
termination  and  ultimately  refused  to 
renew  their  contracts,  effective  April  1. 

Refuse  to  turn  over  lists 

The  two  plaintiffs  refused  to  turn 
over  subscriber  lists  to  the  company  and 
continued  to  sell  papers  they  obtained 
from  other  sources  and  in  retaliation 
the  company  blanketed  their  delivery 
areas  with  free  newspapers,  the  suit 
alleges. 

The  suit  asks  for  injunction  to  stop 
the  Oregonian  Publishing  Co.  from  set¬ 
ting  prices  for  the  dealers  and  from 
interfering  with  and  intimidating  the 
plaintiffs. 

Another  antitrust  suit  filed  a  year 
ago  against  the  company  for  alleged 
antitrust  practices  is  pending  in  federal 
court. 

the  Baer  bill  does  prohibit  executive 
sessions  among  public  bodies. 

Race  discrimination 
complaint  settled 

As  complete  settlement  of  a  com¬ 
plaint  lodged  by  a  former  black  female 
employee,  the  Bergen  Evening  Record 
Corporation  of  Hackensack,  N.J.  has 
voluntarily  signed  an  agreement  with 
the  director  of  the  N.J.  Division  on 
Civil  Rights  reaffirming  its  equal  op¬ 
portunity  employment  policy. 

The  agreement,  which  obviated  the 
necessity  of  a  public  hearing  in  the 
case  of  Jacqueline  Jones  vs.  The  Ber¬ 
gen  Evening  Record  Corporation,  et  al., 
stipulates  it  is  not  an  admission  by  the 
company  of  any  violation  of  the  law 
against  discrimination.  The  civil  rights 
agency,  however,  had  found  probable 
cause  in  Jones’  allegations  of  race  dis¬ 
crimination  and  reprisal. 

In  the  original  complaint,  lodged  in 
October,  1972,  Jones  charged  she  was 
demoted  from  her  position  as  admin¬ 
istrative  assistant  in  the  advertising 
department  because  she  was  black.  She 
also  alleged  in  a  subsequent  amend¬ 
ment  that  she  was  fired  in  reprisal  for 
filing  charges  with  the  state  agency. 

Under  the  terms  of  the  agreement, 
the  Record  will  maintain  lists,  to  be 
monitored  semiannually  by  the  Divi¬ 
sion  for  the  next  two  years,  of  all 
minorities  currently  employed,  dividing 
them  between  those  who  are  ready  for 
promotion  now  and  those  ready  in  the 
near  future.  In  addition,  Jones  receives 
monetary  damages. 


Anti-press  bills 
killed  in  Hawaii 


All  of  the  anti-newspaper  bills  in  the 
Hawaii  Legislature  except  one  were 
killed  during  the  annual  60-day  session 
which  ended  last  week. 

The  remaining  bill,  which  would  re¬ 
quire  annual  filing  of  financial  records 
by  the  two  Honolulu  newspapers,  the 
Star-Bulletin  and  the  Advertiser,  re¬ 
mains  in  the  Senate  Judiciary  Commit¬ 
tee  for  final  action  in  next  year’s  ses¬ 
sion. 

The  major  introducer  of  bills  in  the 
senate  w’as  Sen.  Duke  Kawasaki.  Last 
year  Kawasaki,  at  the  request  of  Hono¬ 
lulu  Mayor  Frank  Fasi,  introduced  a 
measure  to  put  the  Honolulu  dailies 
under  the  Public  Utilities  Commission 
for  regulation  of  advertising  and  cir¬ 
culation  rates.  The  State  Attorney  Gen¬ 
eral  in  an  opinion  declared  the  bill  un¬ 
constitutional  and  it  died. 

In  the  1974  session,  Kawasaki  also 
introduced  a  so-called  right-to-reply 
measure  which  was  mooted  during  the 
session  by  the  U.S.  Supreme  court  de¬ 
cision  in  Miami  Herald  V.  Tornillo. 

The  bills  killed  in  this  session  would 
have  mandated  the  legislative  auditor 
to  examine  the  financial  records  of  the 
two  papers;  would  have  provided  state 
regulation  of  newspaper  circulation; 
would  have  repealed  the  State  News¬ 
paper  Preservation  Act  (which  is  iden¬ 
tical  with  the  federal)  ;  and  would  have 
established  a  Media  Responsibility 
Commission  to  require  the  newspapers 
to  file  statements  of  research  and  prob¬ 
able  social  impact  of  each  editorial 
with  fines  provided  in  certain  cases. 

Most  of  such  legislation  has  been 
strongly  supported  by  Honolulu  Mayor 
Frank  Fasi,  who  for  years  attacked  the 
local  press.  Fasi  unsuccessfully  ran  for 
Governor  last  fall  and  is  expected  to 
run  next  year  for  his  third  four  year 
term  as  Mayor. 

• 

National  tops  ad 
revenue  gainers 

Advertising  revenues  of  daily  news¬ 
papers  increased  5.8%  in  February 
over  the  same  month  last  year  and 
were  up  5.4%  for  the  first  two  months 
of  1975,  according  to  the  Newspaper 
Advertising  Bureau.  Inc.  They  were 
running  -at  an  $8  billion  annual  rate. 

National  advertising  revenues  had 
the  largest  increase — up  11.0%  in  Feb¬ 
ruary  and  5.8%  for  the  two  months. 
National  is  running  at  a  $1.2  billion 
annual  rate. 

Retail  advertising  revenues,  the 
largest  classification,  went  ahead  6.5% 
in  February  and  were  up  by  7.6%  for 
the  two  months.  Retail  is  at  a  $4.7 
billion  annual  rate. 

Classified  advertising  had  a  1.6% 
gain  in  February  and  was  up  0.8% 
for  the  two  months.  Classified  is  run¬ 
ning  at  a  $2.1  billion  annual  rate. 
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SDX  awards 
prizes  for 
top  stories 

The  43rd  annual  Sigrna  Delta  Chi 
Award  for  Distinguished  Service  in 
Journalism  will  be  conferred  on  win¬ 
ners  from  a  record  field  of  1,268  entries 
in  ceremonies  May  3  in  El  Paso  in 
conjunction  with  a  southwestern  con¬ 
ference  of  the  Society  May  2-3. 

The  awards  in  newspaper  journalism 
are: 

NEWSPAPERS — General  reporting, 
Frank  Sutherland,  Nashville  Tennes¬ 
sean’,  editorial  writing,  Michael  Paken- 
ham,  Philadelphia  Inquirer’,  Washing¬ 
ton  correspondence,  Seth  Kantor,  De¬ 
troit  News;  foreign  correspondence, 
Donald  L.  Bartlett  and  James  B.  Steele, 
Philadelphia  Inquirer;  news  photog¬ 
raphy,  Werner  Baum,  Deutche  Presse- 
Agentur,  Frankfurt,  Germany;  edi¬ 
torial  cartooning,  Mike  Peters,  Dayton 
Daily  News;  public  service,  Indianap¬ 
olis  Star. 

RESEARCH  —  Loren  Ghiglione, 
Southbridge  (Mass.)  Evening  News. 

Sutherland,  education  news  editor  of 
the  Nashville  Tennessean,  won  the  gen¬ 
eral  reporting  award  for  a  series  on 
Tennessee’s  mental  hospitals  and  his 
month’s  stay  at  Central  State  Psychiat¬ 
ric  Hospital,  posing  as  a  patient.  Leg¬ 
islative  investigations  of  Central  State 
and  the  mental  health  department  fol¬ 
lowed  with  $2  million  appropriated  for 
improvements  to  get  accreditation  for 
the  state  psychiatric  hospitals. 

Pakenham,  Philadelphia  Inquirer  as¬ 
sociate  editor,  won  for  a  series  of  23 
editorials  on  corruption  in  the  city’s 
police  department.  Kantor,  Washington 
correspondent  since  1972  for  the  De¬ 
troit  News,  won  for  stories  revealing 
secret  government  plans  to  establish  a 
nationwide  computer  network  to  store 
vast  amounts  of  personal  information 
on  individuals  and  institutions  through¬ 
out  the  nation.  The  stories  set  off  in¬ 
vestigations  and  the  General  Services 
Administration  gave  up  plans  for  the 
network. 

Philadelphia  Inquirer  investigative 
reporters  Bartlett  and  Steele  won  in 
foreign  correspondence  for  a  series, 
“Foi-eign  Aid:  The  Flawed  Dream,” 
which  they  wrote  from  a  seven-month 
investigation  of  how  the  aid  program 
had  gone  awry,  cheating  the  taxpaper 
and  intended  beneficiaries. 

Werner  Baum,  30-year-old  photogra¬ 
pher  for  the  national  news  agency  in 
West  Germany,  Deutsche  Presse-Agen- 
tur,  won  for  a  documentary  the  moment 
of  violence  and  counter-violence  in  a 
bank  holdup/hostage  action. 

The  public  service  award  to  the  In¬ 
dianapolis  Star  was  for  the  Star’s 
exposition  of  widespread  police  cor¬ 
ruption,  written  in  the  face  of  harsh 
opposition.  Changes  in  police  personnel 
and  department  administration  re¬ 
sulted. 


MIKE  PETERS,  Dayton  Daily  News,  has  won  the  43rd  annual  Sigma  Delta  Chi  distinguished 
service  award  in  editorial  cartooning  for  this  Watergate  commentary  published  October 


2.  1974. 


Loren  Ghiglione  won  in  research 
about  journalism  for  the  book,  “Eval¬ 
uating  the  Press,”  which  he  edited  fol¬ 
lowing  the  study  of  the  New  England 
daily  press. 

• 

Overseas  Press  Club 
awards  top  prizes 

Robert  G.  Kaiser  of  the  Washington 
Post,  who  wrote  a  dramatic  series  on 
the  day-to-day  life  of  the  Russian  peo¬ 
ple,  and  photographer  W.  Eugene 
Smith,  who  was  beaten  and  nearly 
blinded  covering  a  Japanese  demonstra¬ 
tion,  won  top  awards  for  journalistic 
excellence  in  1974  from  the  Overseas 
Press  Club  of  America. 

Kaiser  and  Smith  are  among  40 
American  journalists  who  were  cited 
for  their  newspaper,  magazine,  broad¬ 
cast,  book  and  photographic  reporting 
from  abroad  published  in  1974.  The 
awards  were  presented  April  15  at  an 
annual  OPC  dinner  in  New  York’s 
Biltmore  Hotel. 

Ovie  Carter  of  the  Chicago  Tribune 
was  given  the  award  for  best  news¬ 
paper  photographic  reporting  from 
abroad  for  a  six-part  series  on  “The 
Faces  of  World  Hunger.”  He  has  won 
sev'eral  other  awards  for  the  series 
from  other  organizations. 

Frances  FitzGerald  of  Harper’s 
Magazine  and  Robert  Shaplen  of  The 
Neiv  Yorker  won  top  awards  in  the 
magazine  categories  for  their  reports 
on  the  Shah  of  Iran  and  Indonesia,  re¬ 
spectively. 

Phillip  W.  Whitcomb  of  the  Christian 
Science  Monitor  was  given  the  “Best 
Business  News  Reporting  from 
Abroad”  award  for  general  excellence. 
Whitcomb  is  stationed  in  Paris  for  the 
Monitor. 

Following  is  a  complete  list  of  the 
winners  of  the  OPC  awards: 

Winners 

Category  1 :  Robert  Kaiser.  Washington  Post,  “A 
Russian  Lifetime,”  7-part  series 


Category  2:  Donald  L.  Barlett,  James  B.  Steele, 
Philadelphia  Inquirer,  "Foreign  Aid 
— The  Flawed  Dream” 

Category  3:  Ovie  Carter,  Chicago  Tribune,  “The 
Faces  of  Hunger” 

Category  4:  Eddie  Adams,  Time  Magazine,  “Oil 
Potentates  nad  Their  Realms” 

Category  5:  ABC  Radio  News,  “Team  Effort,” 
“The  Ambassador  Davies  Shooting” 

Category  6:  John  Ch.ancellor,  NBC  Radio  News, 
“Excellence  in  Interpretation  from 
the  field,  especially  on  Ford  and  Kis¬ 
singer  Foreign  trips” 

Category  7:  Ted  Koppel,  ABC  Radio  News  Up¬ 
date,  “Conversations  with  Kissinger” 

Category  8:  Lou  Cioffi,  ABC  Radio  News,  “The 
Ambassador  Davies  Shooting” 

Category  9:  NBC  Nightly  News  Team — John 
Palmer,  Tom  Streithorst.  Phil  Brady 
and  Liz  Trotta,  Four  Programs  on 
“World  Hunger” 

Category  10:  Bill  McLaugTilin,  CBS  News,  “The 
Palestinians" 

Category  11:  Frances  FitzGerald,  Harper’s  Mapa- 
zine,  “Giving  the  Shah  Everything 
He  VVants” 

Category  12:  Robert  Shaplen,  Neno  Yorker,  “Let¬ 
ters  from  Thailand,  Indonesia  and 
Tokyo” 

Category  13:  Cornelius  Ryan.  “A  Bridge  Too  Far,” 
Simon  and  Schuster 

Category  14:  Tony  Auth,  Philadelphia  Inquirer, 
Uncaptioned  cartoon  depicting  Uncle 
Sam  on  Bed  of  Nails  which  are  drawn 
as  Oil  Derricks 

Category  15:  Phillip  W.  Whitcomb,  Christian  Sci¬ 
ence  Monitor,  “For  General  Excel¬ 
lence” 

Category  16:  William  Waters.  Arizona  Daily  Star, 
“Series  on  Mexico — The  Uneasy 
Neighbor” 

Category  17:  H.  Edward  Kim,  National  Geograph¬ 
ic  Magazine,  “A  Rare  Look  at  North 
Korea*’ 

Category  18:  K.  Kenneth  Paik  &  Harry  Jones,  Jr., 
Kansas  City  Star  and  Times,  “Afri¬ 
can  Drought  a  Stark  Reality — Life 
Must  Go  On” 

Category  19:  Eugene  Smith,  Camera  S5  Magazine, 
Minamata — Japan,  “Life,  Sacred  and 
Profane”  (A  Devastating  Study  of 
Industrial  Pollution”) 


Family  camping  award 

Kampgrounds  of  America  Inc.  has 
established  a  KOA  Award  for  “excel¬ 
lence  in  family  camping  journalism.” 
Eligibility  for  the  award  is  limited  to 
Outdoor  Writers  Association  of  Ameri¬ 
ca  members.  Winners  in  both  the  print 
and  broadcast  categories  will  receive  a 
.$1000  U.S.  Savings  Bond  and  a  sculp¬ 
ture  of  a  cowboy  holding  a  branding 
iron  with  the  letters  KOA.  Deadline  for 
material  for  the  1975  awards  is  April 
30,  1976.  KOA’s  address  is  P.O.  Box 
1138,  Billings,  Montana. 
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Everett  to  retire 
as  API  director; 
Mallette  named 

Ry  I.  William  Hill 

In  the  late  autumn  of  1946,  the  first 
American  Press  Institute  seminar  for 
city  editors  included  a  stocky,  square- 
jawed  newsman  from  the  Providence 
Bulletin,  one  with  eyes  like  spikes  and 
a  knack  for  spotting  any  weakness  in  a 
newspaper. 

I  remember  him  well.  I  represented 
the  Washington  Star  at  that  same  semi¬ 
nar.  And  I  wasn’t  surprised  three  years 
later  when  that  same  quietly  acute  edi¬ 
tor  was  lured  away  from  Providence  to 
l)ecome  an  API  Associate  Director.  He’s 
been  with  API  since  1949,  serving  un¬ 
der  API’s  fir.st  director,  Floyd  Taylor, 
then  under  Taylor’s  successor,  J.  Mont¬ 
gomery  Curtis,  before  himself  heading 
API  when  Curtis  joined  the  Knight 
Newspapers  in  1967. 

He  is  Walter  Everett,  known  well 
to  most  American  editors,  who  wdll  re¬ 
tire  as  API  Executive  Director  July  1. 
This  was  announced  by  API’s  Board 
of  Directors  after  its  April  15  meeting 
at  the  API  headquarters  in  Reston.  Va. 
The  Board  also  announced  that  Ever¬ 
ett’s  successor  will  be  the  present  man¬ 
aging  director,  Malcolm  F.  Mallette. 

At  the  same  meeting,  two  new  mem¬ 
bers  of  the  API  Board  were  elected; 
Robert  N.  Brown,  publisher  Home, 
News  Enterprises,  Columbus,  Indiana; 
and  Arthur  Ochs  Sulzberger,  publisher 
of  the  New  York  Times.  They  will  serve 
three-year  terms  beginning  July  1  and 
will  succeed  two  retiring  directors  — 
New’bold  Noyes,  former  editor  of  the 
Washington  Star,  and  James  Reston, 
columnist  and  former  vicepresident  of 
the  New  York  Times. 

It  was  Everett  who  guided  API 
through  its  shift  in  location  in  July, 
1974,  from  the  journalism  building  on 
the  campus  of  Columbia  University  in 
New  York  to  a  $2.1  million  dollar  home 
in  one  of  Heston’s  wooded  dells.  Everett 
sat  in  his  shiny  new  office  the  other  day 
and  talked  to  E&P  about  the  move. 

“From  my  standpoint,”  he  said,  “it’s 
Ix'en  a  complete  success.  There’s  noth¬ 
ing  about  our  new  building  that  I’d 
change.  Here  we  can  do  an  even  better 
job  of  helping  newspapers.  You  know, 
of  course,  that  —  as  of  now  —  since 
1946,  9,158  newspapermen  have  attend¬ 
ed  334  seminars  representing  933  new's- 
papers  in  50  states,  the  District  of 
Columbia,  nine  provinces  of  Canada 
and  the  Commonwealth  of  Puerto 
Rico.” 

These  fippires  of  course  didn’t  include 
the  newspapermen  from  Europe,  Asia 
and  all  over  the  world  who  have  at¬ 
tended  special  seminars. 

“Why  do  you  think  newspaper  semi¬ 
nars  here  at  Reston  are  better  than 
those  in  Fun  City?”  Everett  was  asked. 


Everett  Mallette 


He  was  quick  to  reel  off  a  one-tw'o-three 
answer: 

“1.  Space.  Here  we  have  25,000 
square  feet,  more  than  twice  as  much 
as  in  New  York. 

“2.  Reston  is  convenient  to  the  news¬ 
papers  who  send  more  representatives 
to  seminars. 

“3.  Air  transportation  is  convenient. 
It’s  only  five  miles  to  Dulles  Airport. 

“4.  Washington,  as  much  as  New 
York,  is  a  city  of  interest  to  newspaper¬ 
men. 

“5.  There  are  good  newspapers  in 
both  Washington,  D.C.,  and  Virginia. 

“6.  We’re  in  convenient  walking  dis¬ 
tance  of  both  housing  and  meal  facili¬ 
ties. 

“7.  We’ve  got  some  good  neighbors 
in  three  newspaper  servdee  organiza¬ 
tions  —  the  American  Newspaper  Pub¬ 
lishers  Association,  the  International 
Circulation  Managers  Association,  and 
the  International  Promotion  Managers 
Association. 

“8.  If  seminar  members  want  a  city 
environment  in  off-hours,  a  charter  bus 
is  ready  to  take  them  into  Washington 
a  couple  of  nights  a  week  and  on  Satur¬ 
day  and  Sunday. 

“9.  Perhaps,  more  than  all  else,  our 
new  building,  with  four  rooms  for 
clinics  and  bull  sessions,  a  critique 
room  designed  like  an  operating  theater 
to  bring  seminar  members  closer  to 
\isual  displays;  a  main  conference 
room  with  cork-walled  acoustics,  a 
library,  and  a  writing  room  even  wired 
for  electric  typewriters.” 

Five  members  of  an  editorial  page 
seminar  in  progress  at  the  time,  men 
who  had  also  attended  at  least  one 
seminar  when  the  API  was  in  New 
York,  agreed  with  Everett.  Charles  H. 
Wickenberg,  Jr.  of  the  Columbia  (S.C.) 
State,  also  pointed  out  the  golf,  tennis, 
and  walking  trail  facilities  available  at 
Reston.  Robert  W.  Chandler,  of  the 
Bend  (Ore.)  Bulletin  said  at  Reston 
there  was  greater  concentration  on  the 
seminar’s  purpose,  and  Charles  L. 
Towne,  of  the  Hartford  Courant,  said 
Reston  doesn’t  impose  itself  on  one’s 
personality  as  did  New  York. 

Everett,  who  on  March  20  was  elect¬ 
ed  to  the  Board  of  Directors  of  the 
newspaper  where  he  worked  early  in 
his  career  and  from  1939  to  1949— the 
Providence  (R.I.)  Journal  and  Bulletin 
— plans  to  keep  active  in  journalism 
after  July  1.  Besides  his  board  w'ork 
in  Providence,  he  plans  to  write  books 
or  articles  with  a  focus  on  newspaper 
content  and  readership  and  relations 
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between  new^spapers  and  their  readers. 

“I’m  especially  interested  in  fighting 
the  hostility  to  the  press  shown  in  the 
polls  and  help  make  clear  the  role  of 
the  newspaper  in  American  society,” 
Everett  said. 

A  native  of  New  Jersey,  Everett 
worked  briefly  in  the  ’30s  on  the  Green¬ 
wich  (Conn.)  Time  and  the  Salt  Lake 
Tribune.  In  1950  he  worked  briefly  as 
a  member  of  President  Truman’s  Inter¬ 
national  Development  Advisory  Board 
and  has  been  active  both  with  study 
committees  of  the  AP  Managing  Edi¬ 
tors  Association  and  wdth  the  National 
Conference  of  Editorial  Writers. 

“Why,”  Everett  was  asked,  “has  API 
given  you  the  satisfactions  it  obviously 
has?” 

“Oh,  there’s  many  reasons — working 
with  people  like  Floyd  Taylor  and  J, 
Montgomery  Curtis,  not  to  mention  the 
API  staff  and  all  the  seminar  members, 
working  toward  a  common  goal  of  im¬ 
proving  newspapers.  .  .  .”  He  paused  a 
moment,  then  went  on.  “There  are  two 
things  I’ve  especially  liked  —  helping 
break  down  the  barriers  l)etween  the 
departments  of  a  newspaper  and  giving 
recognition  to  the  people  on  newspapers 
who  so  often  need  it — the  copy  readers, 
the  telegraph  editors,  the  sports  and 
women’s  editors.” 

Sulzberger  is  president  and  chair¬ 
man  of  the  board  of  the  New  York 
Times,  as  well  as  publisher.  He  is  a 
director  of  the  Times  Printing  Co., 
Chattanooga,  which  publishes  the  Chat¬ 
tanooga  Times-,  and  of  the  Gapesia 
Pulp  and  Paper  Co.,  Ltd.,  Chandler, 
Canada.  He  also  is  chairman  of  the 
Newspaper  Advertising  Bureau  and 
director  of  the  Associated  Press. 

API  board  members  continuing  in 
office  are:  Frank  Batten,  board  chair¬ 
man  of  Landmark  Communications, 
Inc.,  Norfolk.  Va.;  Robert  W.  Chand¬ 
ler,  president  and  editor,  the  Bend  Bul¬ 
letin;  Katharine  Graham,  publisher, 
Washington  Post;  Howard  H.  (Tim) 
Hays,  editor  and  co-publisher,  the 
Riverside  (Calif.)  Press  and  Daily  En¬ 
terprise;  Edward  Lindsay,  planning 
vicepresident  of  Lindsay-Schaub  News¬ 
papers;  Rollan  D.  Melton,  president, 
Speidel  Newspapers;  John  E.  Motz, 
president  and  publisher,  Kitchener- 
Waterloo  Record,  Ontario,  Canada;  Jo¬ 
seph  Pulitzer,  Jr.,  editor  and  publisher, 
St.  Louis  Post-Dispatch ;  Eugene  S. 
Pulliam  assistant  publisher,  Indiana¬ 
polis  Star  and  News;  James  E.  Sauter, 
president.  Booth  Newspapers.  Inc.;  and 
John  Troan,  editor,  the  Pittsburgh 
Press. 

At  the  April  15  meeting,  the  follow¬ 
ing  API  officers  were  re-elected:  James 
H.  Ottaway,  Ottaway  Newspapers, 
Inc.,  president  and  board  chairman; 
Allen  H.  Neuharth,  president,  Gannett 
Co.,  Inc.  and  J.  Montgomery  Curtis, 
vicepre.sident,  Knight-Ridder  Newspa¬ 
pers,  Inc.,  vicepresidents.  William  O. 
Taylor,  Boston  Globe,  w’as  elected  treas¬ 
urer  to  succeed  Noyes.  The  secretary 
will  be  Mallette,  who  was  elected  to 
the  board  as  he  succeeds  Everett  as 
API  executive  director. 
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Thinking  people  demand  more  of  a 
newspaper.  We  re  meeting  that  chal¬ 
lenge  in  Greater  Philadelphia  with 
on  going  content  and  format  im¬ 
provements  So.  we  stay  #1  in  cir¬ 
culation  and  quality  readers. 


According  to  readership  studies, 
people  will  spend  more  time  with  the 
6-column  Bulletin.  The  wider  columns 
and  easier-to-handle  size  make  it  quicker 
to  read,  with  less  fatigue  and  greater  com¬ 
prehension  of  advertising  messages  as  well 
as  editorial  content. 


•column 
Evening  and 


For  information  about  rates  and  mechanical  requirements  write  for 
the  Super  6  Bulletin  packet  which  includes  prototypes,  new  rates 
and  preprint  data,  to  John  Durkin.  National  Advertising  Manager,  or 
call  (215)662-7546 


The  Evening  and  Sunday  Bulletin 

30th  and  Market  Sts.,  Philadelphia,  Pa.  19101 


Judy  Burnham,  editorial  staff,  Hart¬ 
ford  (Conn.)  Times — to  promotion  di¬ 
rector. 


Carl  Baldwin,  retired  newsman  for 
the  St.  Louis  Post-Dispatch — winner  of 
the  Arthur  Darwin  Jenkins  Award  for 
outstanding  journalism,  donated  by  the 
former  publisher  of  the  Mascoutah 
(Ill.)  Herald. 


Stevk  Chapin,  advertising  manager, 
Virginia  Beach  Beacon — to  manager, 
advertising  production  services  dept., 
Virginian-Pilot  and  Ledger-Star,  Nor¬ 
folk,  Va.  He  replaces  John  Taylor, 
now  with  the  circulation  dept.  Richard 
Spuars,  sales  staff,  general  advertising 
— to  advertising  manager,  the  Beacon. 
Bruce  Bradley,  Beacon  advertising 
sales  staff — replaces  Spears  in  general 
advertising,  while  Carl  Telin,  retail 
ad  staff,  succeeds  Bradley  at  the  Bea¬ 
con. 


Bennack  Hearst  III  Lipfon  Maurer 

HEARS!  DIRECTORS — Four  new  members  were  elected  to  the  Hearst  Corporation's  board 
of  directors.  They  are  Frank  A.  Bennack  Jr.,  general  manager  of  newspapers;  William  Ran¬ 
dolph  Hearst  III,  assistant  night  city  editor,  Son  Francisco  Examiner  and  co-editor  and  origi¬ 
nator  of  the  paper's  op-ed  page.  Other  Voices;  Harvey  L.  Lipton,  vicepresident  of  the  cor¬ 
poration  and  its  general  counsel  and  secretary;  and  Gilbert  C.  Maurer,  executive  vice- 
president  for  operations  of  Hearst  Magazines. 

Jim  Murray,  sportswriter,  Los  An¬ 
geles  Times — named  nation’s  best  by 
the  National  Sportscasters  and  Sports- 
writers  Assn.  The  late  Dan  Parker, 
sports  editor  and  columnist.  New  York 
Mirror — inducted  posthumously  in  the 
association’s  Hall  of  Fame. 


Richard  P.  Sanger  resigned  April  11 
as  editor  of  the  Wilmington  (Del.) 
News-Jouimjal  newspapers.  His  resig¬ 
nation  is  effective  June  1.  No  replace¬ 
ment  has  been  named.  In  an  Evening 
Journal  story,  Sanger  was  quoted  as 
saying  he  intends  to  do  “some  serious 
writing.’’ 

Sanger  stepped  down  as  president  of 
the  Morning  News  and  Evening  Jour¬ 
nal  last  January  after  a  dispute  be¬ 
tween  news  executives  and  the  papers’ 
board  of  directors,  but  stayed  on  as 
editor.  The  dispute  led  to  the  dismissal 
of  two  editors  and  the  resignation  of 
two  others. 

Norman  H.  Isaacs  replaced  Sanger 
as  president.  Isaacs  also  became  pub¬ 
lisher.  In  announcing  his  resignation, 
Sanger  said  that  he  “debated  leaving 
some  time  ago,  but  delayed  the  step  in 
order  to  help  Norm  Isaacs  over  the 
hump.’’ 


Kenneth  Knox,  executive  editor, 
Paddock  Publications  —  to  executive 
sports  editor,  Chicago  Stin-Times. 


James  Shuman,  former  reporter  for 
United  Press  International  and  Read¬ 
er’s  Digest — named  editor  of  President 
Ford’s  daily  news  summary,  replacing 
Philip  Warden,  longtime  reporter  for 
Chicago  Tribune,  who  joined  the  White 
House  last  fall,  as  editor  of  the  sum- 
marj*. 


Farrell  Crook,  senior  court  re¬ 
porter,  Toronto  Star,  and  Candide 
Temple,  freelance  journalist  and  for¬ 
mer  general  reporter  for  the  Victoria 
(B.C.)  Daily  Times — winners  of  St. 
Laurent  fellowships  in  legal  journal¬ 
ism,  administered  by  the  Canadian  Bar 
Association. 


]  consultants  to 
*  management  on 
recruitment 
problems 


CARl  YCXING 
VICt  PRl  SIDLMI 


During  the  past  nine  years,  we  have  suc¬ 
cessfully  filled  management  positions  with  newspapers 
and  newspaper  groups  in  every  area  of  the  country.  These 
assignments  have  been  from  all  size  companies  with 
salary  levels  from  $15,000  to  $80,000  per  year. 

Ron  Curtis  G  Company  is  retained  to  conduct  a  carefully  planned 
search  over  a  wider  range  of  prospects  than  would  otherwise  be  practical  or 
financially  feasible.  As  management  consultants,  we  save  valuable  company 
time,  avoid  embarrassing  internal  or  external  “leaks”  by  protecting  client  identity 
and  insure  objectivity  in  candidate  selection. 

Our  growth  and  continuing  success  is  tangible  proof  of  the 
quality  of  our  work.  We  are  proud  to  say  a  majority  of  our  new  assignments  come 
from  repeat  business  or  client  referrals.  We  believe  this  is  the  best  possible  en¬ 
dorsement  and  guarantee  of  our  professional  competence. 

When  you  need  help  finding  the  right  individual  in  your  General 
Management  and  Business.  Advertising,  Mechanical,  Circulation  and  Editorial 
areas,  call  Carl  Young  at  312-693-6171. 


WII  1  lAM  DAVIS 


GOOD  JOB— James  H.  McKinney  Jr.i 
editor  of  the  Greenville  News,  left,  presents 
outgoing  president  Donny  Wilder  of  the 
South  Carolina  Press  Association  with  a 
plaque  in  recognition  of  his  outstanding  serv¬ 
ices  during  1974.  Wilder  is  editor  of  the 
Clinton  Chronicle.  McKinney  is  the  1975 
president  of  SCPA. 
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in  the  news 


ASSOCIATED  PRESS  BOARD  OF  DIRECTORS — G.  Gordon  Strong,  Canton  (Ohio) 
Repository;  Robert  M.  White  II,  Mexico  (Mo.)  Ledger;  David  R.  Bradley,  St.  Joseph 
(Mo.)  News-Press  and  Gazette;  Richard  C  Steele,  Worcester  (Mass.)  Telegram  and 
Sunday  Telegram;  D.  Tennant  Bryan,  Richmond  (Va.)  News  Leader  and  Times-Dispatch; 
Paul  Miller,  Rochester  (N.Y.)  Times-Union;  Dolph  C.  Simons.  Jr.,  Lawrence  (Kan.)  Journal- 
World;  J.  Kelly  Sisk,  Greenville  (S.C.)  Piedmont;  Jack  Tarver,  Atlanta  (Ga.)  Constitu¬ 
tion  and  Journal;  J.  M.  McClelland,  Longview  (Wash.)  Daily  News;  Robert  L.  Taylor, 
Philadelphia  (Pa.)  Evening  and  Sunday  Bulletin;  Katharine  Graham,  Washington  (D.C.) 
Post;  Frank  Batten,  Norfolk  (Va.)  Ledger-Star;  Arthus  Ochs  Sulzberger,  New  York  Times; 
Keith  Fuller,  deputy  general  manager.  Associated  Press;  Conrad  C.  Fink,  secretary  and 
vicepresident,  Associated  Press:  Wes  Gallagher,  president  and  general  manager.  Associ¬ 
ated  Press;  Daniel  H.  Ridder,  Long  Beach  (Calif.)  Independent;  Stanton  R.  Cook,  Chicago 
Tribune;  James  F.  Chambers,  Jr.,  Dallas  (Tex.)  Times-Herald;  W.  H.  Cowles,  3rd,  Spokane 
(Wash.)  Spokesman-Review. 


J.\MKS  Yukngkr,  Chicago  Tribune 
correspondent,  Washington,  D.C.  and 
Moscow — named  London  correspondent. 
He  succeerls  Arthi'r  Vkysky,  now  gen¬ 
eral  manager  of  the  Wheaton,  Ill.  es¬ 
tate  of  the  late  editor  of  the  paper.  Col. 
Robert  McCormick.  Stkphkn  Lough, 
night  national  editor — to  national  edi¬ 
tor.  Michael  McGuire,  acting  foreign 
editor — to  foreign  editor. 

*  *  * 

Win  science  awards 

.John  Failka,  Washington  (D.C.)  Star 
and  Peter  Stoler,  Time,  are  winners  of 
the  third  annual  Science-in-Society 
Journalism  Award,  according  to  the  Na¬ 
tional  .Association  of  Science  Writers. 
Each  winner  will  receive  $1,000  and  a 
medallion.  Failka’s  entry  in  the  phy¬ 
sical  science  category  was  a  13-part 
series  on  new  sources  of  energy.  Stoler 
won  in  the  life-science  category  with 
his  cover  story  on  the  brain. 


WINNERS  in  the  print  category  of  the  Jacob  Scher  awards  competition  for  investigative 
reporting  sponsored  by  Chicago  Chapter,  Women  in  Communications,  are,  I.  to  r.,  Edward 
Pound.  Chicago  Sun-Times  in  the  metropolitan  newspaper  category:  Jack  Star,  for  an 
article  in  Chicago  Guide  magazine;  and,  in  the  community  newspaper  category,  editor 
Dorothy  Oliver,  reporters  Robert  Gallas  and  Jerry  Thomas  of  the  Elk  Grove  Village 
Herald.  Members  of  the  Chicago  media  gathered  March  20  in  the  Drake  Hotel  to  honor 
the  winners  in  the  annual  competition  which  is  named  for  a  former  Northwestern  Univer¬ 
sity  journalism  professor  who  devoted  his  career  to  supporting  freedom  of  the  press. 


Reporter  to  cover 
long  sea  voyage 

Dennis  Hevesi,  a  rejjorter  for  Netvs- 
day,  Long  Island,  N.Y.,  will  begin  a 
six-week  voyage  May  2  with  skipper 
William  Verity  on  the  186th  anniver¬ 
sary  of  the  day  that  Capt.  William 
Bligh  and  his  party  left  the  island  of 
Tofoa,  in  the  South  Pacific.  The  reen¬ 
acted  voyage  ends  June  14  on  Timor 
Island,  where  the  Bounty  concluded 
sailing  3,618  miles  to  safety. 

The  voyage  will  be  made  in  a  recon¬ 
struction  of  Bligh’s  23-foot  open  long- 
l)oat  in  which  he  and  17  loyal  crew 
members  sailed  in  1789.  This  past 
week,  Hevesi  joined  Verity  in  Tonga- 
tabu,  the  island  capital  of  the  King¬ 
dom  of  Tonga.  They  will  be  joined  by  a 
crew  of  cameramen  from  Australia 
who,  in  conjunction  with  a  New  York 


COVER  STORY — Nashville  Banner  general 
assignment  reporter  Mary  Jane  Brown  gets 
the  story  firsthand  from  Banner  front-page 
columnist  Red  O'Donnell  whose  newspaper 
career  was  the  cover  story  of  April's  Nash¬ 
ville!  magazine. 


advertising  firm,  are  going  to  make  a 
television  documentary  about  the  voy¬ 
age. 

Newsday  purchased  a  powerful  ra¬ 
dio,  which  will  be  housed  in  a  styro¬ 
foam  container  on  the  boat.  It  will  be 
capable  of  making  telephone  contact 
with  the  U.S.  through  existing  relay 
stations  along  the  route,  and  will  allow 
Hevesi  to  send  back  diary-type  dis¬ 
patches  on  the  progress  of  the  journey, 
reports  which  will  be  published  peri¬ 
odically. 


Helen  K.  Copley,  chairman  of  the 
Copley  Newspapers — appointed  to  the 
National  Commission  on  the  Observa¬ 
tion  of  International  Women’s  Year  by 
President  Ford. 


Syracuse  University 
NEW  OPTION 
A  MASTERS  IN 
CXDMMUNICATION 
WITH  A  SPECIALITY 
IN  CRIMINAL  JUSTICE 
Core  Seminar*  6  Credits 
July  28- August  15, 1975 
"Case  Studies  in  the  Criminal 
Justice  System" 

Legal  Studies  -  a.m. 

Technical  Writing  -  p.m. 

Contact  Michael  C.  Alin 
CECPS 

700  E.  Water  St. 

Syracuse,  N.Y.  13210 
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NEW! 

Free  64  page 
MPS  paste-up 
catalog! 


Get  your  neu’  1975  MPS  Catalog  showing  light 
tables,  assembly  tables,  storage  cabinets— border 
tapes  and  grid  sheets-waxers.  trimmers,  paste¬ 
up  tools,  tape  winders,  and  un  winders— all  the 
things  you  need  for  paste  up. 

Good  neies  about  sauings.  too.  For  example, 
you  can  save  over  .5(1%  on  border  tapes  alone. 
You  can  combine  your  quantity  purchases  on 
many  products  to  save  even  more. 


“I>op  us  a  note.  Or 
call.  We'll  send  you 
this  new  catalog  right 
away.  Look  us  over  — 
you  may  save  even 
more  than  you  think.” 

James  Rezabek 
President 


MPS 


Midwest  Publishers  Supply  Company 

4640  N.  Olcott.  Chicago,  111.  60656 
(312)  867-4646 


Retailers  reduee 
spot  tv  ad 
expenditures 

Year-end  reports  from  the  Televi¬ 
sion  Bureau  of  Advertisinp  shows  that 
despite  a  .$100  million  jrain  with  $1.0 
billion  spent  in  1974  over  a  fiR’ure  of 
$1.5  billion  spent  in  197.3,  spot  tv  ad 
.sales  are  considerably  off  what  was  ex¬ 
pected. 

Taken  from  Broadcast  Advertisers 
Reports  (BAR)  fipures,  the  total  dol¬ 
lar  pain  for  spot  tv  commercial  place¬ 
ment  was  0  2/3%,  althouph  industry 
sources  had  originally  credited  the  me¬ 
dium  with  a  possible  11  %>  pain. 

From  the  top  100  list  of  national 
and  regional  advertisers,  TvB  boasted 
the  addition  of  five  new  advertisers 
that  included  Brookville  Marketinp, 
Adam  VITI,  Ciba-Geipy,  Cities  Services 
and  Milton  Bradley. 

Ward  drops  doM-n 

However,  that  listinp  did  not  ac¬ 
count  for  some  larpe  major  advertisers 
who  dropped  off  the  list  with  less  than 
$3.3  million  in  ad  expend iture.s.  Amonp 
those  maior  advertisers  were  Marcor, 
parent  company  of  Montpomerv  Ward, 
which  in  1973  spent  $12.3  million  and 
was  ranked  20th.  The  Greater  Atlantic 
&  Pacific  Tea  Co.,  parent  company  of 
the  A&P  chain  of  supermarkets,  also 
dropped  out  of  the  top  100.  I.ast  year 
it  was  21st  with  $12.2  million  in  spot 
tv  time. 

Perhaps  the  bipgest  loss  of  all  was 
that  of  McDonald’s  Corp.,  the  ham¬ 
burger  chain  which  was  10th  in  1973 
with  spot  t\'  expenditures  of  $21.4 
million. 


Lose  retailers 

Other  larpe  retail  chains  also  showed 
less  money  in  spot  television.  .1.  C.  Pen¬ 
ney  Co.  Inc.,  for  instance,  spent  $5.7 
million  in  1973  on  spot  time.  Now  it  no 
longer  ranks  in  the  top  100.  F.  W. 
Woolworth  Co.  which  in  1973  was 
ranked  24th  sank  down  to  74th  in  spot 
expenditures  with  an  investment  of  only 
$4.7  million.  In  1973,  Woolworth  spent 
$11  million,  thus  showing  a  loss  of  $7 
million  for  spot  sales.* 

Another  larpe  retailer.  Sears  Roe¬ 
buck  &  Co.  sank  all  tbe  way  from  9th 
to  94th  in  one  year,  despite  rumors  of 
its  recent  experiments  with  television 
versus  newspaper.  Last  year  Sears 
spent  $3.5  million  on  spot  buys,  com¬ 
pared  with  $17  million  the  previous 
year. 

In  the  TvB’s  top  25  list  of  adver¬ 
tisers  some  significant  drops  were  also 
noted.  Frontrunner,  Procter  &  Gamble 
Co.  which  invested  $91. fi  million  in 
spot  buys  in  1973  retained  its  dom¬ 
inance  but  dropped  total  budget  by  $3 
million  for  an  expenditure  of  $88.7 
million. 

Second-ranked  General  Foods  Corp. 

EDITOR 


also  retained  its  ranking  although  it 
pared  $4  million  off  its  spot  budget  for 
total  spending  of  $45  million. 

Amonp  the  top  25  spot  television  ad¬ 
vertisers  in  1974,  11  reflected  a  down¬ 
ward  trend  in  spending  while  five  re¬ 
mained  virtually  the  same.  Nine  others 
showed  increase.s.  Tho.se  increasing 
their  spot  buys  were  Lever  Brothers 
Co.,  Bristol-Myers  Co.,  American  Tele¬ 
phone  &  Telegraph  Co.,  Quaker  Oats 
Co.,  Dynamic  House  Inc.,  Kellogg  Co., 
Warner-Lambert  Pharmaceutical,  Ral- 
ston-Purina,  Del  Monte  Corp. 

Top  2a  off 

In  the  top  25  %vhich  accounts  for 
more  than  one-third  of  total  spot  tv 
buys,  the  total  dollar  figure  also  sank. 
In  1973,  the  top  25  spot  tv  advertisers 
.spent  $581.1  million  or  alwut  one-third 
of  the  tot-al  volume  sold  ($1.5  billion). 
This  year’s  figures  (1974),  showed  a 
marked  decrease  to  $534.3  million,  off 
by  about  $40.8  million. 

In  the  top  10  list,  the  figures  are 
even  more  dramatic.  Seven  out  of  10 
advertisers  reduced  their  spot  tv  ex¬ 
penditures,  while  two  increased  and 
one  remained  the  same.  The  two  in¬ 
creases  were  shown  by  Lever  Brothers 
and  Bristol-Myers.  General  Motors  ex¬ 
penditure  of  $20.5  million  remained  the 
sajiie.  Those  decreasing  budgets  were 
P&G  ($3  million  down).  General 
Foods  ($4  million  down),  Colgate  Pal¬ 
molive  Co.  ($2  million  do\vm),  Ameri¬ 
can  Home  Products  ($5  million  down), 
Coca-Cola  ($1  million  down).  General 
Mills  Inc.  ($3  million  down)  and  Ford 
Motor  ($1  million). 

Dropping  off  the  top  25  list  were 
formerly  8th  ranked  Heublein  Inc.  with 
1974  spending  at  $8.75  million  from 
$14  million  in  197.3.  Allwrto  Culver  Co. 
ranked  23rd  in  1973  is  now  36 — two 
behind  Heublein — with  expenditures  of 
$8.2  million.  The  year  before  it  spent 
$12.0  million. 

Retailers  not  among  leaders 

Although  these  figures  might  not  re¬ 
flect  TvB’s  effort  for  more  retail  ad¬ 
vertising  dollars,  it  does  reflect  a  cer¬ 
tain  alienation  for  spot  buys  among 
larger  retail  areas.  Not  one  major  re¬ 
tail  in.stitution  was  ranked  in  the  top 
25.  In  fact,  the  top  ranking  retailer  on 
tv  seems  to  be  Woolworth’s  at  74th. 

Whether  these  figures  reflect  a  buy¬ 
ing  trend  toward  national  ver.sus  spot 
or  towanl  other  media  could  not  be  as¬ 
certained  until  the  national  figures  are 
released.  Those  figures  are  expected  in 
the  later  part  of  April. 

Meanwhile,  newspapers  have  showed 
increasing  strength  including  an  in¬ 
crease  in  ad  dollar  volume  as  reported 
by  the  Newsi)aper  Advertising  Bureau 
Inc.  (E&P,  April  12).  NAB’s  figures 
showed  newspaper  ad  sales  up  to  $8 
billion,  a  gain  of  $270  million  over  pre¬ 
vious  predictions  for  1974. 

Other  activities  including  increased 
interest  for  newspapers  among  na¬ 
tional  packaged  goods  manufacturers 
continues,  although  few  have  eon- 
firmed  any  shift  in  budget  from  tv  to 
newspapers  or  any  other  media. 
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1975 

February 

linage 


The  following  linage  tabulations  have 
been  compiled  by  Media  Records  Inc., 
tor  the  exclusive  publication  ot  Editor 
&  Publisher.  They  may  not  be  reprinted 
or  published  In  any  form  without  the 
explicit  permission  from  Media  Rec¬ 
ords,  Inc.  NOTE:  Newspape.-s  marked 
with  code  below  Include  advertising  In 
Parade  or  Family  Weekly,  approximate 
linage  as  follows: 

•Parade— 57,470 
tFamlly  Weekly— 58, 2S3 

1975  1974 

AKRON.  OHIO 

Beacon  Journal-e  .  2,203,108  2,225,304 
•Beacon  Journal-S  1,024,219  1,058.856 


Grand  Total  ....  3,227,327  3,285,160 
NOTE:  Part-run  advertising — Beacon 
Journal-e  this  year  2,203,108  includes 
36.576  lines. 

Beacon  Journal-S  this  year  1,024,219 
includes  54,032  lines;  last  year  1,058,- 
856  includes  45,440  lines. 


ATUkNTA,  GA. 

Constitution-m  ....  2,663,505  3,186,957 

Journal-e  .  2,922,910  3,478,792 

Journal  t 

Constltution-S  ..  1,387,088  1,725,092 


Grand  Total  ....  6,973,503  8,390,841 
NOTE:  Part-run  advertising — Journal-e 
this  year  2,922,910  includes  167,315 
lines;  last  year  3.478,792  includes  193,- 
130  lines. 


BALTIMORE.  MD. 

•News  American-S  .  679,476  698,301 

News  American-e  . .  1,104,263  1,150,300 

Sun-m  .  1,178,259  1,418,801 

Sun-e  .  1,614,973  1,836,656 

Sun-S  .  1,617,525  1,694,970 


Grand  Total  ....  6,194,496  6,799,031 
NOTE;  Part-run  advertising  —  News 
AmerIcan-S  this  year  679,476  Includes 
56,423  lines;  last  year  698,301  includes 
25,373  lines. 

News  AmerIcan-e  last  year  1,150,300 
Includes  9,312  lines. 


1975  1974 

BRADENTON.  FLA. 

Herald-e  .  855,504  — 

tHerald-S  .  470,511  — 


Grand  Total  ..  1,326,015  — 

NOTE:  Not  measured  by  Media  Rec¬ 
ords  in  1974. 

BUFFALO,  N.Y. 

Courier  Express-m  .  662,794  748.721 

•Courier  Express-S  950,346  1,077,149 

News-e  . .  2,294,571  2,566,922 


Grand  Total  ....  3,907,711  4,392,792 
NOTE:  Part-run  advertising — Courier 
Express-S  this  year  950,346  includes 
17,840  lines-  last  year  1,077,149  in¬ 
cludes  17.760  lines. 

News-e  this  year  2,294,571  includes 
93,024  lines-  last  year  2,566,922  in¬ 
cludes  88J28  lines. 

Courier  upress-m  this  year  662,794 
includes  8,408  lines;  last  year  748,721 
Includes  308  lines. 

CAMDEN.  N.J. 

Courier  Post-e  ....  2.171,549  2,398,343 

CHARLOTTE.  N.C. 

News-e  .  1,282,001  1,847,372 

Observer-m  . .  1,739,141  2,239,746 

•Observer-S  .  771,845  961,480 


Grand  Total  ....  3,792,987  5,048,598 
NOTE:  Part-run  advertising — Observer- 
m  this  year  1,739,141  Includes  9,615 
lines. 

CHICAGO,  ILL. 

Tribune-m  .  4,506,667  4,264,491 

Tribune-S  .  2,189,470  2,307,052 

News-e  .  1,671,596  1,709,511 

Sun  Times-m  .  2,512,660  2,535,997 

•Sun  Times-S  .  1,218,174  1,397,523 

Today-e  .  —  897.544 


Grand  Total  .  ..  .  12,098,567  13,112,121 
NOTE:  Part-run  advertising — Tribune- 
..m  this  year  4,506,667  includes  I  680,- 
217  lines;  last  year  4,264,494  includes 
1,494,841  lines. 

TrIbune-S  this  year  2,189,470  includes 
514,893  lines;  last  year  2,307,052  In¬ 
cludes  352,006  lines. 


1975  1974 

News-e  this  year  1,671,596  Includes 
145,270  lines;  last  year  1,709,511  in¬ 
cludes  160,799  lines. 

Sun  Times-m  this  year  2,512,660  in¬ 
cludes  130,870  lines;  last  year  2,535,- 
997  includes  161,759  lines. 

Sun  Times-S  this  year  1,218,174  in¬ 
cludes  317,710  lines;  last  year  1,397,- 
523  includes  397,477  lines. 

Today-e  last  year  897,544  includes 

189,299  lines. 

Note:  Today-e  ceased  publication 
Sept.  13.  1974.  Chicago  figures  taken 
from  Neustadt  Report  in  1974-  meas¬ 
ured  by  Media  Records  in  1975. 

CINCINNATI.  OHIO 

Enquirer-m  .  2,258,584  2,505,598 

Enquirer-S  .  1,455,683  1,506,677 

Post-e  .  1,876,108  2,073,714 


Grand  Total  ....  5,590,375  6,085,989 
NOTE:  Part-run  advertising  —  Post-e 
this  year  1,876.108  includes  10,080 
lines;  last  year  2,073,714  includes  21,- 
471  lines. 

CLEVELAND.  OHIO 

Plain  Dealer-m _  2,530,279  2,597,764 

Plain  Dealer-S  ....  1.349.819  1,484,272 
Press-e  .  2,012,126  2,261,808 


Grand  Total  ..  5,892,224  6,343  8« 

NOTE:  Part-run  advertising  —  Plain 
Dealer-m  this  year  2,530,279  includes 
144,509  lines;  last  year  2,597,764  in¬ 
cludes  125  340  lines. 

Plain  Deale'-S  this  year  1,349,819  In¬ 
cludes  49,843  lines;  last  year  1,484,272 
includes  43,716  lines. 

Press-e  this  year  2,012,126  includes 
244,861  lines;  last  year  2,261,808  in¬ 
cludes  356,688  lines. 

COLUMBUS.  GA 


Enquirer-m  .  877,395 

Ledaer-e  .  818,377 

•Ledger  Enquirer-S  412,414 


Grand  Total  ....  2,108,186 


NOTE:  Part-run  advertising  —  Ledger 
EnquIrer-S  this  year  412,414  includes 
9,615  lines  Not  measured  by  Media 
Records  in  1974. 


Ad  Expenditure  Trends 
February  1975 

A  summary  of  newspaper  advertising  compiled  by  EDITOR 
&  PUBLISHER  from  Media  Records — 64  Cities  Report 


BATON  ROUGE.  LA. 
Advocate 

(see  notel  .  2,180,117  1,937,028 

•Advocate-S  .  728,781  694,513 


Grand  Total  ....  2,906,898  2,631,541 
NOTE:  Advocate-m  and  State  Times-e 
sold  in  combination;  linage  of  one 
edition,  Advocate-m  1$  shown. 


BERGEN  COUNTY,  N.J. 

Record-e  .  1,881,807  2,062,248 

tRecord-S  .  990,579  946,076 


Grand  Total  ....  2,872,386  3,008,324 
NOTE:  Record-e  published  5  days  a 
week  only. 

NOTE:  Part-run  advertising— Record-e 
this  year  1,881,807  Includes  123,648 
lines;  last  year  2.062,248  Includes  143,- 
511  lines. 

Record-S  this  year  990,579  includes 
160,896  lines;  last  year  946,076  in¬ 
cludes  113,748  lines. 

BINGHAMTON,  N.Y. 

.  1,325,624  1,242,200 

•Press-S  .  456,389  538,747 


Grand  Total  ....  1,782,013  1,780,947 

..  ,  BOSTON,  MASS. 

Herald-American-d  924,259  977  394 

Herald  Advertiser-S  793,719  809  819 

Globe-e  .  1,264,459  1,333,836 

^ob«-ni  .  1,545,160  1,712,954 

•Globe-S  .  1,591,420  1,837,982 


Grand  Total  ....  6,119,017  6,671,985 

NOTE:  Globe-e  published  5  days  a 
week  only. 

NOTE:  Part-run  advertising  —  Herald 
Advertlser-S  this  year  793,719  includes 
192,499  lines;  last  year  809,819  in¬ 
cludes  I44,25j  lines. 

Globe-S  this  year  1,591,420  includes 
203,244  lines. 


Change 


1975 

1974 

Dollar 

(000) 

(000) 

(000) 

Classifications 

Omitted 

Omitted 

Omitted 

% 

Retail 

February  .  : 

$  166,217  $ 

154,471 

+  12,746 

+  8.3 

First  Two  Months 

331,875 

307,787 

+24,088 

+  7.8 

Department  Stores 

Oncluded  in  Retail) 
February  . 

42,075 

39,728 

+  2,347 

+  5.9 

First  Two  Months 

83,805 

79,679 

+  4,126 

+  5.2 

General 

February  . 

44,038 

39,759 

+  4,279 

+  10.8 

First  Two  Months 

83,665 

79,185 

+  4,480 

+  5.7 

Automotive 

February  . 

8,368 

8,316 

+  52 

+  0.6 

First  Two  Months 

15,987 

16,684 

-  697 

-  4.2 

Financial 

February  . 

8,081 

8,078 

+  3 

+  0.0 

First  Two  Months 

22,628 

22,375 

+  253 

+  1.1 

Classified 

February  . 

75,604 

75,762 

-  158 

-  0.2 

First  Two  Months 

151,620 

152,987 

-  1,367 

-  0.9 

Total  Advertising 

February  . 

302,308 

285,386 

+  16,922 

+  5.9 

First  Two  Months 

605,775 

579,018 

+26,757 

+  4.6 

EDITOR  &  PUBLISHER  for  April  19,  1975 


I97S  1974 

COLUMBUS,  OHIO 

Dispatch-e  .  2,287,609  2,585,299 

Dispatch-S  .  1,478,854  1,586,842 

Citizen  Journal-m  ,  894,910  998,419 


Grand  Total  ....  4,661,373  5,170,560 
NOTE;  Part-run  advertising — Dispatch- 
•  this  year  2,287,609  includes  2,491 
lines. 


DALLAS,  TEXAS 

News-m  . .  3,077,768  3,345,310 

News-S  .  1,059,449  1,281,445 

Times  Herald-e  ....  2,709,195  3,040,697 
•Times  Herald-S  1,226,365  1,359,741 


Grand  Total  ....  8,072,777  9,027,193 
NOTE:  Part-run  advertising  —  News-m 
this  year  3,077,768  includes  86,554 
lines;  last  year  3,345,310  includes 
84,104  lines. 

News-S  this  year  1,059,449  includes 
17,600  lines;  last  year  1,281,445  in¬ 
cludes  36,489  lines. 

Times  Herald-e  this  year  2,709,195 
includes  77,623  lines;  last  year  3,040,- 
697  includes  73,490  lines. 

Times  Herald-S  this  year  1,226,365 
includes  42,280  lines;  last  year  1,359,- 
741  includes  47,420  lines. 

DAYTON,  OHIO 


Journal-Herald-m  .  1.887,057  1,941,422 

News-e  .  1,946,906  2,054,711 

•News-S  .  729,668  780,576 


Grand  Total  ....  4,563,631  4,776,709 


NOTE;  Part-run  advertising — journal 
Herald-m  this  year  1,887,057  includes 
82,126  lines. 

News-e  this  year  1.946.906  includes 
122,122  lines;  last  year  2,054,711  in¬ 
cludes  46,221  lines. 

DENVER,  COLO. 

Rocky  Mt.  News-m  2,674,728  2,977,269 

•Rocky  Mt.  News-S  656,597  665,854 

Post-e  . .  2,771,014  3,076,577 

Post-S  .  1.411,609  1,546,855 


Grand  Total  ....  7,513,948  8,266,555 
NOTE:  Part-run  advertising  —  Post-e 
this  year  2,771,014  includes  117,696 
lines;  last  year  3,076,577  includes  142,- 
255  lines. 

DETROIT.  MICH. 

Free  Press-m  .  1,578,986  1,721,973 

•Free  Press-S .  787,300  817,287 

News-e  .  2,552,907  2,486,286 

News-S .  1,318,881  1,527,373 


Grand  Total  ....  6.238,074  6,552,919 
NOTE:  Part-run  advertising — Free  Press- 
m  this  year  1,578,986  includes  165,000 
lines;  last  year  1,721,973  includes  113,- 
598  lines. 

Free  Press-S  this  year  787,300  includes 
175,297  lines;  last  year  817,287  in¬ 
cludes  178,213  lines, 

News-e  this  year  2,552,907  includes 
456,977  lines;  this  year  2,486,286  in- 
248.006  lines. 

News-S  this  year  1,318,881  includes 
168,641  lines;  last  year  1,527,373  in¬ 
cludes  200,994  lines. 


ERIE.  PA. 

Times  (see  note)  ..  1,195.360  1,271,980 
•Times  News-S  .  593,391  677,223 


Grand  Total  ....  1,788,751  1,949,203 

NOTE;  News-m  and  Tlmes-a  told  In 
combination;  linage  ot  one  edition, 
Times-e  it  shown, 

FORT  LAUDERDALE,  FLA. 

Newt-e .  3,518,999  3,685,003 

•News-S  .  1,538,454  1,601,489 

News-sat .  1,108,179  1,394,218 


Grand  Total  ....  6,165,632  6,680,710 
NOTE:  News-e  published  5  days  a  week 
only. 

NOTE:  Part-run  advertising  —  Newt-e 
this  year  3,518,999  Includes  191,342 
lines;  last  year  3,685,003  includes  99,- 
737  lines. 

FORT  WAYNE.  IND. 

Journal  GazeHe-m  1,182,112  1,268,462 
•Journal  Gazette-S  562.020  640.662 

Newt  Sentinel-e  ...  1,545,004  1,672,744 


Grand  Total  ...  3,289,136  3,581,868 
FRESNO,  CALIF. 

Bee-a  .  1,717,524  — 

•Bee-S  .  710,686  — 


Grand  Total  ....  2,428,210  — 

NOTE:  Figures  not  available  for  Feb. 
1974. 

{Continued  on  page  20) 
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HARTFORD.  CONN. 

Courant-m  .  2,225.011  2,184,794 

•Courant-S  .  1,320.190  1,348,483 

Times-e  .  874,441  1,072,402 

tTimes-S  .  314,049  434.499 

Grand  Total  ....  4,735,711  5,042,378 
NOTE:  Part-run  advertising — Courant-S 
this  year  1,320,190  includes  213,984 
lines;  last  year  1,348,483  includes  142,- 
880  lines. 

Times-S  this  year  314,049  includes  14,- 
540  lines;  last  year  434,499  includes 
38,704  lines. 

HONOLULU.  HAWAII 

Advertiser-m .  2,324,025  2,394,898 

Star  Bulletin-e  ....  2,453,415  2,401,595 
‘Star  Bulletin 

&  Advertiser-S  ..  949,954  1,001,453 

Grand  Total  ....  5,727,594  5.799.944 

HOUSTON.  TEXAS 

Chronicle-e  .  3,714,712  4.027,539 

Chronicle-S  .  1,754,484  1,899,708 

Post-m  .  3,140,490  3,474,803 

•Post-S  .  1,201,133  1,317,200 

Grand  Total  ....  9,833,019  10,721,250 
NOTE;  Part-run  advertising — Chronicle- 
e  this  year  3,714,712  includes  248,394 
lines;  last  year  4,027,539  includes 
344.252  lines. 

Chronicle-S  this  year  1,754,484  in¬ 
cludes  103,120  lines'  last  year  1,899,- 
708  includes  44,384  lines. 

Post-m  this  year  3,140,490  includes 
240,005  lines;  last  year  3,474,803  in¬ 
cludes  284  531  lines. 

Post-S  this  year  1,201,133  includes 
49,015  lines;  last  year  1,317,200  in¬ 
cludes  43,549  lines. 

JACKSONVILLE.  FLA. 

Times  Union-m  . . .  2,342,717  2,440,828 

Times  Union-S  _  874,537  944  515 

Journal-e  .  1,405,402  1.427.424 

Grand  Total  ....  4,422,854  5,032,747 
NOTE:  Part-run  advertising — Times 
Union-m  this  year  2,342,717  includes 
57,321  lines. 

KANSAS  CITY.  MO. 

Times-m  .  1,904,835  2,037,327 

Star-e  .  1,178,123  1,294,801 

Star-S  .  1,025,222  1,103,541 

Grand  Total  _  4,110,180  4,437,449 

NOTE;  Part-run  advertising— Star-e  this 
year  1,178,123  includes  111,415  lines; 
last  year  1,294,801  includes  95,054 
lines. 

LEXINGTON.  KY. 

Herald-m  .  1334  219  — 

Leader-e  .  1,223,481  — 

’Herald  Leader-S  .  831,501  — 

^  Grand  Total  .  ..  3,389,401  II 

NOTE:  Not  measured  by  Media  Rec¬ 
ords  in  1974. 

LITTLE  ROCK.  ARK. 

Arkansas  Gazette-m  1,124,591  1,247,894 

’Arkansas  Gazette-S  522,474  541,901 

Arkansas 

Democrat-o  .  811,047  414,139 

tArkansas 

Democrat-S  .  423,929  319,424 

Grand  Total  ....  2,884.043  2,745,558 

LONG  ISLAND,  N  Y. 

Newsday-e  .  2,425,410  2,588,482 

Newsday-S  .  993,524  830,817 

..Gland  Total  ..  .  3,418,934  3,419,299 

NOTE:  Part-run  advertising — Newsday-e 
this  year  2,425,410  includes  473  479 
Tear  2.588,482  includes 

483,579  lines. 

Newsday-S  this  year  993,524  includes 
423,894  lines;  last  year  830,817  in¬ 
cludes  208,724  lines. 

LOS  ANGELES.  CALIF. 

Times-m  .  5,285,241  5,404,574 

T'"’es-S  .  3,012,451  3,300,488 

Herald  Examiner-e  718,957  837,489 

Herald  Examiner-S  230,824  294,274 

Grand  Total  ..  .  9,247,493  9,841,027 

NOTE:  Part-run  advertising — Times-m 
this  year  5.285,241  includes  1,444,745 
lines;  last  year  5,404,574  includes  I,- 
345,255  lines. 

Times-S  this  year  3,012,451  includes 
1,047,387  lines;  last  year  3,300,488  in¬ 
cludes  1,232,494  lines. 

MACON,  GA. 

Telegraph-m  .  842,185  924,105 

News-e  .  910,892  987.818 

’Telegraph 

&  News-S  . .  474.481  573.987 


NOTE:  Part-run  advertising — Telegraph- 
m  this  year  842,185  includes  14,784 
lines;  last  year  924,105  includes  4,418 
lines. 

News-e  this  year  910,892  includes  14,- 
773  lines;  last  year  987,818  includes 
7,309  lines. 

Telegraph  &  News-S  this  year  474,481 
includes  11,947  lines;  last  year  573,- 
987  includes  31,170  lines. 

NOTE;  Telegraph-m  S  News-e  have  a 
combined  Sat.  edition;  linage  is  oniy 
shown  for  the  News-e. 

MANCHESTER.  N.H. 

Union  Leader-d  ...  1,034,941  1,000,049 

tNew  Hampshire 

News-S  .  347,894  384,495 

Grand  Total  ....  1,402,855  1,384,544 

MIAMI,  FLA. 

Herald-m  .  3,935,128  4,948,109 

Herald-S  .  2,241,051  2,940,574 

News-e  .  1,817,038  2,394,810 

Grand  Total  ....  7,993,217  10,305,493 
NOTE:  Part-run  advertising — Heralu-m 
this  year  3,935,128  includes  144,032 
lines;  last  year  4,948,109  includes  174,- 
721  lines. 

Herald-S  this  year  2,241,051  includes 
131,418  lines;  last  year  2,940,574  in¬ 
cludes  113,981  lines. 

News-e  this  year  1,817,038  includes 
50,400  lines;  last  year  2,394,810  in¬ 
cludes  50,400  lines. 

MILWAUKEE,  WIS. 

Sentinel-m  .  1,374,214  1,484,482 

Journal-e  .  2,812,878  3,115,519 

Journal-S  .  1,789,598  1,904,589 

Grand  Total  ....  5,974,490  4,508,790 
NOTE:  Part-run  advertising — Sentinel-m 
this  year  1,374,214  includes  9,415 
lines;  last  year  1,484,482  includes  15,- 
554  lines. 

Journal-e  this  year  2,812,878  includes 
209,430  lines;  last  year  3,115,519  in¬ 
cludes  234,204  lines. 

Journal-S  this  year  1,789,598  includes 
145,274  lines;  last  year  1,904,589  in¬ 
cludes  143,448  lines. 

NASHVILLE,  TENN. 

Banner-e  ...  1,754,424  1,932,985 

Tennessean-m  .  1,775,407  1,932.414 

Tennessean-S  .  794,532  842^844 

Grand  Total  ...  4,324,545  4,708,445 
NOTE:  Part-run  advertising — Banner-e 
this  year  1,754,424  includes  13,440 
lines. 

Tennessean-m  this  year  1,775,407  in¬ 
cludes  13,400  lines. 

NEW  HAVEN,  CONN. 

Journal  Courier-m  1,242,875  — 

Register-e  .  1,550,514  — 

’Register  s  .  1,104,043  — 

Grand  Total  ....  3,919,452  — 

NOTE:  Part-run  advertising — Register-e 
this  year  1,550,514  includes  11.444 
lines.  Figures  not  available  for  Feb. 
1974. 

NEW  ORLEANS,  LA. 

Times  Picayune-m  ..  2,444.057  2,798,891 
Times  Picayune-S  ..  1,185,358  1,188,749 
States  a  Item-e  1,843,554  1,848,511 

Grand  Total  ..  5,497,971  5,834,171 
NOTE:  Part-run  advertising  —  Times 
Picayune-S  this  year  1,185.358  includes 
57,088  lines;  last  year  1,188,749  in¬ 
cludes  12.094  lines. 

States  a  Item-e  this  year  1,848,554 
includes  54,942  lines;  last  year  I,- 
8^,511  includes  14.580  lines. 

Times  Picayune-m  this  year  2,444,057 
includes  44,009  lines. 

NEW  YORK.  N.Y. 

Times-m  .  2,292,753  2,531,574 

Times-S  .  2,757,757  2,928,107 

News-m  .  1,724,147  1,745,097 

News-S  .  1,945,381  2,229,944 

Post-e  .  847,389  909,432 

Grand  Total  ....  9,589,447  10.344,154 
NOTE:  Part-run  advertising  —  Times-S 
this  year  2.757,757  includes  344,550 
lines;  last  year  2,928,107  includes  312,- 
021  lines. 

News-m  this  year  1,724,147  includes 
440,273  lines;  last  year  1,745,097  in¬ 
cludes  425,144  lines. 

News-S  this  year  1,945,381  includes 
I  141,931  lines;  last  year  2,229,944  in¬ 
cludes  1,347,284  lines. 

ORLANDO.  FLA. 

Sentinel  Star-d  .  2.457,584  3,242,950 
’Sentinel  Star-S  ...  1,124,034  1,325,144 


Grand  Total  ....  2,229,758  2,485,910  Grand  Total  ....  3,781,418  4,588,114 


NOTE:  Part-run  advertising  —  Sentinel 
Star-d  this  year  2,457,584  includes  I 

411,352  lines;  last  year  3,242,950  in¬ 
cludes  504,095  lines.  I 

Sentinel  Star-S  this  year  1,124,034  in-  I 

eludes  133,593  lines;  last  year  1,325,144  I 

includes  144,298  lines.  ' 

I 

PHILADELPHIA.  PA. 

Bulletin-e  .  2,358,851  2,394,437 

’Bulletin-S  . .  1,189,129  1,177,040 

Inqulrer-m  . .  1,189.424  1,488,102 

Inquirer-S  .  1,547,003  1,979,931 

News-e  .  739,482  913,287 

Grand  Total  ....  7,024,089  8,152,997  1 

NOTE:  Part-run  advertising— Bulletin-e 
this  year  2,358,851  includes  715.728 
lines;  last  year  2,394,437  includes  722,- 
343  lines. 

Bulletin-S  this  year  1,189,129  includes 
371,042  lines;  last  year  1,177,040  in¬ 
cludes  400,203  lines. 

Inquirer-m  this  year  1,189,424  includes 
78,958  lines;  last  year  1,488,102  in¬ 
cludes  171, M4  lines. 

Inquirer-S  this  year  1,547,003  includes 
342,548  lines;  last  year  1,979,931  in¬ 
cludes  450.495  lines. 

News-e  this  year  739,482  includes  17.- 
214  lines;  last  year  913,287  includes 
9.214  lines. 

NOTE:  Inquirer-m  S  News-e  Feb.  4-7-8, 
1975  treated  as  "not  published"  due 
to  strike  conditions  which  caused 
minimal  printing  and  distribution  and 
no  record  Is  Included  in  reports. 

PITTSBURGH,  PA. 

Post  Gazette  & 

Sun  Telegraph-m  721,539  815,404 

Press-e  . .  1,508,093  1,714,493 

’Press-S  .  1,391,445  1,417,523 

Grand  Total  ..  3,421,277  3,949,422 

NOTE:  Part-run  advertising  —  Press-e 
this  year  1,508,093  includes  40.842 
lines;  last  year  1,714,493  includes  39,- 
1 13  lines. 

Post  Gazette  &  Sun  Telegraph-m  this 
year  721,539  includes  9,415  lines. 

PROVIDENCE.  R.l. 

Bulletin-e  .  1,449,209  1,589,998 

Journal-m  .  1,109  805  1,301,957 

Journal-S  .  1,034,433  1,112,141 

Grand  Total  . .  3,595,447  4,004,094 

NOTE:  Part-run  advertising — Bulletin-e 
this  year  1,449,209  Includes  140,534 
lines;  last  year  1,589,998  includes  110,- 
104  lines. 

Journal-S  this  year  1,034,433  Includes 
23.120  lines. 

NOTE;  Bulletin-e  S  Journal-m  has  a 
combined  Sat.  edition.  The  linage  Is 
only  shown  for  the  Bulletin-e. 

ROCHESTER,  N.Y. 

Democrat  & 

Chronicle-m  .  1,449,240  1,403,311 

Democrat  & 

Chronicle-S  .  878,174  948,294 

Times  Union-e .  1,534,255  1,541,143 

Grand  Total  .3,843,471  3,912,748 

NOTE:  Part-run  advertising — Democrat 
&  Chronicle-S  this  year  878,174  in¬ 
cludes  9,415  lines;  last  year  948,294 
Includes  24.000  lines. 

Democrat  &  Chronicle-m  this  year  I,- 
449,240  includes  44,542  lines. 

SACRAMENTO.  CALIF. 

Bee-e  .  2,383.939  2,591,987 

•Bee-S  .  820,757  835,485 

Union-m  .  1,552,471  1,373,248 

tUnion-S  .  323,554  255,015 

Grand  Total  ....  5  080,721  5,055,755 

NOTE;  Part-run  advertisino — Bee-e  this 
year  2,383,939  includes  274,327  lines; 
last  year  2,59I,TO7  includes  14,349 
lines. 

Bee-S  this  year  820,757  Includes  15,200 
lines. 

Unlon-m  this  year  1,552,471  includes 
110,720  lines. 

ST.  PETERSBURG,  FLA. 

Independent-e  ..  2,103  042  2,325,978 

Times-m  .  3.352,924  3,742,950 

•Times-S  .  1,432,499  1,727,495 

Grand  Total  ....  4,888,445  7,794.423 
NOTE;  Part-run  advertls'ng — Times-m 
this  year  3,352,924  Includes  703.994 
lines;  last  year  3,742,950  includes 
842,159  lines. 

Times-S  this  year  1,432,499  includes 
234,140  lines;  last  year  1,727,495  in- 
I  eludes  299,038  lines. 

Independent-e  this  year  2,103,042  in¬ 
cludes  43,894  lines;  last  year  2,325,978 
I  includes  17,000  lines. 


SAN  ANTONIO,  TEXAS 

Express-m  .  1,728,825  2,010,940 

tExpress  News-S  ..  812.871  912,513 

Express  News-sat  . .  379,044  425,394 

News-e  .  1,592,349  1,720,594 

Light-e  .  2,053,474  2,243,788 

’Light-S  .  942,107  1,024,980 

Light-sat .  234,805  275,840 

Grand  Total  . .  7,745,515  8,414,073 

NOTE;  Express-m,  News-e  and  LIght-e 
are  all  published  5  days  a  week 
only. 

SAN  DIEGO.  CALIF. 

Union-m  .  2,248,933  2,493,253 

•Union-S  .  1,118,488  1,270,732 

Tribune-e  .  2,444,707  3,011,318 


Grand  Total  ....  4,054,328  4,775,303 

SAN  FRANCISCO.  CALIF. 

Chronicle-m  .  1,700,321  1,711,912 

Examiner-e  .  1,704,474  1,772,951 

Examiner  & 

Chronicle-S  .  947,449  1,005,921 


Grand  Total  .  .  .  4,352,444  4,490,784 

SAN  JOSE.  CALIF. 

Mercury-m  .  3,483,407  3,743,738 

News-e  .  3,359,132  3,445,540 

•Mercury-News-S  ..  1,221,799  1,327,940 

Grand  Total  ....  8,044,538  8,737,238 

NOTE:  Part-run  advertising— Mercury- 
m  this  year  3,483,407  includes  174,239 
lines;  last  year  3,743,738  includes  141,- 
757  lines. 

News-e  this  year  3,359,132  Includes 
174,179  lines;  last  year  3,445,540  In¬ 
cludes  193,728  lines. 

SHREVEPORT.  LA. 

Journal-e  .  1,232,305  1,244,835 

Times-m  .  1,721,529  1,479,538 

Times-S  .  741,591  735,910 

Grand  Total  ....  3,715,425  3,482,283 

SYRACUSE.  N.Y. 

Herald  Journal-e  ..  1,472.304  1,524,954 
•Herald  American-S  731,049  731,837 

Post  Standard-m  ..  887,290  875,593 

Grand  Total  ....  3,090,445  3,132,384 
NOTE:  Part-run  advertising  —  Herald 
Journal-e  this  year  1,472,304  Includes 
3,888  lines;  last  year  1,524,954  in¬ 
cludes  8.480  lines. 

Herald  American-S  this  year  731,049 
Includes  11,488  lines;  last  year  731,837 
Includes  14.514  lines. 

Post  Standard-m  this  year  887,290 
includes  11,104  lines;  last  year  875,593 
Includes  13,894  lines. 

TALLAHASSEE.  FLA. 

Democrat-e  .  1,109,782  1,259,329 

•Democrat-S  .  457,400  552,439 

Grand  Total  ..  1,547,382  1,811,748 

NOTE;  Part-run  advertising — Democrat- 
e  this  year  1,109,782  includes  10,295 
lines;  last  year  1,259,329  includes  7,- 
742  lines. 

TAMPA.  FLA. 

Tribune-m  .  3,030,739  3,342,454 

Tribune-S .  999,340  1,202,455 

Times-e  .  1,848,421  2,343,798 

Grand  Total  ..  5,898,700  4,908,907 

NOTE:  Part-run  advertising — Tribune- 
m  this  year  3,030.739  Includes  289.598 
lines;  last  year  3,342,454  Includes  171,- 
814  lines. 

NOTE:  Only  General  &  Automotive 
measured  by  Media  Records  In  Feb. 
1974;  the  rest  of  the  figures  were 
supplied  by  the  publishers. 

TRENTON.  N.J. 

Times-e  .  1,082,131  1,171,403 

tTimes  Advertiser-S  834,211  887.153 

Trentonian-m  .  1,032,111  1,139,404 

Grand  Total  .  .  2.948,453  3,198,140 

NOTE;  Times-e  published  5  days  a 
week  only. 

NOTE:  Part-run  advertising— Times  Ad- 
vertlser-S  this  year  834,211  Includes 
9,415  lines;  last  year  887,153  Includes 
14  340  lines. 

NOTE;  Times-e  and  Times  Advertiser-S, 
ROP  Display  Linage  published  on  4- 
column  basis  by  converted  to  8- 
column  basis  above;  Classified  pub¬ 
lished  and  reported  above  on  9- 
column  basis. 

WASHINGTON.  D.C. 

Post-m  .  3.844,820  4,273,727 

•Post-S  .  1,918,498  1,983,090 

Star-News-e  .  1,842,430  2,154,445 

tStar-News-S  .  754,887  842.982 

Grand  Total  ....  8,402,435  9,274,444 


EDITOR  &.  PUBLISHER  for  April  19,  1975 


NOTE:  Part-run  advertising — Star-News- 
S  this  year  756,887  includes  87,495 
lines;  last  year  862,982  includes  17,- 
027  lines. 

Post-m  this  year  3,864,820  includes 
49.600  lines. 

Post-S  this  year  1,918,498  includes 
249,872  lines. 

Star-News-e  this  year  1,862,430  in¬ 
cludes  87,024  lines. 

WEST  PALM  BEACH.  FLA. 

Post-m  .  2,253,868  2,575,209 

Times-e  . .  1,898,005  2,187,157 

•Post  Times-S  . .  998,793  1,332,868 

Grand  Total  ....  5,150,666  6,095,234 
NOTE:  Part-run  advertising  —  Post-m 
this  year  2,253,868  includes  59,706 
lines;  last  year  2,575,209  includes  24,- 
227  lines. 

Times-e  this  year  1,898,005  includes 
59,891  lines;  last  year  2,187,157  in¬ 
cludes  24,207  lines. 

NOJE:  Post-m  S  Times-e  has  a  com¬ 
bined  Sat.  edition;  linage  is  only 
shown  in  the  Post-m. 

WHITE  PLAINS.  N.Y. 

Reporter  Dispatch-e  1,380,696  1,233,972 
NOTE:  Part-run  advertising — Reporter 
Dispatch-e  this  year  1.380,696  includes 
148,893  lines. 

FEBRUARY  1975 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHERS 

ABERDEEN,  S.D. 

American  News-e  .  491,862  443  254 

American  News-S  .  198,492  217,000 

Grand  Total  ....  690,354  660,254 

NOTE:  Does  not  include  Parade  or 
Family  Weekly. 

ALBANY.  N.Y. 

Times-Union-m  ....  1,292,883  1,266,474 
Knlcke-bocker 

News-e  .  1,013,973  1,110  320 

Times-Union-S  ....  781,636  872,136 

Grand  Total  ....  3,088,492  3,248,930 


NOTE:  Does  not  include  Parade  or 
Family  Weekly. 

GRAND  FORKS,  N.D. 

Herald-e .  638,918  593,292 

Herald-S  .  294,798  286,398 

Grand  Total  ....  933,716  879,690 

NOTE:  Does  not  include  Parade  or 
Family  Weekly. 

GREENVILLE.  S.C. 

News-mS  .  1,745,142  2,305,478 

Piedmont-e  .  1,245,020  1,383,956 

Grand  Total  ....  2,990,162  3,689,434 

IOWA  CITY.  IOWA 

Press-Citiien-e  ....  708,750  811,370 

NOTE:  Includes  inserts— 99,960  lines  in 
1975;  99.960  lines  in  1974. 

LETHBRIDGE.  ALTA. 

Herald-e  .  921,652  766,480 

LINCOLN.  NEB. 

Journal-Star-dSS  ..  1,449,364  1,576,330 
NOTE:  Includes  inserts — 123,578  lines  in 
1975;  104,412  lines  in  1974. 

LONG  BEACH,  CALIF. 

Independent-m  ...  1,855,767  1,952,494 
Press-Telegram-e  2,068,704  2,157,582 
Ind.-Press-Tel.-S  ...  575,963  624,240 

Grand  Total  ....  4,500,434  4,734,316 


Tribune-S  .  824,343  873,735 

Grand  Total  ....  2,523,369  2,641,134 

NOTE:  Sunday  includes  Parade  Com¬ 
ics.  Tuesday  and  Tuesday  at  Home: 
84,137  lines  in  1975;  81,711  lines  in 
1974. 

OGDEN.  UTAH 

Sta  ndard- 

Examiner-e  .  1,160,396  1,137,206 

Standard- 

Examiner-S  .  504,852  561,498 


LOUISVILLE.  KY. 

Courler- 

Journal-m  .  1,842,286  1,865,581 

Times-e  .  2,085,451  2,243,122 

Courier  Journal 

&  Times-S  .  1,083,364  1,198,848 

Grand  Total  ....  5,011,101  5,307.551 

NOTE:  ROP  Display  Linage  published 

on  6-column  basis,  but  conve-ted  to 
8-column  basis  above.  Classified  pub¬ 
lished  and  reported  above  on  10- 
column  basis. 

MADISON,  WIS. 

Capital  Times-e  ...  1,576,813  1,610,546 


State  Journal-m 
State  Journal-S  . 


1,625,659  1,633,079 
639,975  623,392 


BANGOR,  MAINE 

News-m  .  926,817  880,062 

BOULDER.  COLO. 

Camera-e  .  1,177,302  1,312,584 

Camera-S  .  393,939  375,459 

Grand  Total  ....  1,571,241  1,688,043 

NOTE:  Does  not  include  Parade  or 
Family  Weekly. 

BURLINGTON.  VT. 

Free  Press-m  .  1,309,728  1,291,542 

CHILLICOTHE.  OHIO 

Gaxette-e  .  1,003,954  952,756 

NOTE:  Includes  inserts — 110,768  lines 
in  1975;  115,584  lines  in  1974. 

DAVENPORT.  IOWA 

Times- 

Democrat-eS.m  ..  2,142.308  2,221,968 
Times-Democrat-S  .  660,296  656,488 

Grand  Total  ....  2,802.604  2,878,456 

DES  MOINES,  IOWA 

Register-m  .  569,146  650,705 

Tribune-m  .  975,188  994,229 

Register-S  .  660,445  706,095 

Grand  Total  .  2,204.779  2,351,029 
NOTE:  Part-run  advertising — Reglster- 
S  includes  this  year  98,833  lines;  last 
year  1 15,639  lines. 

DULUTH,  MINN. 

News-Tribune-m  ...  737.625  683,179 

Herald-e  .  719,530  698,061 

News-Tribune-S  ...  500,304  506,471 

Grand  Total  ....  1,957,459  1,877,711 
NOTE;  Does  not  include  Parade  or 
Family  Weekly. 

EDMONTON.  ALTA. 

Journal-e  .  3,207,191  3,014,206 

FORT  COLLINS.  COLO. 

Coloradoan-eS  ....  1,104,376  1,182,258 
NOTE:  Includes  inserts— 44,548  lines 
in  1975;  49,280  lines  in  1974. 

FREMONT,  NEB. 

Tribune-e  .  522,214  549,458 

NOTE:  Includes  inserts — 33,712  lines  in 
1975;  14,448  lines  in  1974. 

GARY,  IND. 

Tribune-e  .  1,558  959  1,550,879 

Tribune-S  .  589,874  547,728 


Grand  Total  ....  3,842,447  3,867,017 
NOTE:  This  year  1,416,954  includes  64,- 
526  part  run  lines;  last  year  1,738,366 
includes  94,654  part  run  lines. 

MEMPHIS.  TENN. 

Commercial 

Appeal  m  .  1,942,458  2,346,442 

Press-Scimitar-e  ...  1,416,954  1,738,366 
Commercial 

Appeal-S  .  919,142  1,029,378 

Grand  Total  .  4,278,554  5,114,186 

NOTE:  Part-run  advertising  —  Press- 
Scimitar-e  this  year  includes  64,526 
lines;  last  year  includes  94,654  lines. 

MERIDEN.  CONN. 

Record-m  .  842,184  872,508 

Journal-e  .  805,882  841,708 


Grand  Total  ....  1,648,066  1,714,216 

MONTREAL.  OUE. 

Gaiette-m  .  1.369.904  1,434,590 

Star-e  .  2,482,055  2,436,834 

Le  Devolr-m  .  418,077  429,542 

Le  Dimanche- 

Matin-S  .  317,272  301,255 

NOTE:  Le  DImanche-Matin  Includes 
"Perspective"  and  inserts.  40,082  lines 
in  1975;  41,930  lines  in  1974. 

NASHUA.  N.H. 


Grand  Total  ....  1,665,248  1,698,704 

NOTE;  FanJIy  Weekly  included  Sunday 
61,642  lines  in  1975;  61,502  lines  in 
1974. 

OKLAHOMA  CITY.  OKLA. 

Oklahoman-m  .  2,079,855  2,161,538 

Times-e  .  1,785,900  1,880,988 

Oklahoman-S .  861,076  912,608 

Grand  Total  .  .  .  4,726,831  4,955,131 

NOTE:  Part-run  linage — Oklahoman-m 
includes  445,966  lines  in  1975;  450,636 
lines  in  1974. 

Times-e  this  year  356,864  lines;  last  year 
364,915  lines. 

OMAHA,  NEB. 

World- 

Herald-m,e,S  ....  2,451,680  2,670,682 

ORANGE  COUNTY.  CALIF. 

Santa  Ana 

Register-d.S  .  4,205,208  4,443,834 

OTTAWA,  ONT. 

LeDroit-e  .  1,656,670  1,505,302 

PASADENA.  CALIF. 

Star-News-m  .  1,019,554  1,035,239 

Star-News-S  .  264,121  265,809 

Grand  Total  ...  1,283,675  1,301,048 

NOTE:  Does  not  Include  Parade  and 
Family  Weekly  linage. 

PASSAIC,  N.J. 

Herald-News-e  ....  1,218,814  1,320,988 
Measured  by  George  Neustadt,  Inc. 

PATERSON,  N.J. 

Morning  News/ 

News-me  .  900,072  1,084,167 

Measured  by  George  Neustadt,  Inc. 

PORTLAND.  MAINE 

Press-Herald-m  .  957,706  871,329 

Express-e  .  886,674  809,060 

Telegram-S  . .  459,772  567,432 

Grand  Total  ....  2,301,152  2.247,821 
NOTE:  Sunday  includes  Parade. 

PORTLAND,  ORE. 

Oregonian-m-S  ...  3,567,326  3,760,932 
Oregon  Journal-e  ..  1,123,150  1,138,620 

Grand  Total  . .  4,690,476  4,899,552 

POUGHKEEPSIE,  N.Y. 

Journal-eS  .  1,820,952  1,643,166 

NOTE:  Includes  inserts — 317,856  lines 
in  1975;  110,768  lines  in  1974. 

READING.  PA. 

Times-m/Eagle-e  ..  1,158,919  1.152,043 
Eagle-S  .  516,819  521,350 

Grand  Total  ....  1,675,738  1,673,393 

RENO.  NEV. 

Gazette  & 

Journal-m,e&S  ...  3,256,722  2,934,890 
NOTE:  Includes  inserts— 317,856  lines 
in  1975;  110,768  lines  in  1974. 

RICHMOND.  VA. 

Times-DIspatch-m  .  1,576,265  1,588,153 


SOUTH  BAY  (TORRANCE).  CALIF. 

South  Bay 

Breeie-e .  2,435,510  2,523,444 

SPOKANE,  WASH. 
Spokesman- 

Review-m  .  1,025,483  1,047,795 

Chroni.ie-e  .  1,188,215  1,120,683 

Spokesman- 

Review-S  .  644,385  648,550 

Grand  Total  ....  2,858,083  2,817,028 
NOTE;  Sunday  and  Grand  Total  in¬ 
cludes  Parade  Linage. 

STOCKTON.  CALIF. 

Record-eS  .  1,801,464  1,862,042 

NOTE:  Includes  inse.'ts — 305,816  lines 
in  1975;  402,136  lines  in  1974. 
TACOMA.  WASH. 

News  Tribune  and 
Tribune  & 

Ledger-S  .  2,001,160  1,975,862 

TOLEDO.  OHIO 

Times-m  .  977,683  1,119,851 

Blade-e  .  1,686,292  1,748,118 

Blade-S  .  485,953  527,099 

Grand  Total  ..  3,149,928  3,395,068 

NOTE;  Parade  Included  in  Sunday  and 
Grand  Totals. 

TOPEKA,  KANS. 

Daily  Capital-m  ..  1,339,233  1,265,572 
State  Journal-e  ... .  1,162,763  1,035,244 
Capital-Journal-S  .  437,310  420,021 


News-Leader-e 

Times-Dispatch-S 


1,430,059  1,567,342 
941,473  1,042,633 


NEWPORT  NEWS.  VA. 

Press-m  .  1,830,836  1,873.844 

Times-Herald-e  ..  1,613,836  1,701,938 

Press-S  .  842,590  919,422 

Grand  Total  ....  4,287,262  4,495,204 

NILES,  MICH 

Star-e-sat .  437,248  380,856 

NOTE:  Does  not  Include  Parade  or 
Family  Weekly  1975. 

NORFOLK.  VA. 

Virqinla-Pilot-m  . . .  2,333,928  2, 40'. 376 


Ledger-Star-e  . 
Virginia-Pilot-S 


2,014,085  2,142,549 
1,240,154  1,382,332 


Grand  Total  ....  5,588,167  5,931,257 

NORTH  PLATTE.  NEB. 

Telegram-e-sat-m  ..  515,844  544,572 

NOTE;  Family  Weekly  includes  59,178 
lines  in  1975;  77,798  lines  in  1974. 

OAKLAND,  CALIF. 

Tribune-e .  1,699,026  1,767,399 


Grand  Total  ....  2,148,833  2,098,607  Tnbune-e .  1,699,026 

EDITOR  8C  PUBLISHER  for  April  19,  1975 


Grand  Total  ....  3,947,797  4,198,128 
NOTE:  Part-run  and  comics  not  in¬ 
cluded. 

ST.  PAUL,  MINN. 

Pioneer-Press-m  ...  1,172,155  1,190,553 

Dispatch-e  .  2,008,093  2,007,125 

Pioneer- Press-S  ....  1,123,764  1,023,717 

Grand  Total  ....  4,304,012  4,221,395 
NOTE;  Does  not  include  Parade  or 
Family  Weekly. 

SALINAS,  CALIF. 

Callfornlan-e  .  1,619,268  1,468,474 

NOTE;  Includes  inserts— 288,960  lines  in 
1975;  187,824  lines  in  1974. 

SANTA  BARBARA.  CALIF. 

News-Press-eS  .  1,607,718  1,673,112 

NOTE:  Parade  linage  not  included. 

SEATTLE,  WASH. 

Times-eS  .  2,915,836  2,802,808 

SIOUX  FALLS.  S  D. 

Argus-Leader-eS  ..  1,384,698  1,382,304 
NOTE;  Includes  inserts— 226,688  lines  in 
1975;  251,328  lines  in  1974. 


Grand  Total  ....  2,959,306  2,720,837 

TORONTO,  ONT. 

Sun-mS  .  874,200  852,000 

Star-e  .  3,909,888  3,757,784 

TUCSON,  ARIZ. 

Star-m  .  2,227,820  2,608,116 

Citlien-e  .  2,286,214  2,631,538 

Star-S  .  770,098  838,376 

Grand  Total  ....  5,284,132  6,078,030 
NOTE:  Sunday  includes  "Parade"  lin¬ 
age. 

TULSA,  OKLA. 

World-m  .  1,669,472  1,733,461 

Tribune-e  .  1,687,133  1,778,296 

World-S  .  646,287  708,388 

Grand  Total  ....  4,002,892  4,220,145 
VANCOUVER.  B.C. 

Sun-e .  3,589,649  3,515,047 

NOTE;  Includes  Weekend  Magazine. 

VISALIA,  CALIF. 

Times-Delta-e  .  1,133,020  1,036,854 

NOTE:  Includes  inserts — 209,496  lines  in 
1975;  166,152  lines  in  1974. 

WAUKEGAN.  ILL. 

News-Sun-e  . 1,457,372  1,537,956 

WICHITA.  KANS. 

Eagle-m  .  1,733,609  1,770,967 

Beacon-e  .  710,803  808,805 

Eagle  and 

6eacon-S  .  521,202  541,884 

Grand  Total  ..  2,965,614  3,121,656 

WILKES-BARRE,  PA. 

Times-  Leader-News- 

Record-AII  Day  ..  1,255,767  1,050,084 
Times-Leader- 

News-Record-S  , .  —  144,324 

Independent-S  ....  527,450  563,496 

Grand  Total  ....  1,783,217  1,757,904 
NOTE:  Independent-S  includes  Parade; 
58,733  lines  in  1974;  57,969  lines  in 
1975.  Times-Leader-S  includes  63,163 
lines  Family  Weekly  in  1974;  none  in 
1975.  No  Sunday  Times-Leader  figures 
for  1974  (Discontinued  July  14,  1974). 
Times-Leader-Record  (d)  on  Strike 
since  Nov.  4.  1974.  Times-Record  (d) 
not  published  from  Dec.  I-IO,  1973. 
Independent  (S)  not  published  due 
to  strike.  Measured  by  George  Neu¬ 
stadt,  Inc. 

WILMINGTON.  N.C. 

Star-News-m&e  ....  1,153,922  1,284,470 
Star-News-S  .  428,722  477,778 

Grand  Total  ..  1,582,644  1,760,248 

WINDSOR.  ONT. 

Star-e  .  1,830,784  1,625,791 

WINSTON  SALEM,  N.C. 

Journal-m  .  1,323,714  1,461,124 

Twin-City 

Sentinel-e  .  1,143,240  1,205,008 

Journal- 

Sentinel-S  . .  485,128  507,682 

Grand  Total  ....  2,952,082  3,173,814 
NOTE:  Part-run  and  comics  not  in¬ 
cluded. 

WORCESTER.  MASS. 

Telegram-m  .  827,018  871.752 

Gazette-e  .  869,071  921,127 

Telegram-S .  723,069  739,515 

Grand  Total  ....  2,419,158  2,532,394 
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Daily  Gleaner  of 
goes  modern  via 

The  Daily  Gleaner  of  Kingston,  Ja¬ 
maica,  establishe  l  in  1834  and  the  old¬ 
est  surviving  newspaper  in  what  used 
to  be  the  British  Caribl)ean  (Jamaica 
has  been  independent  since  1902)  has 
gone  modern. 

The  Gleaner  company  now  puts  out 
seven  publications  including  an  after¬ 
noon  paper,  the  Star. 

The  Board  of  Directors  of  the 
Gleaner  Company  Limited  decided  in 
1973  to  change  to  computerized  photo¬ 
composition,  photographic  page  repro¬ 
duction  on  flexible  plates,  and  the  con¬ 
version  of  its  two  Crabtree  rotary 
presses  for  this  purpose  by  fitting  them 
with  aluminum  alloy  saddles. 

G.  A.  “Tom”  Sherman,  managing  di¬ 
rector  of  the  Gleaner  Company  Lim¬ 
ited,  who  has  been  the  guiding  spirit 
throughout  the  complex  operation, 
called  into  consultation  the  manage¬ 
ment  consultancy  division  of  the  local 
branch  of  Peat,  Marwick,  Mitchell  & 
Company,  and  in  April,  1973,  a  feasi¬ 
bility  study  of  a  computer  operation 
for  the  business  side  of  the  Company 
was  set  up  and  pronounced  affirmative 
in  November  of  that  year. 

Second  feasibility  study 

During  February  and  March,  1974 
Ian  Richards,  the  Gleaner’s  Data  Proc¬ 
essing  and  Marketing  Manager,  in  com¬ 
pany  with  Leslie  Donnelly  of  Peat, 
Marwick,  Mitchell  &  Company,  who 
had  lieen  in  charge  of  the  commercial 
feasibility  study  during  its  later  stages, 
made  a  further  study  as  to  the  possi¬ 
bility  of  extending  the  operation  to 


WHKE  ARE  YOUR  KIDS  TONIGHT? 
Better  yet. . . 

Where  are  your  supplements? 

Imagine  the  surprise  of  the  c  irc  ulation 
manager  of  the  Gazette  when  the  manager 
of  the  nearby  Buy  Rite  market  presented 
him  a  $40.00  trash  hauling  bill  for  the 
large  pile  of  supplements  that  had  built  up 
tx'hind  his  store  over  a  perirxl  of  several 
weeks.  These  were  supplements  that  his 
carriers  were  supposed  to  insert  when 
they  rolkxl  their  routes.  Bundles  and  bun¬ 
dle's  of  wasted  materials,  time,  labor  and 
advertising.  And  a  little  bad  publicity  to 
lxx)t. 

You  can  eliminate  this  worry 
completely  with  the  Stepper-Pak  news¬ 
paper  packaging  system.  The  Stepper-Pak 
Bundle-Bag  System  collates,  folds, 
weather  wraps,  ties  and  Bundle-Baggs  a 
route's  worth  of  papers  for  home  delivery 
15  to  20  times  faster  than  hand  ofierations, 
and  it  pays  for  itself  with  the  time,  labor 
and  money  it  saves.  You  can  Ix'  sure  that 
you,  your  subscribers  and  advertisers  get 
what  you  pay  for. 

Call  today  for  more  information. 
(913)  782-2580 

P.O.  Box  HIT  OlwIAJCn 
Olathe.  KS  h(>0()1  I  , 


Jamaica 

computer 

newspaper  production. 

As  a  result  of  both  studies,  invita¬ 
tions  to  tender  went  out  in  May  of 
the  same  year  to  five  manufacturers  of 
computer  equipment.  After  a  careful 
selection  study  by  Richards  and  Don¬ 
nelly,  the  propo.sal  of  the  Digital 
Equipment  corporation  was  accepted 
and  a  contract  was  sigpied  at  the  end 
of  July. 

Sherman  \nsited  the  Whig  Standard 
at  Kin.gston,  Ontario,  Canada,  where 
he  saw  Merigraph  plate-making  equip¬ 
ment  in  use.  He,  accompanied  by  R.  E. 
Clarke,  acting  production  manager, 
also  visited  newspaper  plants  in  New 
York,  New  Jersey  and  TTelaware  to  as¬ 
sess  the  various  plastic  plate  printing 
systems  being  used  by  newspapers  in 
these  areas;  and  the  Merigraph  sys¬ 
tem  was  finally  chosen  as  the  one  which 
would  be  the  most  suitable  for  the 
Gleaner’s  operations. 

During  1973,  a  Compugraphic  Model 
HS  29fil  phototj’pesetter  and  a  Compu¬ 
graphic  Model  ACM  9000  were  in¬ 
stalled,  mainly  to  retrain  staff  in  photo¬ 
composition,  paste-up,  etc. 

Equipment  ronfiguralinn 

Decisions  were  finally  made  to  pur¬ 
chase  and  install  the  following  defini¬ 
tive  equipment:  a  battery  of  22  IBM 
Selectric  typewriters  fitted  with  Perry 
Fount  machine-readable  elements;  two 
Compuscan  Alpha  Optical  Character 
Readers  on /line  to  a  computer;  two 
Model  PDP  8E  DEC  computers  with 
32K  of  core,  one  allocated  to  the  pro¬ 
duction  department  for  editorial  and 
advertising  type-setting,  the  other  to 
the  business  departments  (advertising, 
circulation,  accounting,  personnel  and 
stores)  to  encompass  all  their  paper¬ 
work,  and  to  back  up  the  production 
computer  in  case  of  its  failure  at  any 
time. 

Each  of  these  computer  systems  con¬ 
sists  of  four  disc  drives  and  one 
DECTAPE  unit,  and  are  equipped  with 
eight-level  paper-tape  readers  and  pa¬ 
per-tape  punches.  The  production  com¬ 
puter  uses  the  latest  version  of 
DECSET  8000  tjqie-setting  software 
and  the  business  departments’  com¬ 
puter  uses  the  latest  version  of  TABS 
8  commercial  packages. 

The  computer  svstems  include  two 
Model  VT  20/b  VDTs  which  are  on/ 
line  to  the  production  computer  for 
editing  and  making  proofreaders’  cor¬ 
rections.  Three  Model  VT  05  VDTs 
are  also  on /line  to  the  business  com¬ 
puter  to  feed  in  commercial  informa¬ 
tion. 

Other  equipment  in  the  production 
configuration  includes  two  Compu¬ 
graphic  Videosetters  Model  IV,  on/line 
to  the  production  computer;  two  Meri¬ 
graph  type  100  exposure  units  and  one 
Merigraph  type  200  developing  unit; 
aluminum  alloy  saddles  and  spring 
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clips  for  the  six-unit  Crabtree  Viscount 
rotary  press  and  its  companion  4t^ 
unit  Crabtree  Standard  press;  and  two 
Marathon  cameras  from  Chemco. 

New  copy  flow 

Under  the  new  system  the  copy, 
whether  editorial  or  advertising,  is 
coded  for  publication,  position  and 
types,  then  re-typed  on  the  Selectric 
machines  and  the  resultant  sheets  are 
fed  into  the  production  computer  via 
the  OCRs.  In  the  computer  the  matter 
is  hyphenated,  justified  and  printed  out 
on  a  line  printer  for  proofreading 
against  the  original.  The  proofreader 
makes  his  corrections  on  a  VDT  (as 
does  the  editor  if  he  has  any)  and  the 
matter  is  returned  to  the  computer  to 
be  stored  on  its  discs  until  required. 

When  the  material  is  wanted,  the 
computer  operator  instructs  the  com¬ 
puter  via  his  keyboard  to  dump  the 
material  on  one  or  other  of  the  Video¬ 
setters,  whose  product  is  pasted  up  on 
page-size  blank  sheets.  Headlines,  pic¬ 
tures  and  advertisements  are  worked  in 
until  the  page  is  complete,  when  it  is 
photographed  and  the  negative  sent  to 
the  Merigraph  units  to  make  a  plate. 

The  change-over  to  this  system 
could  not,  of  course,  be  made  in  one 
go,  or  without  a  sufficiency  of  person¬ 
nel  fully  trained  in  various  parts  of  the 
complex  operation. 

The  Daily  and  Sunday  Gleaner  text 
has  been  wholly  produced  by  photocom¬ 
position  from  punched  tape  since  Feb¬ 
ruary  1975,  the  advertisements  being 
set  in  hot  type  and  repro-proofed  for 
pasting-up. 

Commercial  matter,  embracing  adver¬ 
tising  contracts  and  billing;  other  ac¬ 
counts  receivable,  accounts  payable, 
general  ledger  and  balance  sheet;  cir¬ 
culation  labelling,  route  sheets  and 
agency  billing;  payroll;  and  inventories 
is  also  being  switched  over  gradually, 
though  by  sectors  rather  than  sections 
as  in  the  case  of  editorial  matter.  All 
maintenance  is  being  handled  “in 
house”  by  the  Company’s  own  engi¬ 
neers. 

The  seven  publications  produced  by 
the  Gleaner  (Company  are:  The  Daily 
Gleaner;  the  Sunday  Gleaner;  the 
Star;  the  Weekend  Star;  the  Jamaican 
Weekly  Gleaner;  the  Farmers’  Weekly 
and  Children’s  Own. 

• 

Convert  to  6-columns 

The  Philadelphia  Bulletin  will  con¬ 
vert  to  a  6-column  page  design  on  May 
19.  The  Bulletin  is  also  converting  from 
a  58-inch  newsprint  roll  to  55-inches. 
The  Bulletin  has  prepared  a  brochure 
called  “Super  6  Bulletin”  to  explain  the 
new  mechanical  requirements  and  an¬ 
swer  basic  questions  alx)ut  the  conver¬ 
sion. 

Montgomery  Publishing  Co.,  Fort 
Washington,  Pa.,  will  change  over  to  a 
6-column  format  for  two  dailies.  To¬ 
day’s  Post  of  King  of  Prussia,  Pa.,  and 
Today’s  Spirit,  Hatboro,  Pa.,  and  also 
its  weekly  papers  during  the  week  of 
May  19. 
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Advertising  Scene 

N.Y.  News  will  ‘sort  and 
merge’  want  ads  in  July 

Bv  Daniel  L.  Lionel 


Starting  in  July  when  a  Brooklyn 
reader  of  the  New  York  (N.Y.)  News 
scans  the  classifie<l  section  he’ll  be  in 
for  a  pleasant  surprise.  He’ll  have  al¬ 
most  .‘5  times  the  number  of  offers  to 
choose  from  than  he  has  at  present  in 
the  zoned  “Island  Classified’’  section. 
Furthermore,  the  advertiser  will  find 
his  ad  in  the  full  run  market  place  with 
all  the  advantages  of  beins  'n  a  busy, 
rather  than  an  isolated  mart,  yet  he’ll 
be  payinp  a  modest  ‘neiRhborhood’  rate. 

By  the  same  token,  a  Manhattan, 
Bronx  or  any  subscriber  outside  of 
Brooklyn  or  Lonp  Island,  will  find  none 
of  the  so  called  ‘neighborhood  ads’  in 
his  edition  of  the  News.  They  will  all 
have  been  discreetly  dumped  by  the 
‘sort  and  merge’  capability  of  the  News’ 
computers. 

As  John  Campi,  CAM  explains  it, 
the  program  is  all  part  of  the  overall 
New  York  Neivs  marketing  strategy 
of  ‘Taking  the  newspaper  to  the  neigh¬ 
borhood’  as  enunciated  by  W.  H.  James, 
president  and  publisher  before  the 
Northeastern  CAMs  meeting  earlier 
this  year. 

At  that  time  the  publisher  pointed 
to  the  countless  neighborhood  publica¬ 
tions  from  Pennysavers  to  paid  week¬ 
lies  and  specialized  cla.ssified  media 
like  “Buy  Lines’’  that  were  winning 
the  battle  for  neighborhood  classified 
from  the  metropolitan  dailies  because 
of  their  local  impact  and  modest  rates 
based  on  smaller  circulations. 

While  the  News,  along  with  count¬ 
less  metros  have  long  had  a  zoned 
classified  .section  he  recognized  its 
fundamental  weakness  as  splitting  the 
market  place.  In  a  recent  weekday  is¬ 
sue  there  were  seven  pages  separating 
the  zoned  ‘Island  Classified’  section 
from  the  full  run  section.  While  some 
advertisers  for  example  appeared  un¬ 
der  a  Queens  Real  Estate  heading  in 
full  run,  others  appeared  under  the 
same  heading  in  the  zoned  section.  A 
reader  scanning  the  want  ads  for  a 
house  in  Queens  would  have  to  check 
l)oth  .sections  to  find  out  what  was  avail¬ 
able.  It  may  well  be  assumed  that 
many  readers  fail  to  realize  that  there 
are  additional  offers  in  a  section  7 
pages  away.  Thus  the  reader,  the  ad¬ 
vertiser  and  ultimately  the  paper  it¬ 
self  are  the  losers  in  this  kind  of  zoned 
system,  which  unfortunately  is  the  gen¬ 
eral  pattern  now  prevalent. 

With  the  inception  of  the  ‘sort  and 
merge’  system  in  July  all  ‘Island  Classi¬ 
fied’  will  automatically  be  integrated 
into  the  full  run  section.  There  will  be 
only  one  classified  section.  Thus,  for 
example,  when  a  Brooklyn  reader  scans 
his  paper  in  quest  of  a  house  in  Queens, 
he’ll  find  all  the  listings  in  one  place. 


under  one  heading.  This  goes  for  mer¬ 
chandise  ads,  auto  ads,  etc.  The  Man¬ 
hattan  reader  will  not  find  those  ads 
in  his  issue.  They  will  have  dropped 
out  yet  his  section  will  appear  properly 
indexed  with  no  trace  of  the  ads  that 
had  l)een  place<l  by  advertisers  seeking 
only  neighborhood  impact  at  a  neigh¬ 
borhood  advertising  rate. 

With  its  circulation  of  932,000  daily 
and  1,109,000  Sunday  in  Brookhm, 
Queens  and  I^ong  Island  the  News  is 
planning  a  further  breakdown  in  its 
‘sort  and  merge’  classified  in  Septem¬ 
ber.  At  that  time  it  will  offer  a  Brook¬ 
lyn  as  well  as  a  Queens  breakout  with 
proportionately  lower  rates.  Not  only 
does  Campi  intend  to  provide  competi¬ 
tive  rates  for  neighborhood  classified 
but  he  plans  to  .simplify  them  in  line 
with  the  parctice  of  weeklies  and  Pen¬ 
nysavers  in  these  areas.  Like  most 
metro  newspapers,  the  News  ratecard 
is  currently  a  complex  sixteen  page 
affair  that  requires  a  virtual  profes¬ 
sional  media  person  to  interpret  it.  To 
win  the  all  important  neighborhood  ad¬ 
vertiser  back  to  the  metro  newspaper 
pages  Campi  feels  that  a  simplified 
rate  card  combined  with  the  lower 
rates  the  paper  can  afford  to  provide 
for  limited  area  circulation,  which  will 
nonetheless  far  out- reach  any  local  pub¬ 
lication,  can  ])rovide  an  effective  for¬ 
mula  for  attaining  the  publisher’s  goal. 

The  September  expansion  of  the  ’sort 
and  merge’  technique  is  by  no  means 
the  la.st  application.  “Our  computers 
have  the  capacity  for  Ifi  of  such  sort¬ 
ings  and  mergings,”  Campi  said.  He 
sees,  for  example  the  possibility  of  pro¬ 
viding  as  many  as  three  or  four  such 
sections  within  Brooklyn  and  within 
Queens  in  the  future  to  provide  an  even 
greater  neighbor-to-neighl)or  classified 
operation. 

*  *  * 

NIXON’S  CAR 
1974  Chrysler 
New  Yorker  Brougham 
Formerly  used  by  President  Nixon  and 
his  White  House  Aids 

etc.  etc. 

That  was  the  2  column  by  50  line 
ads  Kenyon  Motors  of  Clearwater, 
Florida  placed  in  the  St.  Petershurff 
Times,  Saturday,  March  1.  A  few  days 
later  the  Times  sported  a  lK>xed  two 
column  story  quoting  Kenyon’s  used 
car  manager  Larr>’  Sebastian  who  said 
he  picked  up  the  car  at  a  used  car 
auction — complete  with  papers.  The  ad 
drew  over  200  people  to  the  showroom 
by  Sunday  including  potential  buyers 
and  the  curious  to  haggle  over  the 
price  and  just  to  sit  inside  for  a  snap¬ 
shot  to  send  back  home  to  friends. 
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Comments  CAM  Rick  Riggins,  “The 
ad  caused  lots  of  conversation — pro¬ 
duced  excellent  results.  As  a  matter  of 
fact  the  testimonial  in  the  news  article 
ran  bigger  than  the  ad  itself.  Rut  who 
cares:  it’s  great  promo!” 

• 

Shaheen  sets  junket 
on-board  QE2 

When  the  New  York  Press  launches 
on  April  23,  it  will  go  without  reporters. 
What  the  Press  is  launching  on  that 
date  though  is  not  a  newspaper,  not  yet. 
Instead  it’s  launching  one  of  the  flash¬ 
iest  and  costliest  junkets  ever  staged 
this  side  of  the  Euphrates. 

The  Press  on  that  date  will  l>egin  to 
wine  and  dine  advertising  agency  ex¬ 
ecutives  and  their  spouses  on  the  QE2 
to  Bermuda,  gratis  John  M.  Shaheen. 

The  so-called  secret  junket  will  be 
set  for  two  cruises  with  the  second  set 
to  launch  on  April  27.  Only  three  busi¬ 
ness  meetings  will  be  held,  the  Press 
promised  agencies.  However,  there  will 
1)0  no  reporters  to  watch  the  proceed¬ 
ings  or  get  an  idea  of  when  the  paper 
will  eventually  launch. 

The  junket  at  an  estimated  cost  of 
$100,000  has  quelled  rumors  that  Sha¬ 
heen  might  not  publish  at  all,  which 
for  a  five-day  trip  amounts  to  $16  a  day 
worth  of  ad  sales  leverage. 

• 

Triangle  sues  ITU 
for  $101,000,000 

Triangle  Publications  Co.  has  filed  a 
counterclaim  again.st  New  York  Tj^po- 
graphical  Union  No.  6  in  the  sum  of 
$101,000,000. 

$100,000,000  is  claimed  because  of 
the  strike  against  the  Mormng  Tele¬ 
graph,  a  racing  newspaper  that  was 
folded  and  re-started  up  under  a  new 
name,  Dnilg  Racing  Form  at  Hights- 
town,  N.J.  In  the  transfer,  127  mem¬ 
bers  of  ITU,  local  6  lost  their  jobs. 

Triangle  is  seeking  recovery  from 
the  union  claims  the  strike  caused  the 
Morning  Telegraph  to  cease  publica¬ 
tion  after  138  years.  $1,000,000  is 
claimed  as  damages  for  picketing  of  its 
Hightstown  plant. 

The  ITU  local,  which  was  unable  to 
win  its  strike  against  Triangle,  filed 
suit  earlier  in  Federal  Court  for  dam¬ 
ages  cau.sed  to  members  by  Triangle’s 
move. 

• 

Business  newspaper 

C.  Lee  Butler,  Savannah,  Ga.,  invest¬ 
ment  counselor,  has  announced  pub¬ 
lication  of  the  Savannah  Business  Jour¬ 
nal,  a  weekly  tabloid  j)aper  for  the 
business  and  professional  community 
of  the  port  city. 

Butler’s  staff  includes  Bill  Wright, 
formerly  Hilton  Head  bureau  chief  for 
the  Beaufort  Gazette  and  Charleston 
News  and  Courier,  as  managing  editor 
and  Linda  Tyson  as  advertising  repre¬ 
sentative. 
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Promotion 


Everything  is ‘booming’ 
in  Amarillo,  Texas 

By  George  Wilt 

Here’s  another  example  of  how  news¬ 
papers  are  promoting  when  their  local 
markets  are  running  counter  to  the 
“dotvn”  economy. 

In  Amarillo,  Texas  people  have  been 
Iwmbarded  with  “gloom”  news  from  the 
national  wire  services,  television  and 
radio  networks.  Even  though  the  local 
economy  was  in  good  shape,  it  l)ecame 
evident  to  executives  of  the  Amarillo 
Globc-Xeu's  that  the  “badmouth”  talk 
was  making  inroads. 

Vicepresident  and  general  manager 
.James  L.  Whyte  and  Morris  Communi¬ 
cations  promotion  director  A1  L’Heu- 
reux  got  their  heads  together  and  came 
up  with  an  all-out  program,  “Amarillo 
is  Booming”  to  counter  the  talk  of 
gloom  and  despair. 

The  result:  a  month-long  “Boom” 
campaign,  with  all  stops  out,  and  use 
of  every  imaginable  promotion  medium 
and  gimmick. 

First,  came  design  of  a  “Boom”  logo, 
followed  by  teaser  ads.  Next,  a  basic 
“Boom  Page,  which  was  published  each 
day  in  color  and  featuring  different 
economic  indicators,  j)lus  in-depth  fea¬ 
ture  stories  on  the  economic  develop¬ 
ments  currently  taking  place  in  the 
market. 

A  master  list  of  27  positive  news 
stories  was  comi)ilcd  for  use  in  each 
day’s  Boom  Page,  with  assignments 
made  and  stories  completed  before  the 
kick-off  on  the  2nd  of  the  month. 

A  group  of  specialty  items  were  de¬ 
signed  and  pro<luced,  including  Boom 
Racks  (rack  cards).  Boom  Bumpers, 
Boom  Bags  (plastic  shopping  bags). 
Boom  Balloons,  Boom  Banners  (window 
and  bulletin  board  displays).  Boom  But¬ 
tons,  Boom  Bucks  (distributed  to  mer¬ 
chants  for  in-store  use).  Boom  mats 
(designed  for  use  in  local  restaurants). 
Boom  Baggies  (specially  designed  dog- 
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gic  bags  for  restaurants).  Boom  Bats 
(miniature  ba.seball  bat  keychains  im¬ 
printed  “Amarillo  is  Booming”),  Boom 
Boaters  (styrofoam  straw  hats  with 
distinctive  bands).  Boom  Cals  (circular 
decals  for  general  use). 

After  formulating  a  plan  of  action,  a 
meeting  of  75  business  and  civic  leaders 
was  called  (Boom  Backers),  where  the 
entire  program  was  outlined,  and  the 
support  solicited  in  the  community-wide 
event. 

The  campaign  was  kicked  off  with 
five  teaser  ads  in  both  morning  and  eve¬ 
ning  editions,  for  11  days  preceding  the 
campaign.  A  front-page  story  and  photo 
of  the  mayor  issuing  his  “Boom  Bull” 
started  things  going,  with  the  first  color 
“Boom  Page”  on  the  back  of  a  Sunday 
.section,  followed  by  pages  on  a  daily 
basis  for  a  month  promoting  the  posi¬ 
tive  aspects  of  Amarillo’s  economy.  Sup¬ 
plemental  “good  news”  stories,  each 
with  the  “Boom  News”  logo  ran  peri¬ 
odically  on  page  one. 

The  Globe-News  distributed  nearly 
20.000  Boom  Buttons  to  individuals,  re¬ 
tailers,  financial  institutions,  local  in¬ 
dustries  and  the  Chamber  of  Commerce, 
and  equal  numbers  of  the  other  promo¬ 
tion  items. 

A  200-billboard  showing  consisting  of 
40  Iwards  throughout  the  area  told  the 
story  the  Itooming  local  economy. 

By-products  of  the  program  include 
“Boom  Burgers”  at  a  local  restaurant, 
the  naming  of  the  Chamber  of  Com¬ 
merce’s  annual  meeting  as  the  Boom 
Ball,  the  tallest  building  in  town 
lighted  to  spell  out  the  word:  “BOOM,” 
and  a  local  florist  selling  cannon-shaped 
“Boom  Bouquets.” 

Video-taped  “Boom  Spots”  are  being 
shown  on  local  television,  and  audio- 
tapes  on  radio,  all  on  a  community  serv¬ 
ice  basis.  Cooperation  by  other  media 
has  been  nearly  unanimous. 

The  final  boom  note:  an  antique  can¬ 
non  vv'as  fired  each  dav’  at  the  stroke 
of  noon — a  “Noon  Boom.” 

*  *  * 

OPEN  HOUSE  —  The  Charleston 
(W.Va.)  Newspapers  held  a  month¬ 
long  series  of  open  house  events  to  show 
off  its  new  plant  and  facilities. 

Employees  and  their  families  were 
invited  to  tour  the  three-story  prem¬ 
ises  on  Sunday,  viewing  the  remodeled 
offices  and  the  nine  units  of  Goss  Metro 
Offset  presses  housed  in  a  new  addi¬ 
tion  erected  at  a  cost  exceeding  $5- 
million. 

A  special  event  for  the  newspapers’ 
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A  DOUBLE  WINNER  is  what  the  Detroit 
Free  Press  got  with  its  "Drive  a  ’75"  contest 
to  stimulate  automobile  sales.  Dan  Renner, 
advertising  director,  got  an  assist  from  Dan 
Hayes,  executive  vicepresident  of  the  Detroit 
Auto  Dealers  Association  who  drew  the 
names  of  IS  lucky  winners  in  the  promotion. 
Renner  reports  that  more  than  10,000  people 
entered  the  contest  which  was  promoted  by 
daily  coupon  entry  blanks  and  show  room 
promotion  by  240  Detroit  dealers.  The  first 
three  awards  of  $3,000,  $1,500  and  $750 
went  to  suburbanites  of  the  Detroit  metro 
area.  Renner  summed  up,  "Public  response 
was  excellent  and  the  fact  that  all  entrants 
In  the  contest  visited  dealer  showrooms  un¬ 
doubtedly  kindled  new  interest  in  '75  cars." 


top  advertisers  followed,  with  several 
hundred  persons  touring  the  building, 
followed  by  a  bus  trip  to  a  nearby 
country  club  for  cocktails  and  dinner. 
A  second  advertisers  tour  followed  the 
next  Sunday,  with  300  invited,  followed 
by  cocktails  and  a  buffet  with  enter¬ 
tainment  in  the  loading  area.  In  a  final 
event,  the  general  public  was  invited, 
with  2,200  touring  the  plant  in  a  five- 
hour  period.  All  plant  visitors  received 
a  full-color  brochure  illustrated  with 
photos  of  various  departments  and 
floor  plans,  and  descriptions  of  depart¬ 
ment  functions.  Charleston  Newspapers 
is  a  joint  venture  publishing  the 
Charleston  Gazette,  Charleston  Daily 
Mail,  and  Sunday  Gazette-Mail.  Copies 
of  the  tour  brochure  may  be  obtained 
by  writing  Mel  Verost,  promotion  man¬ 
ager. 


Tulsa  goes  six; 
new  building  ready 

The  Tulsa  World  and  Tulsa  Tribune 
will  convert  to  a  six-column  format,  ef¬ 
fective  June  1,  according  to  Ken  Flem¬ 
ing,  vicepresident  and  business  man¬ 
ager.  The  conversion,  he  said,  follows 
the  completion  of  the  new  Tulsa  World- 
Tulsa  Tribune  $15,000,000  building, 
with  two  new  Wood-Hoe  presses  and 
complete  new  quarters  for  the  editorial 
staffs  of  both  newspapers.  The  plant  is 
located  in  the  heart  of  downtown  Tulsa. 
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ORIGINAL  ART — President  Gerald  R.  Ford  and  Association  of  American  Editorial 
Cartoonists  president  Art  Wood,  discuss  an  album  of  caricatures  done  by  members  of 
AAEC.  The  album  was  presented  to  President  Ford  in  the  Oval  Room  of  the  White  House 
last  month.  In  the  background  are  Ed  Fischer,  Omaha  World  Herald;  Milt  Morris,  Associ¬ 
ated  Press;  Vic  Runti,  Bangor  Daily  News;  Gene  Payne,  WSOC-tv  Gib  Crockett,  Wash- 
Ingfon  Star-News;  John  Stampone,  Army  Times;  Jack  Jurden,  Wilmington  Evening  Jour¬ 
nal;  Frank  Williams,  Detroit  Free  Press;  Art  Poinier,  Detroit  News,  and  Robert  LaPalme, 
Pavilion  of  Humor.  Wood  said  the  album  contained  100  drawings,  the  largest  number  of 
original  caricatures  ever  presented  a  U.S.  President. 


Editor  sues  town 
for  $3.5  million 

Bernard  Abel,  president  and  editor 
of  the  Westmore  News  of  Port  Chester, 
N.Y.,  has  filed  a  $3.5  million  lawsuit 
against  the  village  and  its  officials 
charging  them  with  conspiracy  to  pre¬ 
vent  him  from  exercising  his  right  to 
freedom  of  the  press  and  speech. 

Filed  on  March  26,  the  lawsuit  notice 
is  the  first  step  Abel  has  taken  since  his 
offices  were  “raided”  by  town  officials 
on  a  so-called  building  inspection.  The 
inspection  group  which  included  a  pho¬ 
tographer  from  the  daily  Port  Chester 
Item  visited  his  offices  on  February  21. 
(E&P,  March  22) 

Abel  was  later  arrested  by  ejecting 
the  photographer  from  his  offices. 

In  his  suit,  the  editor  claims  the  in¬ 
spection  tour  and  arrest  were  part  of 
the  alleged  conspiracy. 

• 

New  York  Times  to  sell 
and  send  LeMonde  news 

The  Neiv  York  Times  has  started  to 
sell  and  distribute  the  Le  Monde  News 
Service  over  its  leased  wire  to  sub¬ 
scribers  in  Europe,  the  Far  East,  the 
Middle  East  and  Mexico. 

The  agreement  was  announced  by 
Rob  Roy  Buckingham,  who  is  editor 
and  general  manager  of  the  New  York 
Times  News  Service,  and  Jacques  Fau- 
vet,  director  of  Le  Monde. 

The  Le  Monde  Service  will  be  sold 
as  a  separate  editorial  package  rather 
than  as  an  integral  part  of  The  New 
York  Times  News  Service. 


Nessen  aide  named 

William  I.  Greener  Jr.,  a  former  as¬ 
sociate  of  Donald  Rumsfeld,  White 
House  staff  chief,  has  been  named  chief 
deputy  to  press  secretary  Ron  Nessen. 
A  retired  Air  Force  lieutenant  colonel. 
Greener  was  press  officer  for  the  Cost 
of  Living  Council  when  Rumsfeld  was 
director. 


Robert  E.  Park  will  represent  Spadea  Syndi¬ 
cate,  Inc.  in  charge  of  the  southeastern 
section  of  the  United  States  beginning  May 
I.  Park,  a  former  vicepresident  of  Street  and 
Smith  and  advertising  director  of  Made¬ 
moiselle,  continued  as  business  manager  of 
Mademoiselle,  Vogue-Knitting,  and  American 
Golfer  after  Street  and  Smith  merged  with 
Conde  Nast  in  1961.  He  took  an  early  retire¬ 
ment  after  ter>  years  and  joined  Spadea  to 
handle  Spadea  and  Simplicity  patterns  and 
other  Spadea  syndicated  features. 
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is  one  of  America's  most  astute 
reporters  and  analysts  on  world 
affairs.  He  combines  the  vision  of  a 
diplomat  and  the  savvy  of  a  veteran 
correspondent  to  make  sense  out  of 
today's  crisis-torn  world. 
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Brights 

(Continued  from  page  5) 


Some  times  it’s  merely  a  play  on 
words : 

A  notional  coal  strike  is  threatened. 
Wouldn't  he  too  bad  if  the  owners 
mined  their  own  business.  That’s  the 
way  with  ruining.  Somebody  gets  the 
shaft. 

— From  the  Pompano  Bench  (Fla.) 
Sun-Sentinel. 

If  it’s  brevity  an  editor  desires  to 
plug  out  his  daily  column  of  heady 
comment,  try  this  one: 

WH.\T  TIME? 

Do  you  wear  a  lerist  ivatch,  and  if  so, 
how  many  times  a  day  do  you  look  at 
it?  It’s  oftener  than  you  suspect  .  .  . 
Men  are  more  slaves  of  habit  than  they 
think. 

— From  the  Anderson  (S.C.)  Independ¬ 
ent. 

There’s  the  occasional  ready-made 
mini  editorial: 

“Many  job  hunters  today  hear  these 
remaiks,  “Yes,  it’s  nice  that  you  have 
a  li.A.  degree,  but  what  can  you  DO?’’ 


Other  byline  regulars  in  the  SNPA 
depository  are:  T.  George  Washington, 
Madison  ville  (Ky.)  Messenger,  William 
A.  Mullen,  Pompano  Beach  (Fla.)  Sun- 
Sentmel ;  John  Hodel,  Beckley  (W.Va.) 
Raleigh  Register;  W.  E.  Horner,  San¬ 
ford  (N.C.)  Daily  Herald;  Roland  Gi- 
duz.  Chapel  Hill  (N.C.)  Newspaper; 
Robert  Campbell,  Gainesville  (Ga.) 
Times,  and  Jack  Aulis,  Raleigh  (N.C.) 
Neu's  and  Observer. 

A  weekly  eolunin? 

It  has  been  suggested  that  a  selec¬ 
tion  of  a  couple  of  items  might  be 
turned  into  a  weekly  Editorial  Page 
feature.  For  .starters: 

HOW  TALL  IS  A  MILLION  $? 

A  woman  phoned  to  ask  me  how  tall  a 
million  dollars  u'ould  be  in  new  one- 
dollar  bills.  .A  million  in  crisp,  new,  un¬ 
used  dollar  bills  that  have  just  been 
printed  would  be  312.5  feet  high,  says 
V.  B.  (Hawk)  Johnson,  public  affairs 
officer  for  North  Carolina  Bank  in 
Raleigh.  I  called  him  because  I  figured 
him  to  be  nutty  enough  to  try  to  figure 
out  how  tall  a  million  dollars  would  be. 
I  teas  right. 

Ne^rt  question. 

— From  Jack  Aulis. 


DEAD  LETTER 

The  Postrnaster  General  says  all  un¬ 
paid  mail  will  be  returned  to  the  send¬ 
er)'  if  a  return  address  is  available  .  .  . 
So,  be  sure  to  put  stamps  on  your  let¬ 
ters.  Otherwise,  that  house  payment, 
insurance  premium,  utility  bill  will  be 
directed  to  the  dead  letter  office.  If 
that  happens  you  may  find  yourself 
without  heat,  light,  water  and  facing 
some  irate  hill  collectors  from  the  de¬ 
partment  store.  Sorry  about  that.  But 
you  can  lick  the  problem. 

— From  the  Jackson  (Miss.) 

Daily  News. 

HONORARY  CITIZEN 
Hartsville,  S.C.  has  conferred  a  benevo¬ 
lent  honorary  citizenship  on  a  15-year- 
old  mule  named  Old  Red  .  .  .  There’s 
no  good  reason  why  a  mule  shouldn’t 
he  given  equal  status.  Any  town  or 
city  you  could  name  is  full  of  jackasses 
from  one  side  or  the  other. 

— From  the  Asheville  (N.C.)  Times. 

And  how  about  giving  such  a  column 
a  title — like  Southern  Accent?  Or  Dixie 
Diary. 

*  *  ♦ 

Deaths 


— From,  the  Madisonville  (Ky.)  Mes¬ 
senger. 

'I'he  sayings  of  Alex  H.  Wahsburn, 
Hope  (Ark.)  Star,  crop  up  frequently, 
.such  as  these: 

The  same  politicians  who  started  infla- 
t'on  with  free-spending  of  public  funds 
are  now  telling  the  people  the  only  way 
to  halt  inflation  is  to  reduce  the  spend¬ 
ing  of  ])rivate  funds. 

♦  ♦  * 

The  difference  between  a  gambler  and 
a  speculator  is  that  a  gambler  buys 
something  he  isn’t  sure  he  can  pay  for, 
while  a  speculator  buys  for  cash. 


ANYBODY  HOME? 

It  you  want  to  find  a  senator  these 
days,  the  last  place  to  look  for  him 
would  be  in  the  U.S.  Senate.  .  .  .The 
principal  reason  so  many  senators  are 
not  on  the  floor  for  important  votes  is 
that  they  are  making  extra  money  on 
speaking  toio's.  .  .  .  For  many  Ameri¬ 
cans,  those  u'ho  wish  to  see  their  sena¬ 
tors  should  wire  ahead  and  let  them 
know  they  are  coming.  Otherwise  the 
lawmakers  may  be  out  of  town  on — er 
— business. 

— From  Strasburg  (Va.)  Northern 
Virginia  Daily. 
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Gilbert  P.  Swanson,  business  man¬ 
ager  of  the  Spokane  (Wash.)  Spokes¬ 
man-Review  and  Daily  Chronicle  and 
former  president  of  the  INAE;  March 

*  *  * 

Brud  Delaney,  53,  entertainment  ed¬ 
itor  of  the  Toronto  Star;  February  15. 

*  *  * 

Lucille  Taylor,  45,  national  director 
of  public  relations  of  Women  in  Com¬ 
munications,  Inc.;  March  25. 

*  *  * 

Robert  Davis,  63,  former  Hearst 
newspapermen  in  New  York  and  San 
Francisco  and  retired  vicepresident  of 
Honig-Cooper  &  Harrington,  San  Fran¬ 
cisco;  April  5. 

*  * 

Frank  Premack,  42,  chief  of  the 
Minneapolis  Tribune’s  special  reporting 
group;  April  7. 

*  * 

A.  J.  Kavanaugh.  66,  former  pub¬ 
lisher  of  the  Elk  City  (Okla.)  Daily 
News;  March  28. 

♦  *  ♦ 

Walter  Bishop,  50,  vicepresident-fi¬ 
nance  of  the  newspaper  division  of 
Field  Enterprises,  Inc.;  April  7. 

*  Of  * 

Joseph  McHenry,  60,  sportswriter 
for  the  Providence  (R.I.)  Journal-Bid- 
letin;  April  1. 

Award  Correction 

James  Nolan  of  the  Louisville  (Ky.) 
Courier-Journal  has  received  a  national 
award  for  his  coverage  of  the  Louisville 
area  school  desegration  case.  The  March 
29  issue  of  F^ditor  &  Publisher  gave 
his  name  incorrectly  as  James  Nelson 
in  connection  with  the  National  Council 
for  .Advancement  of  Education  Writing 
award. 
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Classified  Advertising 


FEATURES  AVAILABLE 

AFRICA  1 

MEDICAL 

1 

AFRICA:  Features  available  on  Af- ' 
rican  affairs.  Top  work  with  pictures. 
Pay  us  the  usual  rates.  Willing  to  un¬ 
dertake  on  the  spot  travel  assignments 
on  special  terms.  PURI'S  NEWS 
SERVICE,  Box  74,  Kigoma,  Tanzania. 

MAN  AND  MEDICINE-700  words 
weekly  on  medical  and  paramedical 
topics — now  available  directly  from 
Doctor  Polk.  300  Half  Mile  Rd.,  Red 

Bank  N.J.  07701. 

Cable:  PURI-  l 

OP  ED 

CHESS  1 

MEMORIAL  DAY  feature,  first  pub- 

LARRY  EVANS  ON  CHESS.  A  camera  ' 
ready  weekly  by  Bobby  Fischer's  coach. 
Chicago  Tribune.  Washington  Post, 
many  leading  papers.  Free  samples. 
Box  ilB2.  Reno,  Nev.  89504.  | 

Ed  1974,  available  syndicate  rates,  ex¬ 
clusive  each  city.  Emerson  Moran,  6871 
Spickard  Dr.,  Huntington  Beach,  Calif 

92647. 

SERVICE 

EDITORIAL  IDEAS 

DECREASE  COSTS  and  increase  reve 

FOR  THOSE  DAYS  WHEN  COFFEE 
DOESN’T  HELP — try  bouncing  off  the 
ideas  in  "Thru  Woes  Colored  Glasses"  ' 
—whimsical,  24  page  monthly  whews- 
letter  for  writers  and  raconteurs.  Clean 
but  irreverent  self-starters  designed  to 

money-saving  tips  for  travelers  Week-  j 
ly;  attractive  low  rates;  8,000,000  circu¬ 
lation.  Box  SOS,  Editor  &  Publisher.  | 

TV  LOG 

stimulate  creative  juices  then  self- 
destruct.  Latest  release  $5.  Be  inspired 
or  money  back.  Old  Ghost,  Oxford, 
Wis.  53952. 

COMPLETE  TV  LOG 

And  TV  Information  Services 

Local  listings,  feature  material,  pro¬ 
gram  highlights  and  half  tone  photo- 

ENTERTAINMENT 

graphs.  High  quality  camera  ready 
copy  each  week.  TV  Log,  P  O.  Box 

7244,  Monroe.  La.  71201. 

WEEKLY-DAILY  EDITORS:  Hollywood, 
Broadway,  Washington,  European  and 
television  reporting  staff  available  by 
subscribing  to  one  weekly  informative 
item-type  column  currently  being  pub¬ 
lished.  Samples  available.  Box  300, 
Editor  &  Publisher. 

WEEKLY  FEATURES 

FUNNY  OFFSET  CARTOON  PANEL 
Outdoor  type  for  family  reading. 
FREE  SAMPLES.  SIERRA  FEATURES 

P.  O.  Box  740.  Grass  Valley,  Calif 
95945. 

GARDENING 

TOP  QUALITY  FEATURES  AND  COM¬ 
IC  STRIPS  in  one  year  supplies  (52 
strips).  For  less  than  $1.00  per  weekly 
edition.  Samples.  4-Star  Features, 

P.  O.  Box  8643.  Philadelphia,  Pa. 

JOIN  THE  GARDENING  BOOM!  Ex- 
cluiiv*  photo-pow.r.d  weakly.  Walter 
Mellon,  Box  44,  Needham,  Man. 
02192. 

WARD  *N'  GORD  is  "dough"  bait.  Two 
wardens  versus  poachers  in  ex-game 
warden's  offset  comic  strip  keeper.  Lure 
sportsmen  to  your  outdoor  ads-  Nibble? 

1  Ward  *n*  Gord  Features.  Box  12474, 

'  N.  Kansas  City,  Mo.  641 16. 

INSPIRATIONAL 

UNIQUE  INSPIRATIONAL  COLUMN 
by  award-winning  newsman.  Brighten 
your  paper  with  thoughtful  good  news. 
Proven  response.  Saturday  Sermon, 
RD  1.  Box  108,  Connellsville.  Pa.  15425. 

SUNDAY  SONNETS  and  poems.  Tradi¬ 
tional  short  editorial  page  fillers.  Low  j 
monthly  rates.  Samples.  Write  POEMS, 

1349  Douglas.  Flossmoor,  III.  40422. 

I 

ANNOUNCEMENTS 

1  ANNOUNCEMENTS 

BOOKS  OF  INTEREST 

NEWSPAPER  brokers'  ' 

OVERSEAS  employment  book  helps 
newspapermen,  magazine  writers,  edi¬ 
tors,  PR-radio-tV.  223  pages.  $3,50  ''In¬ 
ternational,"  Box  4574.  Denver.  Colo. 
80204. 

j  CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 

Daily  NEWSPAPERS  Weekly 

1  W.  B.  GRIMES  &  Co. 

'  National  Press  Building 

NEWSPAPER  APPRAISERS 

Washington.  D.C.  20045 
j  (202)  NAtional  I-II33 

APPRAISALS  FOR  ESTATE  TAX.  part¬ 
nership,  loan,  depreciation  and  in¬ 
surance  purposes.  Sensible  fees.  Bro¬ 
chure.  Marion  R.  Krehbiel  Box  88, 
Norton,  Kans.  4745A  or  Robert  N. 
Bolitho.  Box  7133,  Shawnee  Mission, 
Kans.  44207. 

IT'S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it's  the  per¬ 
sonality  and  ability  of  the  buyer.  This 

1  is  why  we  insist  on  personal  contact 
!  selling. 

LEN  FEIGHNER  AGENCY 

1  Box  189,  Mount  Pleasant,  Mich.  48858 

NEWSPAPER  BROKERS 

Nai^ofiationi  for  salat,  purchasing,  ap- 

PRESERVE  UTMOST  SECURITY  and 
avoid  haggling  in  your  newspaper  sale. 
Newspaper  Service  Co.,  Inc..  P.  O. 
Or.  12428,  Panama  City,  Fla.  32401. 

CLARENCE  W.  TABB  «  ASSOC., 

4414  Rutgers  Street 

Houston.  Texas  77005 

Ph.  (713)  444-9414 

ANNOUNCEMENTS 

nI^vspaperIbrokers 

JOSEPH  A.  SNYDER 
Ntwtpapar  Broker 
4M  N.  Wejtwood  Av*.. 
Lindsay.  Cal.  93247  (209)  542-2578 

KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(Wt  handle  diffetent  pioperties,  all 
lypei,  from  onr  hio  officei.) 


Mission.  Kans.  46207.  Office  (913)  234- 


BILL  MAHHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (813)  444-0B7I  day¬ 
time;  (813)  733-8053  nights;  or  write 
Box  3344,  Clearwater  Beach,  Florida 
33515.  No  obligation,  of  course. 

SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES,  SERVICE.  MANAGEMENT 
5444  Government  Blvd. 

Mobile,  Ala.  (205)  444-0893 


NEWSPAPERS  FOR  SALE 

ESTABLISHED  free  distribution  weekly 
in  Zone  4  grossing  $80,000.  Good  ad 
man  who  can  spare  time  should  make 
$25,000.  $5,000  down  and  $20,000  on 
terms.  Box  453.  Editor  &  Publisher. 

MIDWEST  SUBURBAN  group  in  $800,- 
000  gross  class.  $200,000  cash  down. 
Marion  R.  Krehbiel,  Box  88  Norton, 
Kans.  47454. 

ZONE  2  NEWSPAPER  publishing  and 
commercial  printing  business  including 
two  award-winning  weeklies  and  com¬ 
plete  offset  plant.  Total  annual  volume 
close  to  $1  million.  High  income  area 
with  record  of  steady  growth.  Confiden¬ 
tial  information  to  financially  qual'fied 
principals.  W.  8.  Grimes  4  Co.,  Na¬ 
tional  Press  Bldg.,  Washington,  D.C. 


NEWSPAPERS  WANTED 

READY  TO  RETIRE?  The  publisher  of 
a  group  of  quality  newspapers  is  seek-  i 
ing  to  purchase  I  or  2  additional 
exclusive  weeklies  with  ad-circulation  | 
revenues  between  $90,000  and  $400,000. 
Replies  kept  strictly  confidential,  j 
Please  give  full  details  about  your 
newspaper.  Include  recent  editions 
Box  440.  Editor  &  Publisher.  . 


WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
strictly  confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  O.  Box  490.  Gadsden,  Ala.  35902 

Ph.  (205)  544-3354  j 

If  you  want  TOP  DOLLAR  for  your 
newspaper,  contact  The  Newsmedia  . 
Company,  newspaper  management 
consultant  and  media  brokers,  James 
E.  Hickey  Jr.,  P.  O.  Box  12195,  North- 
side  Station,  Atlanta,  Ga.  30305. 

WELL-FINANCED,  husband-wife,  will  i 
buy  3500-8000  weekly  without  competi¬ 
tion.  Zones  I,  2,  3.  Box  402,  Editor  S  I 
Publisher. 


E&P  Classifieds 
Help  Make 
Brokers  Richer 


ANNOUNCEMENTS 

pubucationsTor^le 

ESTABLISHED  MAGAZINE  FOR  SALE 
Long  established  high  quality  regional 
magazine  with  small  circulation  but 
genuine  and  realistic  growth  potential. 
Unlimited  expansion  possibilities.  Own¬ 
ers  selling  because  of  other  commit¬ 
ments.  Priced  for  fast  sale  to  right 
party.  Principals  only.  Box  534,  Editor 
&  Publisher. 

EQUIPMENT  &  SUPPLIES 

^^^ompletTpIants 


ATTRACTIVE  I7»500  sq.  ft.  printing 
plant,  Monrovia,  Calif.  5  units  +  I  full 
color  unit  Goss  Urbanite  press,  Urban¬ 
ite  and  S-U.  folder  with  all  related 
camera  and  plate  equipment.  Cold  type 
composing  equipment  and  6  month  old 
Letterflex  platemaking  system  also 
available  at  good  price.  Contact  Ter¬ 
rence  Donnelly,  Publisher,  Glendale 
News-Press,  P.  O.  Box  991,  Glendale, 
Calif.  91209.  (213)  241-4141. 

^^^COMPOSING^OOM 

COMPUGRAPHIC  2941  TL,  excellent 
condition,  plus  newly  reconditioned 
Compuperf  perforator.  Parts  kit.  extra 
fonts.  Available  May  15.  Now  in  full 
use.  All  for  $4200.  Lancaster  Publishing, 
Box  310.  Lancaster,  Wise.  53813. 

ONE  ECRM  MODEL  700.  For  further 
information  contact  Richard  Cunning¬ 
ham,  Production  Office.  Dallas  Times 
Herald.  P.  O.  Box  5445,  Dallas,  Texas 
75222.  (214)  744-4181. 


EDITOR  8c  PUBLISHER  for  April  19,  1975 


CLASSIFIED 
ADVERTISING  RATES 

POSITIONS  WANTCD 
(Payable  with  order  I 

4-weeks  . $1.25  per  line,  per  Issue 

3- weeks  . $1.35  per  line,  per  Issue 

2- weeks  . $1.45  per  line,  per  Issue 

1- week  . $1.55  per  line 

OTHER  CLASSIFICATIONS 
I  Remittance  with  copy  unless 
credit  has  been  established.! 

4- weeks  . $1.80  per  line,  per  Issue 

3- weeks  . $1.90  per  line,  per  Issue 

2- weeks  . $2.00  per  line,  per  Issue 

1-week  . $2.10  per  line 

Count  5  average  words  per  line 
or  36  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  504  per  insertion  for  box  serv¬ 
ice  and  count  as  an  additional  line. 

Air-mail  service  on  box  numbers 
also  available  at  $1.00  extra 

DISPLAY  CLASSIFIED 

Display  classified  is  $3.95  per 
agate  line — $55.30  per  column  inch 
minimum  space. 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM 
New  fork  Time 

Box  numbers,  mailed  each  day,  are 
valid  for  1-year. 

Editor  &  Publisher 
850  Third  Awe.,  N.Y.,  N.Y.  10022 
(212)  752-7050 
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EQUIPMENT  &  SUPPLIES 


COMPOSING  ROOM 


FOTOTRONIC  SYSTEM,  Photo  unit 
model  480-T:  completely  automatic  op¬ 
eration;  all  functions;  reverse  leading, 
multi-just,  cut-film,  pi  and  leader  in¬ 
sert,  kern;  use  paper  or  film  for  output; 
6  discs-  2  IBM  standard  keyboard  con¬ 
soles;  multi-justification;  all-space,  non¬ 
space,  kern,  correct,  pi  insert;  cut-film 
monitor  functions;  4-type  faces  on  line. 
Make  offer.  ICP  Newspapers,  Logan 
Franklin  II,  523  Mayfair  Ave.,  So.  San 
Francisco.  Calif.  94080.  (415)  589-9077. 

JUSTOWRITERS  —  COMPUGRAPHIC 
All  models.  Service  provided  by  man¬ 
ufacturer.  FHN  Business  Products, 
Church  Rd.,  Mt.  Laurel.  N.J.  01057. 
(i09)  2]5-7tl4. 

ONE  FOTOTRONIC  TXT  5  disk  model 
with  14  typefaces  and  ONE  FOTO¬ 
TRONIC  1200  5  disk  model  with  15 
typefaces.  For  further  information  con¬ 
tact  Richard  Cunningham,  Production 
Office.  Dallas  Times  Herald,  Dallas, 
Texas  75222.  (214)  744-&I84. 

PHOTON  560’$  (two)  available  in  30 
days.  Excellent  condition.  $1500  each. 
Contact  Carter  Prows,  Florida  Times- 
Union/Jacksonville  Journal,  P.  O.  Box 
1949  Jacksonville,  Fla.  32201.  Phone: 
(904)  791-4195. 

COMPLETE  IBM  STST  SYSTEM  in  ex¬ 
cellent  condition.  We're  now  using  it, 
but  our  growth  demands  even  faster 
system.  Will  sell  to  highest  bid  Write 
for  detailed  description.  The  Squire, 
9000  State  Line,  Leawood,  Kans.  64114. 
Ph:  (913)  381-8080. 


FOR  SALE-1  Master  M48  with  auto-  i 
matic  power  cover,  neutralizing  tank  | 
and  acid  dispenser.  I  Master  Dri-  | 
Veloper  and  I  Chemco  powerless  > 
etcher  model  511.  Can  be  seen  in  \ 
operation.  Contact  Davr  .'effers.  Wa-  | 
tertown  Daily  Times  Watertown  N  Y. 
13601.  Ph:  (315)  782-1000. 


EQUIPMENT  TO  LEASE 


LEASE  OR  BUY?  Lease  and  you  con-  , 
serve  capital  and  credit.  Most  ^et 
a  tax  advantage.  Publishers  Leasing  ] 
Inc.  is  owned  by  newspaper  execu¬ 
tives  who  offer  excellent  equipment 
advice.  Let's  discuss  leasino  Write  or 
call  PLI.  P.  O.  Drawer  I,  Tuscaloosa, 
Ala.  35401.  (205)  345-0633. 

MA/LROOM 

ONE  SHERIDAN  48-P  STUFFING  MA¬ 
CHINE  8  heads,  well  maintained,  8 
years  old.  For  further  information  con¬ 
tact  Richard  Cunningham,  Dallas 
Times  Herald,  P.  O.  Box  5445,  Dallas, 
Texas  75222.  (214)  744-6184. 

FOR  IMMEDIATE  SALE 
MINER  DENVER  inline  type  feeder  and 
pneumatic  bundle  clamp.  6  units  avail¬ 
able.  Previously  used  to  feed  to  Parker 
KW  tyers.  Spare  parts  inventory  also 
available.  Address  inquiries  to  Peter 
Thieriot,  925  Mission  St.,  San  Francisco, 
Calif.  94103. 

A-M  SPEEDAUMAT  mailing  machine 
rnodel  292W-26  with  conveyor  belt;  can 
zip  sort.  Ken  McCracken,  Daily  News- 
Record,  Harrisonburg,  Va.  22801.  (703) 
433-2702. 


MISCELLANEOUS 

PRESpAND^Ti^REo'Tqifipi^^ 

sale.  Hoe  with  3  units  48  page  capa¬ 
city,  Webb  No.  W2375  will  be  avail¬ 
able  May  I.  1975.  Call  (201)  366-3000, 
Mr.  DePascale. 


EQUIPMENT  &  SUPPLIES 


NEWSPRINT 


NARROW  WIDTH  ROLL  USERS.  If  you 
use  rolls  15'//'  wide  or  less  I  offer  a 
continuous  supply  of  trim  rolls,  perfect 
paper,  in  your  size  at  a  large  savings. 
Box  550.  Editor  t  Publisher. 


120  (NB-30)  NEWSPAPER  RACKS-25C 
coin  mechanisms — can  be  changed — 
like  new,  used  only  4  months — $65  each. 
(813)  921-5763. 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our 
same  prices — lowest  in  Ll-S.A.  All 
colors.  Top  quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron.  Ohio  44311 


PRESSES  &  MACHINERY 


FOR  SALE 

Flexitrol  Press  Drive  Controls 
Unit  Style,  Master  Control  for 

Folder  and  6  units  I 

No  Motors 

If  interested,  call,  wire  or  write: 
INLAND  NEWSPAPER 
MACHINERY  CORP. 

105th  &  Santa  Fe  Drive  (P.  O.  Box  5487) 

Lenexa,  Kansas  66215  ; 

(913)  492-9050  ' 

Telex  No.  42362 

OFFSET  PRESSES  FOR  SALE 

16  Units  Goss  Metro  ; 

with  5  color  humps,  4  folders,  RTP's, 
manufactured  1968-71,  cutoff  22%". 

GOSS  SUBURBAN  OFFSET  PRESS,  man¬ 
ufactured  I960.  6  units— 4  and  2  position 
roll  stands,  folder  for  half  and  quarter 
page. 

TENAKILL  ASSOCIATES 
Successors  to  Hen  Shulman  I 

208  Huyler  St. 

South  Hackensack,  N  J.  07606 
Ph:  (201)  487-7717 
Telex:  134-513  TENSHULHAK 

FOR  SALE 

6-Unit  Goss  Community  SC  Press 
Complete  press  utilizes  oil  bath 
lubrication 

Folder — Vt  and  'A  page  SC  Model 
Twined  20hp  drives 
Press  manufactured  1967-70 
Offered  "as  is.  where  is"  complete 
or  may  be  divided. 

Call,  write  or  wire: 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

105th  &  Santa  Fe  Drive  (P.O.  Box  5487) 
Lenexa.  Kansas  66215 
(913)  492-9050 
Telex  No.  42362 

ADD-ON  UNITS  for  V-I5A,  Newskino, 
Colorking,  Community  presses.  Avail¬ 
able  now.  O.N.E.,  1761  Tully  Circle 
N.E.,  Atlanta.  Ga.  30329.  (404)  321- 
3992. 

,  GOSS  SUBURBAN  6  units,  1968 
Goss  Urbanite  5  unit  press.  1971 
Goss  Urbanite  add-on  units 
Goss  Metro  4  units,  1968 
I  Cottrell  V.I5  presses  and  units 
Fairchild  Colorking  5  units,  1968 
Fairchild  Newsking  4  units,  1966 
MACHINERY  WANTED-We  will  our- 
chase  used  Web  machinery  and  allied 
equipment  for  cash. 

IPFC  INC 

401  N.  Leavitt  Street 
Chicago.  Illinois  60612 
j  Phone:  (312)  738-1200 


INDUSTRY  SERVICES 


DATA  PROCESSING 
CONSULTANTS 


COMPLETELY  AUTOMATED  paid-in¬ 
advance  subscribers  system-new  sub¬ 
scriptions,  payments,  stop/starts,  cred¬ 
iting  of  carriers,  3-notice  billing.  'We 
can  install  this  system  for  your  news¬ 
paper  or  magazine.  For  details  con¬ 
tact:  SYSCOM,  9703  S.  Dixie  Hwy., 
Miami.  Fla.  33156.  (305)  665-5784. 


PRESS  ENGINEERING 
&  INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging  en¬ 
gineering  modifications.  rebuilding 
and  removal.  Single  width  to  4  plate 
wide.  Bramble  Professional  Press  En¬ 
gineering.  1512  Everett  Raytown,  Mo. 
64138.  (816)  358-1943. 


PRESS  TIME  AVAILABLE 

WEDNESDAY  PRESS  TIME  available  on 
24-page  Cottrell  offset.  Mr.  Soucy, 
(201)  838-9000. 


PUBLIC  RELATIONS/ 
CONSULTANTS 

NOTED  Business/Career/ Self  Improve¬ 
ment  writer  now  available  for  special 
assignments  world  wide.  Top  speech 
writer,  too.  Has  written  2000  paid 
articles,  presented  3000  talks.  Details: 
Box  I,  Kenilworth,  III.  60043. 


Help 

Wented... 


WANTED  TO  BUY 


NEWSPRINT 

IMMEDIATE  manufacture  and  dalivery 
your  size  rolls.  Harco  Inc.,  The  Benson, 
Jankintown,  Pa.  19046.  (215  )  242-5300- 

ROLLS  ALL  SIZES-BEHRENS  Pulp 
8  Paper  Corp.,  1896  Westwood  Blvd., 
Lot  Angeles,  Cal.  90025.  (213)  474-6525. 


U5ED  GRAPHIC  ELECTRONICS  PHO¬ 
TO-LATHE.  Top  prices  paid  Call  Mr 
Levous.  (305)  754-3233.  45  N.E.  54th 
St.,  Miami.  Fla.  33137. 

WANTED:  One  unit  Goss  Community 
with  folder.  Must  be  seen  in  running 
condition.  Dinner  &  Klein  P  O.  Box 
21188.  Seattle.  Wash.  98III.  (206  )  682- 
2494. 


UNIVERSITY  OF  COLORADO,  School 
i  of  Journalism.  One  academic  year, 
fulltime  teaching  appointment.  Nine 
'  hours  each  semester.  Designed  for  near- 
retirement  or  mid-career  newsperson. 
Nine  months.  $15,000.  Teach  editing, 

I  reporting,  etc.  Begin  September  '75.  An 
Affirmative  Action  Employer.  All  inter- 
1  ested  persons  are  encouraged  to  apply 
by  May  30.  Write  Dean,  Boulder,  Colo. 

I  80302. 

SEVEN  GRADUATE  ASSISTANTSHIPS 
open.  Seeking  individuals  with  pro¬ 
fessional  experience  desiring  to  work 
'  on  Masters  or  Doctors  degree  (not  in 
Journalism)  during  the  coming  aca- 
'  demic  year  75-76.  Must  have  profes- 
:  sional  experience  in  news  or  broad¬ 
casting  and  be  capable  of  teaching 
either  basic  journalism  writing  course 
assisting  in  broadcasting  courses  and/ 
or  graphic  photography  or  mass  media. 
Quarter  time  appointment.  Pay  $1543 
per  academic  year.  Equal  Opportunity 
Employer.  Contact  John  H.  Boyer, 
Acfng  Director,  School  of  Journalism, 
Bowling  Green  State  University,  Bowl¬ 
ing  Green,  Ohio  43403. 

STATE  UNIVERSITY,  Zone  9,  seeks  as- 
1  sistant  professor  to  teach  public  rela- 
I  tions/ advertising  courses  beginning  in 
Fall.  MA  plus  professional  expe'ience 
required.  Affirmative  Action/Equal 
Opportunity  Employer.  Write  Box  545, 
Editor  &  Publisher. 

WE  ANTICIPATE  two  faculty  openings 
for  September,  one  as  a  l-year  leave 
replacement.  Applicants  must  have  MA 
degree  and  at  least  3  years  solid, 
versatile  professional  experience  in 
newspaper  and  magazine  reporting  and 
editing.  Write:  Jimmy  Bedford,  Head. 

I  Dept,  of  Journalism,  University  of 
.  Alaska.  Fairbanks.  Alaska  99701.  Equal 
I  Opportunity  Employer. 


HELP  WANTED 


ACADEMIC 


EFFECTIVE  AUGUST  1975— Instructor 
in  Journalism  to  teach  introduction  to 
mass  communications  and  photojour* 
natism  and  supervise  photographers  for 
student  publications  and  public  rela* 
tions.  MA  in  Communication/ Journal¬ 
ism.  Professional  experience  preferred. 
Write  W.  6.  Daugherty,  Dept,  of  Jour¬ 
nalism,  San  Antonio  College,  San 
Antonio.  Texas  78284. 

CENTRAL  MICHIGAN  UNIVERSITY 
Mt.  Pleasant,  Michigan  48859 
JOURNALISM  POSITION  AVAILABLE 
FOR  FALL.  1975 

Assistant  or  Associate  Professor  position 
requiring  some  teaching  experience, 
three  to  five  years  media  experience, 
and  preparation  in  news  editorial  jour* 
naiism.  PhD  desired.  MA  requireo.  To 
teach  reporting  and  editing.  Teaching 
specialty  in  research  or  qraduate  work 
required.  Interest  in  working  with  stu¬ 
dent  groups,  research  or  media  rela¬ 
tions. 

Application  deadline:  April  30,  1975. 
Send  credentials  to:  Jerry  Fitxhenry, 
Search  Committee,  Dept,  of  Journalism. 
Equal  Opportunity/ Affirmative  Action 
Employer. 

SAN  DIEGO  STATE  UNIVERSITY  is 
seeking  a  faculty  member  with  sub¬ 
stantial  news  experience  to  teach  re¬ 
porting  and  law  of  mass  communica¬ 
tions  classes  end  perhaps  in  other 
areas.  MA  required*  PhD  preferred. 
Applications  invited  from  all  qualified 
persons  of  both  sexes  and  all  ethnic 
backgrounds.  Rank,  salary  open.  Please 
send  letters  and  resumes  to  Prof.  Frank 
S.  Holowach,  Journalism  Department, 
San  Diego  State  University,  San  Diego. 
California  92182.  Affirmative  Action/ 
Equal  Opportunity  Employer.  Closing 
date  for  submitting  applications  is 
April  30.  1975. 

WRITING  COORDINATOR  for  rapidly 
growing  department,  largest  in  West. 
Ability  to  coordinate  and  teach  basic 
news  writing  and  to  teach  one  class 
in  core  area.  Journalism  experience 
I  desirable.  PhD  or  near  required  for 
tenure  track.  Salary:  $13,000  to  15,700 
for  Assistant  Professor  plus  summer 
income.  Send  resume:  J.  P.  Alexandar, 
Dept,  of  Communications,  Calif.  State 
Univ.,  Fullerton,  Calif.  92634. 

JOURNALISM  INSTRUCTOR— Teach 
practical  and  theory  courses  in  the 
fields  of  iournalism,  mass  communica¬ 
tion  and  public  relations.  May  be  ad¬ 
visor  to  campus  newspaper,  advisor  to 
departmental  majors  In  the  field  of 
iournalism  and  may  be  Weber  State 
College  representative  for  the  Utah 
Press  Association  internship^  program. 
Must  have  field  experience  in  journal¬ 
ism,  must  be  able  to  handle  a  complete 
program  of  journalism  instruction  and 
must  have  a  good  relationship  with 
students  and  advise  them  concerning 
the  program.  PhD  preferred.  Should 
maintain  working  relations  with  the  col¬ 
lege  newspaper  staff  and  student  media 
hoard  and  local  newspaper  companies. 
Please  send  resume  to  WEBER  STATE 
COLLEGE.  Personnel  Office,  3750  Har¬ 
rison  Blvd.  Onden  Utah  84408.  AN 
EQUAL  OPPORTUNITY/ AFFIRMATIVE 
ACTION  EMPLOYER. 

ASSSTANT  PROFESSOR  for  news-edito¬ 
rial  sequence  in  new  Mass  Communica¬ 
tion  program.  Must  have  significant 
daily  newspaper  experience.  MA.  PhD 
preferred.  $12,000  minim  -m.  excellent 
benefits.  Equal  Opportunity  Employer. 
Send  resume  by  May  5  to  Dr.  Wm.  Don¬ 
nelly.  Chairman.  Search  CommHtee, 
Dept,  of  English,  State  University  Col- 
leoe  at  Buffalo  1300  Elmwood  Ave., 
Buffalo,  N.Y.  14222. 


ADMINISTRATIVE 


MAKE  YOUR  OWN  JOB— Manager  to 
help  start  new  TV  program  magazine, 
New  York  area.  Planning  important- 
financing,  marketing,  etc.  Must  have 
own  income  until  magazine  gets  off  the 
ground.  Box  404,  Editor  &  Publisher. 


Classified  Ads  in  EDITOR  &  PUBLISHER  are  as  effective 
in  the  newspaper  community  as  your  newspaper's 
classifieds  are  in  your  community. 
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HELP  WANTED 

"c/RCULAT/oKr 


HELP  WANTED 
loisPLAY^ADVERTIsiNG 


HELP  WANTED 

^"ed/tor/aT^ 


HELP  WANTED 

^^EDlfoRIAT^ 


MAJOR  CANADIAN  DAILY  requires 
Circulation  Manager  to  take  on  the 
challenge  of  a  tough,  demanding,  com¬ 
petitive  market.  The  candidate  we  seek 
IS  a  solidly  capable  individual  with 
strong  sales  skills  and  leadership  abil¬ 
ity  who  is  willing  to  make  an  intensive 
effort  to  achieve  success.  The  successful 
candidate  will  receive  great  financial 
reward.  Send  resume  to  Box  567.  Editor 
&  Publisher. 


CIRCULATION  MANAGER  for  I2M 
6-day  afternoon  ABC  daily  in  Northern 
California.  We're  looking  for  a  person 
who  may  now  be  an  assistant  and  who 
has  the  experience,  ability  and  desire 
to  take  over  full  operation.  Must  be 
strong  in  sales,  promotion  and  detail. 
County's  leading  daily.  Salary  plus  ex¬ 
cellent  incentive  plan.  Company  bene¬ 
fits  include  profit-sharing  retirement 
plan.  Immediate  opening.  Write  full 
particulars  to  Box  566,  Editor  & 
Publisher. 

ESTABLISHED  80,000  urban  weekly 
needs  proven,  energetic  circulation 
manager.  Experience  with  voluntary  pay 
essential.  Aggressive  but  tactful.  Must 
hire  and  motivate  part  time  supervisors 
and  carriers.  Heavy  responsibility.  Res¬ 
ume  and  salary  requirements:  Person¬ 
nel.  Albuquerque  News,  P.  O.  Box 
25526.  Albuquerque.  N.M.  87125. 

CIRCULATION  MANAGER 
Our  8000-plus  daily  newspaper  needs 
an  energetic,  sales  oriented  circulation 
manager  that  knows  how  to  motivate 
young  people  and  increase  sales  while 
maintaining  established  distribution 
dependability.  Proven  ability  is  pre¬ 
ferred,  but  we  will  consider  a  person 
who  has  confidence  in  his  ability  to  do 
the  iob  and  is  seeking  an  oppo-tunity 
to  prove  himself.  Box  540,  Editor  & 
Publisher. 


STAGNATING?  It  can  happen,  but  not 
in  our  organization.  We  need  a  sharp, 
aggressive,  hard-working  person  with 
some  circulation  experience  to  go 
through  unique  train'ng  program  lead¬ 
ing  to  management  position  in  15  news¬ 
paper  group  Send  resume  to  Box  582, 
Editor  S  Publisher. 

CIRCULATION  MANAGER,  6-day  AM, 
Zone  5.  Thorough  knowledge  all  phases 
circulation. _  Strong  on  promotion-mo- 
tivation-traininq.  Send  resume  to  Box 
586,  Editor  S  Publisher. 


NEW  ENGLAND  medium  size  PM  dally 
has  immediate  opening,  with  an  excel¬ 
lent  opportunity,  for  an  assistant  circu¬ 
lation  manager.  Prefer  an  experienced 
rnanager  presently  on  I0-25M  range 
circulation  with  the  desire  to  move  up. 
Send  re  me  with  salary  requirements 
in  strict  confidence  to  Box  606,  Editor 
&  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER  for  medium 
sized  daily;  part  of  a  growing  group* 
Endless  growth  potential.  Dynamic  mar¬ 
ket.  Zone  2.  Send  resume/salary  re¬ 
quirements.  Box  534.  Editor  &  Publisher. 


CLASSIFIED  AD  MANAGER 
I4M.  6-day  daily  seeks  right  person  to 
sell,  promote  and  manage  department. 
Track  record  a  must.  Salary  plus  com¬ 
mission  on  gross.  Benefits.  Contact  Ivy 
Cutrer,  Daily  Iberian,  New  Iberia,  La. 
70560. 


DISPLAY  ADVERTISING 

A  GROWING  SHOPPER  GROUP  needs 
advertising  salesman  for  Wisconsin 
prope'ty.  Must  have  potential  to  move 
into  Gene'al  Manager's  job.  Must  be 
sales,  profit  oriented.  Salary,  commis¬ 
sion  and  benefits.  Send  complete 
resume  and  salary  backgro'nd  to 
Publisher.  Towne  and  Country  Shopper, 
Box  267,  Waupaca,  Wise.  54981. 


DISPLAY  SALESMEN  in  Houston  and 
Dallas  who  are  happy  with  their  jobs; 
but  want  to  pick  up  an  extra  5600  each 
month.  No  conflict.  Send  full  details  to 
Hertiaqe  Corp.,  Box  18661,  San  Antonio, 
Texas  78218. 


ADVERTISING  SALESMAN  to  work  on 
Central  Florida  daily.  Minimum  3  years 
experience  required,  must  be  self  start¬ 
er  and  eager  for  advancement.  Send 
complete  resume  and  salary  require¬ 
ments  to:  Elven  Grubbs.  Ocala  Star- 
Banner,  P.  O.  Box  490,  Ocala,  Fla. 
32670. 

DISPLAY 

SALESPERSON 

Small  daily  in  Iowa  seeks  aggressive 
person  with  2-5  years  experience  to 
add  to  present  staff.  We're  showing 
strong,  consistent  gains  and  need  more 
help  to  handle  it!  If  you're  not  afraid 
of  hard  work,  like  a  challenge  and  feel 
you  qualify,  we  want  to  talk  to  you!  Sal¬ 
ary  range  in  low  5  figures  (depending 
upon  related  experience),  plus  liberal 
incentive  plan.  Write  Box  593,  Editor  & 
Publisher. 

SALES — Medium  size  daily  in  Zone  8 
seeks  aggressive  sales  person  with  ex¬ 
perience,  strong  motivation.  Salary 
commensurate  with  experience.  Com¬ 
mission  program,  gas  allowance,  mod¬ 
ern  offset  plant.  2  staff  artists,  grow¬ 
ing  market.  Send  resume  and  salary 
requirements  to  8ox  439,  Editor  i 
Publisher. 


AGGRESSIVE,  EXPERIENCED  salesper¬ 
son  to  join  ad  staff  on  daily  in  beauti¬ 
ful  Oregon.  We  are  part  of  a  15-news¬ 
paper  group  with  excellent  salary, 
bonus  and  opportunity  to  grow.  Call  or 
write  Roger  Watkins.  The  Dalles  Chron¬ 
icle,  The  Dalles,  Oreg.  97058.  Ph:  (503) 
296-2141. 

ADVERTISING  SALESMAN  for  new 
city  magazine  in  Columbia.  S.C.  Write 
your  own  pay  check.  Salary  plus  com¬ 
mission.  Send  resume  to  Box  11465, 
Columbia.  S.C.  29211. 


ADVERTISING  DIRECTOR 

Times  Graphics  Inc.,  a  wholly  owned 
subsidiary^  of  The  Detroit  News,  needs 
an  Advertising  Director  with  a  minimum 
of  10  years  experience  to  manage  the 
total  advertising  sales  efforts  for  two 
daily  newspapers  (26,000  combined  cir¬ 
culation)  and  4  weeklies,  all  located 
in  southern  New  Jersey.  Candidates 
should  be  strong  in  all  facets  of  news¬ 
paper  advertising  and  be  capable  of 
applying  the  latest  sales  and  organiza¬ 
tional  techniques.  We  offer  an  excellent 
startinq  salary,  a  full  fringe  benefits 
package  and  a  chance  to  grow  with  a 
publishing/ broadcasting  conglomerate 
of  national  scope.  Please  send  com¬ 
plete  resume  to  Joel  C.  Leuchter,  Times 
Graphics  Inc.,  7  S.  7th  St..  Vineland, 
N.J.  08360. 


ADVERTISING  MANAGER  for  quality 
weekly  group,  2  hours  fivjm  New  York 
City.  Seek  person  to  supervise  small 
staff.  Must  be  versatile.  Sales,  layout, 
ad  production  experience  preferred. 
Box  580.  Editor  &  Publisher. 


WEEKLY  SHOPPER  needs  advertising 
salesman,  one  with  supreme  confidence, 
a  "gung  ho"  attitude,  a  proven  track 
record,  and  a  determination  to  be  very 
successful.  We  don't  want  any  fairs  or 
mediums.  We  want  a  "PRO"  and  ex¬ 
pect  to  pay  a  ''pro"  price.  We  want 
'results,'  not  just  "effort!"  Almost 
virgin  territory  in  North  Florida  w'th 
!  small  daily  as  competition.  If  you're 
producing  $50  000  or  more  in  annual 
sales,  send  complete  resume  to  Don 
Docke'y,  Lake  City  Advertiser.  508  N. 
First  St.,  Lake  City,  Fla.  32055. 


EDITORIAL 


EDITORIAL  WRITER 
Opening  on  major  San  Francisco  Bay 
Area  daily  for  creative  writer  to  de¬ 
velop  lively  conversational  editorials. 
Applicant  should  have  solid  editorial 
writing  experience  on  a  daily  metro¬ 
politan  newspaper,  with  experience  in 
makeup,  editing,  selection  of  columns, 
letters,  cartoons  for  edito'ial  page 
Must  be  well-founded  in  pol  tlcal  and 
social  sciences,  well-informed  on  na¬ 
tional  and  international  affairs.  Send 
resume  and  writing  samples  to  Box  573, 
Editor  &  Publisher. 
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TOP-NOTCH  experienced  weekly  exec¬ 
utive  editor  needed  for  fastest  growing 
bi-weekly  newspapers  in  northern  New 
Jersey.  Looking  for  someone  with  initia¬ 
tive.  creative  ability  to  head  an  award¬ 
winning  staff.  Excellent  salary  for 
qualified  person.  Send  resume  to  J. 
Durante,  Today  Newspapers,  1661  Rt. 
23,  Wayne,  N.  J.  07470. 

WIRE  EDITOR  for  Virginia  PM  daily 
with  computerized  cold  type  system. 
Prefer  someone  with  experience  in  writ¬ 
ing  heads,  layouts  and  makeup.  Good 
pay  and  pleasant  working  conditions. 
Box  535,  Editor  &  Publisher. 

NEWS  EDITOR  with  general  reporting 
and  managing  experience  to  direct 
news  department.  Send  resume  to  L.  V. 
Sciortino,  Editor,  Fort  Scott  Tribune, 
Box  ISO,  Fort  Scott,  Kans.  66701. 

COMPANY  OF  THE  CROSS,  Episco¬ 
palian  religious  order,  is  recruiting 
new  members,  men  or  women,  married 
or  single,  for  desk/rewrite  staff  of  its 
new  western  Canadian  general  weekly 
news  magazines.  Company  members 
receive  as  pay  all  living  essentials  plus 
a  small  cash  allowance.  Experience 
essential.  Write:  The  Minister.  Com¬ 
pany  of  the  Cross,  11224  142  St.,  Ed¬ 
monton,  Alberta,  Canada. 


EDITOR  TRAINEE  for  small  town 
weakly  near  metro  area.  Learn  all 
phases  of  business,  than  take  over. 
Aggressive  worker  needed.  Experi¬ 
ence  helpful.  Hours  flexible  Start 
June  I.  Contact  Dan  Ball.  Metamora 
Herald.  Metamora  III.  6IS4B.  Ph: 
(309)  367-2335. 


I  WRITING  BUSINESS  EDITOR  with 
I  business  reporting  and  management 
I  axpariance  to  direct  editorial  of  wida- 
I  ly  accepted,  rap'diy  growing  local 
business  weekly  serving  large  metro¬ 
politan  area  in  Zona  2.  Unusual  ca- 
I  rear  opportunity  for  individual  who 
can  make  general  business  writing 
I  live.  Sand  resume,  clips  and  com¬ 
pensation  requirement  to  Box  4056, 
I  Editor  &  Publisher. 


DIRECTpR  OF  COMMUNICATIONS 
for  national  professional  association 
representing  urban  and  regional  plan¬ 
ning.  $20-$25K.  Position  involves  respon¬ 
sibility  for  publishing  on-going  profes¬ 
sional  magazine,  initiating  new  popu¬ 
larized  magazine,  book  publications, 
public  relations,  and  various  periodi¬ 
cals.  Should  possess  creative  and  ad¬ 
ministrative  skills,  experience  in  news 
media  and  public  relations  helpful. 
Graduate  degree  in  journalism,  plan¬ 
ning,  or  urban  affairs  preferred,  plus 
responsible  editorial  experience.  Suc¬ 
cessful  applicant  will  have  flexibility 
to  develop  and  implement  comprehen¬ 
sive  communications  program.  Equal 
Opportunity  Employer.  Reply  to  Deputy 
Executive  Director,  American  Institute 
of  Planners  1776  Massachusetts  Ave. 
N.W.,  Washington.  D.C.  20036. 


PROMOTION  WRITER 

Senior  writer  for  Insurance 
company.  The  Individual  we 
are  looking  for  is  writing  for 
the  financial  pages  of  a  daily 
or  for  a  business  magazine. 
He/she  can  write  sharp  head- 
lines,  get  to  the  substance  of 
the  material  at  hand,  is  ana¬ 
lytical,  can  write  tersely  or  in 
more  flowing  style  as  re¬ 
quired,  is  accurate.  These 
abilities  will  open  the  door  to 
a  rewarding  and  satisfying 
career  with  a  national  com¬ 
pany  in  a  key  industry.  Prefer 
J-School  grad,  2  to  5  years 
experience. 

Please  send  clips,  resume 
to:  Great  American  Insurance 
Companies,  Attn.  Ms.  Cassidy, 
Personnel  Dept.,  P.  O.  Box 
2575t  Cincinnati,  Ohio  45201. 


REPORTER  with  at  least  2  years  expe¬ 
rience,  responsible,  able  to  cover  a 
wide  spectrum  of  hard  and  feature 
news  for  27,000  6-day-a-week  Zone  5 
award  winner.  Send  resume,  letter  to 
James  R.  Brown,  Managing  Editor, 
Sandusky  Register.  314  W.  Market  St., 
Sandusky,  Ohio  44870. 


COPY  EDITORS:  One  of  the  nation's 
best  metropolitan  dallies  is  building 
a  strong  system  of  copy  desks.  We  need 
bright,  fully  experienced  copy  editors 
who  do  thorough,  careful  work  under 
deadline  pressure.  Promotion  potential 
good.  Box  576.  Editor  &  Publisher. 


MANAGING  EDITOR 

You're  performing  well  in  your  present 
job  as  either  the  editor  or  managing 
editor  of  a  smaller  daily.  You've  prob¬ 
ably  been  in  daily  newspaper  work  for 
15  or  20  years.  You  have  ambition,  write 
editorials  with  conviction,  manage  with 
confidence.  You  enjoy  the  respect  of 
your  associates  and  the  community.  Tell 
us  about  yourself.  Our  30,000  circulation 
daily  in  the  Midwest  seeks  a  top  drawer 
person  with  compensation,  fringe  bene¬ 
fits  and  responsibilities  to  match.  Box 
590.  Editor  &  Publisher. 


EDITOR  for  new  city  magazine  In  Co¬ 
lumbia.  S.C.  Must  be  able  to  work  with 
freelance  writers.  Writing  ability  neces¬ 
sary.  Salary  to  $10,000.  Send  resume  to 
Box  11465,  Columbia,  S.C.  29211. 


WANTED:  General  assignment  report¬ 
er-photographer,  10,300  PM  daily,  Zone 
5.  Experience  preferred.  Send  clips  and 
resume  to  Box  592,  Editor  &  Publisher. 


SPORTS  DESKMAN— Strong  copy  and 
I  layout  editor  needed  for  sports  depart- 
,  ment  of  state-wide  morning  daily  in 
!  Area  I.  Must  be  capable  of  providing 
I  sharpest  reader  impact  In  plans  to 
I  strengthen  sports  section.  Good  growth 
I  opportunity  in  prime  recreational  area. 

Box  595.  Editor  &  Publisher. 


EDITOR— $30K 

Top-notch  newsmen  with  solid  creden¬ 
tials — Here  is  an  exciting  opportunity 
to  handle  a  key  position  at  America's 
largest  (4,000.000  circulation)  paper. 
We  want  to  hear  only  from  rising  ex¬ 
ecutive  types  who  can  do  it  all — breathe 
life  into  routine  copy,  pinpoint  even 
minute  errors  and  Immediately  grasp 
the  heart  of  a  story.  In  short,  you  have 
to  bo  a  dynamic  copy  handler — and 
have  a  proven  record  of  accomplish¬ 
ment. 

This  is  a  job  with  a  bright  future. 
You'll  work  hard,  but  raises  coijie  fast. 
And  our  profit  sharing  plan  is  tops. 
Offices  are  near  Palm  Beach  on  Flor¬ 
ida's  Gold  Coast  and  we  pay  reloca¬ 
tion.  Write  to:  THE  NATIONAL  EN¬ 
QUIRER.  P.  O.  Box  4304,  Lantana.  Fla. 
33462. 


COPY  EDITOR— Prefer  a  person  wjth 
basic  knowledge  In  antiques  or  desire 
to  learn.  Must  also  rewrite  and  con¬ 
dense  original  wrlt'nns.  Send  resume 
and  samples  to  Shirley  Richardson, 
Tri-State  trader.  P.  O.  Box  90.  Knights- 
town,  Ind.  or  call  (317)  345-5134. 


LOOKING  FOR  A  CHALLENGE?  Im¬ 
mediate  opening  for  news  editor  with 
rounded  editorial  staff  exoer>nce  and 
Initiative,  ability  to  organ'ze  and  direct 
news  department.  Emphasis  on  q"ality 
local  news  coverage  and  pictures. 
Small  growing  Missouri  5-day  daily  in 
university  town  near  metropolitan  area. 
Box  600,  Editor  &  Publisher. 


EXPERIENCED  J-GRAD  reporter  to 
handle  stringers  via  phone,  do  soma 
fl'st  hand  coverage.  Midwest  daily  of 
35,000.  Good  pay  fringes.  Lake  com¬ 
munity.  Box  603,  Editor  ft  Publisher. 


FREELANCE 


NEW  FEATURE  SYNDICATE  looking 
for  bright,  off-beat  cartoon  strips  and 
panels.  Also  need  articles  or  column 
with  fresh  approach  to  all  aspects  of 
consume'ism.  Send  samples  and  SASE 
to  GROUP  3,  Suite  313,  500  Ximeno  St., 
Long  Beach,  Calif.  90814. 
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HELP  WANTED 


PRESSROOM 


WANTED;  Quality  conscious  web  offset 
newspaper  pressman  able  to  take 
charge  of  3  unit  press  and  smalj  sheet 
fed.  Salary  open.  Bo>  591,  Editor  & 
Publisher. 

''''^^PRODUcfioN''^^'^ 

COMPOSING  ROOM  supervisor  with 
print  management  background  for  shop 
publishing  daily  and  10  weeklies  in  Area 
2.  Must  know  paste-up  and  camera; 
Compugraphic  experience  helpful.  Re¬ 
quires  good  ability  to  direct  work  force 
and  organize  work  flow.  Send  resume 
and  salary  requirements  to  Box  554, 
Editor  &  Publisher. 

ASSISTANT  PRODUCTION  MANAGER, 
with  in-depth  experience  in  cold  type 
newspaper  production,  utilizing  photo¬ 
typesetters.  video  terminals,  computer 
and  web  offset  presses  (some  elec¬ 
tronics  background  preferable)  for  the 
Pacific  Stars  and  Stripes,  in  Tokyo, 
Japan.  Starting  salary  $18,443  per  year 
plus  small  housing  allowance.  Group 
insurance,  retirement,  medical  bene¬ 
fits,  PX  and  commissary  privileges. 
Upon  receipt  of  letter  and  resume  we 
will  forward  official  application  blank 
and  details  on  working  conditions  in 
Japan.  Send  letter  and  resume  to  Pro¬ 
duction  Manager,  Pacific  Stars  and 
Stripes,  APO  San  Francisco  96503. 

PRODUCTION  MANAGER  for  small 
medical  publications  office  in  down¬ 
town  New  York  City.  Must  be  expe¬ 
rienced.  able  to  work  without  supervi¬ 
sion.  Salary  open.  Please  furnish  all  de. 
tails  on  confidential  basis.  N.  Sorkin, 
C.  C.  Morchand  Co..  421  Hudson 
Street,  New  York.  N.Y.  10014. 


PROMOTION 


PROMOTION  MANAGER 
For  Large.  National 
Newspaper  Magazine 
Creative,  hard-working,  ambitious  pro¬ 
fessional  experienced  in  interpreting 
market  data  and  other  kinds  of  media 
research,  for  long-established  consumer 
publication.  Experience  in  copywriting, 
art  and  layout  nelpful.  Desire  and  abil¬ 
ity  to  gat  along  with  managers  and  staff 
in  5  offices  essential.  New  York  head¬ 
quarters.  East  Side  mid-50's.  Age  pref¬ 
erence.  25-35,  although  not  mandatory. 
Salary  open.  An  Equal  Opportunity  Em¬ 
ployer.  M/F.  Mail  resume  to  Box  585, 
Editor  &  Publisher. 


PUBLIC  RELATIONS 

PUBLICIST— PR 

Health  agency  needs  full-time  publi¬ 
cist  who  can  grow  into  Director  of  Pub¬ 
lic  Relations.  Write  or  call  Jan  Arthur 
Sainsbury,  Director  of  Programs,  March 
of  Dimes.  53  W.  Jackson,  Chicago.  III. 
606CM.  (312)  341-1370.  Include  employ¬ 
ment  and  salary  history.  Immediate 
opening. 

technicaCreps^ 


PHOTOPOLYMER 

PLATE 

REPRESENTATIVE 

The  leading  photopolymer 
plate  company  has  an  immedi¬ 
ate  opening  for  a  standout  sales 
rep  with  an  excellent  reputation 
and  working  knowledge  in  the 
newspaper/graphic  arts  fields. 
Applicants  should  now  prefer¬ 
ably  be  located  in  S.F.  or  L.A. 
(Area  9).  Territory  would  include 
9  Western  states  with  excellent 
growth  potential  in  the  letter- 

Cress  dnd  offset  fields.  Salary, 
onus,  expenses  including  car 
allowance. 

Send  resume  to:  Dyke  Kramer 
NAPP  SYSTEMS,  Inc. 

P.  O.  Box  246 
San  Marcos,  Calif.  92069 


HELP  WANTED 


SYNDICATE  SALES 


TOP  FLIGHT  SYNDICATE  REP  to  sell 
newspaper  features.  Must  travel.  Box 
607.  Mitor  t  Publisher. 


TECHNICAL  REPS 


SALESMAN  to  handle  the  hottest  line 
of  video  display  terminals  and  key¬ 
boards  in  America  today.  Highest 
commissions  paid.  Also  dealerships 
available  in  certain  areas.  For  further 
information  write  Box  560,  Editor  t 
Publisher. 


To  answer  box  number  ads  in 
EDITOR  &  PUBLISHER: 

Address  your  reply  lo  the  box  number  given  in  the  ad, 
e  o  Editor  &  I’ublisher,  850  Third  Avenue,  New  York, 
N.Y.  10022.  Please  be  seleetive  in  the  nuinb«-r  «)f  clips 
submitted  in  resi>onse  lo  an  ad.  Include  only  material 
which  can  he  forwarded  in  a  large  manilla  envelope. 
Never  submit  complete  newspapers  or  magazines  unless 
specifieally  called  for. 

Editor  &  Publisher  is  not  responsible  for  the  return  of 
any  material  submitted  to  its  advertisers.  Therefore,  zee 
suggest  that  you  never  send  irreplaceable  material. 


Positions  Wanted  •  •  • 


ACADEMIC 


PHOTOGRAPHY  INSTRUCTOR,  taach- 
ing  and  professional  experience.  MSE, 
wishing  to  join  expanding  program  or 
develop  new  program.  Frank  Gale,  1901 
South  First,  kirksville.  Mo.  63501. 


ADMINISTRATIVE 


GENERAL  MANAGER-AD  MANAGER 
— 34,  14  years  experience  on  small 

dailies,  metro,  large  weeklies.  Prog¬ 
ressed  through  sales  to  general  man¬ 
ager.  Box  466,  Editor  B  Publisher. 

IF  YOU  ANSWERED  THE  AD  for  Box 
381  (AHORNEY-PUBLISHER-GENERAL 
MANAGER)  in  the  March  15  or  March 
22  issues  please  send  new  reply.  Fire 
in  office  destroyed  7  days  unopened 
mail.  Box  552,  Editor  t  Publisher. 

GENERAL  MANAGER-ADVERTISING 
DIRECTOR — Now  you  can  have  a  strong 
administrator  to  lead  your  firm.  Highly 
diversified  competitive  experience. 
Available  for  a  challenging  position 
with  progressive  daily.  Box  570,  Editor 
&  Publisher. 

READY  NOW  for  another  newspaper 
executive  position  after  4  years  experi¬ 
ence  as  vice  president  largest  computer 
service  organization  in  Midwest  and 
operations  manager  retail  stores  At¬ 
lantic  and  Tidewater.  Experience  in¬ 
cludes  public  accounting,  sales  promo¬ 
tion,  circulation  department,  Portland 
Oregonian;  6  years  national  representa¬ 
tive.  advertising  director,  St.  Louis 
Globe-Democrat;  7  years  advertising 
director  Detroit  Free  Press.  INAE  di¬ 
rector,  bureau  olanning  board.  INAE 
sales  training.  IBM  executive  computer 
school.  For  experienced,  top  team  per¬ 
former  and  profit  producer,  contact 
Elving  N.  Anderson  2021  W.  91st  St., 
Leawood.  Kans.  66206.  (913  )  649-6072. 

EMPLOYED  Zone  9  publisher  seeks  po¬ 
sition  in  less  crowded  area.  Consider 
anything  over  $16,000.  Family  man,  de¬ 
gree.  Resume  upon  request.  Box  601, 
Editor  &  Publisher. 

ADVERTISING  DIRECTOR,  general 
manager  for  medium  sized  daily.  Fully 
experienced,  retail,  classified  with  OCR 
conversion.  35,  family  man.  Successful 
sales  record  during  current  recession. 
Box  604,  Editor  &  Publisher. 

WEEKLY  MANAGEMENT  job  sought. 
Now  phototypesetting  salesman.  Expe¬ 
rienced  editor/ reporter,  love  layout, 
photography.  Box  594,  Editor  &  Pub¬ 
lisher. 


CARTOONISTS 

CARTOONIST-WRITER— 7  years  experi¬ 
ence  as  reporter,  cartoonist,  editor. 
Unique  talents,  nationally  published, 
MA  Journalism.  Want  major  daily  or 
magazine  post.  Tops  in  feature  writing, 
humor  cartoons,  satire.  Resume,  sam¬ 
ples.  Box  SSI,  Uitor  t  Publisher. 

EDITORIAL  CARTOONIST,  Versatile 
former  reporter,  editor  of  weekly.  Pre¬ 
fer  cartooning;  will  do  it  all.  Age  30. 
Samples.  Box  460,  Editor  &  Publisher. 


CIRCULATION 


EXPERIENCED  circulation  manager.  20  | 
years  experience  Agent  and  District  j 
Manager.  4  years  as  Circulation  Man¬ 
ager  of  8000  daily.  Education;  3  years 
college.  Prefer  Zone  5.  Box  543,  Editor 
&  Publisher. 

CIRCULATION  MANAGER  of  I30M 
metro  daily  seeks  opportunity  as  top 
man  on  growing  daily  or  No.  2  with 
chance  to  become  Director.  Outstand¬ 
ing  9-year  circulation  management  rec¬ 
ord.  strong  references.  35  family  man, 

3  years  collage.  Box  537,  Editor  & 
Publisher. 

DO  YOU  HAVE  a  small  to  medium 
size  paper  that  needs  a  well  run  de¬ 
partment  plus  more  circulation,  in  Area 
3  or  47  If  so,  I  have  the  ability,  know 
how  and  I'm  ready  to  get  the  job  done 
nowl  Box  587,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 

AD  MANAGER-PLUS,  with  75%  sales 
increase  in  current  job  with  multi¬ 
weekly  and  shopper,  seeks  greater  po¬ 
tential.  Salary  $20  000-}-.  Age  53,  Box 
497.  Editor  t  Publisher. 

SMALL  weekly  ad  manager,  top  refer¬ 
ences.  hard  worker,  married,  early  20s, 
seeks  advancement  as  salesman  with 
daily.  Need  $8500  to  start.  Box  572,  Edi¬ 
tor  &  Publisher. 

AD  SALES,  experienced.  New  Sales  de¬ 
velopment  retail,  national/general.  Na¬ 
tionally  recognized  Coop  Advertising 
specialist.  Seek  position  with  daily 
metro  or  network  weeklies  Area  3-4. 
Box  578.  Editor  S  Publisher. 

ADVERTISING/MARKETING— MA  Ad¬ 
vertising,  BBA  Marke‘ing.  5  years  ex¬ 
perience.  3  with  newspaper  sales.  Sales, 
art/copy,  research.  All  media.  Young/ 
aggressive.  Box  598,  Editor  &  Publisher. 

WEEKLY  AD  MANAGER  wants  to  move 
to  small-medium  daily.  $I0M  plus  com¬ 
mission  required.  Zones  3  and  4  only. 
Bowe  Smiley,  P.  O.  Box  158,  Gautier, 
Miss.  39553. 


EDITORIAL 

I  DON'T  WANT  TO  QUIT 
Just  Because  I'm  65 
Started  on  weekly,  desk  jobs  on  2 
small  dailies,  2  big-city  newspapers. 
With  justly  famous  newspaper  30  years 
in  responsible  job.  Health  excellent. 
Only  reason  to  leave  is  to  protect  pen¬ 
sion.  Want  to  go  where  I'm  needed, 
not  just  to  draw  a  pavcheck.  Handle 
wires,  slot  or  rim.  Excellent  references. 
Available  May  15.  You  might  be  miss¬ 
ing  best  bargain  in  years  if  you  don't 
write  to  look  into  this  one.  Box  599, 
Editor  B  Publisher. 

VERSATILE  sports  reporter,  25,  seeks 
writing  spot  on  mid-size  to  large  daily. 
All  Zones.  2  years  on  80,000  Florida 
PM  daily.  Pro,  college,  prep  experi¬ 
ence.  Heavy  on  features.  Dasx  work  on 
rim.  Excellent  references,  clips.  Box 
605,  Editor  B  Publisher. 


EDITORIAL 


ILLIMITABLE  WRITER.  23.  with  experi- 
ence  in  all  forms  of  reporting  and  edit* 
ing,  seeks  position  with  daily  or  week¬ 
ly.  Special  talent  for  sports  writing. 
Particular  knowledge  of  educational  af¬ 
fairs.  Resume,  work  samples.  Box  517. 
Editor  ft  Publisher. 

WRITER,  young,  former  editor  of  small 
daily  seeks  writing  job  with  larger 
paper,  any  Zone,  beginning  August  or 
September.  Quality  work — with  type¬ 
writer  and  camera — on  hard  news,  fea¬ 
tures,  sports  (all  sports  including  top 
soccer  coverage).  BA.  clips,  references. 
Box  S58.  Editor  ft  Publisher. 

URGENTLY.  NEEDED  by  editor.  41, 
family  man,  spot  on  small/medium 
daily  or  copy  editor,  metro.  Caught  in 
cutback.  20  years  exoerience.  J.  P. 
Matasich.  (816)  454-S851 

NEWS  EDITOR— 25,  BS,  seeks  copy  desk 
or  reporting  slot  on  metro  or  good 
small  daily.  Full  range  of  editing  and 
reporting  skills.  Experience:  6  months 
weekly  editor,  IV2  years  daily  reporter, 

I  year  on  daily  desk.  Box  563,  Editor  ft 
Publisher. 

SPORTS  WRITER,  26,  needs  change; 
4'/}  years  30,000  Ohio  PM  daily,  pro, 
college,  prep  experience;  Zones  2. 
3,  4,  5.  Box  441,  Editor  ft  Publisher. 

PROGRESSIVE  general  news-sports  re¬ 
porter  wishes  to  relocate  any  Zone. 
Experienced  30.000  PM  daily,  10,000  AM 
daily.  June  75  Mass  Communications 
grad.  Box  532,  Editor  ft  Publisher. 

REPORTER.  J-Grad,  25,  with  2  years 
newspaper  experience  plus  magazine 
feature  skills,  seeks  challenge  after  half 
year  on  35,000  PM  daily.  Want  spot  on 
Zone  I  50,000  plus  daily.  Box  557,  Editor 
ft  Publisher. 

REPORTER.  26.  with  15,000  daily  look¬ 
ing  for  position  on  larger  paper.  JBA. 
All-around  city  government,  police, 
general  assignment  experience.  Box 
437,  Editor  ft>ublisher. 

EXECUTIVE — Presently  employed  in  top 
post.  Want  return  to  newsroom  direc¬ 
tion  as  editor,  managing  editor,  execu¬ 
tive  editor.  Box  533.  Editor  ft  Publisher. 

AGGRESSIVE  reporter-deskman  on 
award-winning  news  team  first  year 
with  medium  size  daily  seeks  staff  po¬ 
sition  in  Zone  8.  9.  J-School  degree. 
Box  564,  Editor  ft  Publisher. 

SCIENCE  WRITER  wants  beat  on  targe 
newspaper.  3  years  general  news  work 
(2V2  on  metro  daily),  I  year  on  science 
magazine  in  New  York  City,  Box  526, 
[Editor  ft  Publisher. 

SEASONED  NEWS  PRO,  49  solidly 
experienced  dailies,  wire  services,  for¬ 
eign,  seeks  editing,  rewrite  or  re¬ 
porting  slot.  Lively  writer,  can  di¬ 
rect  or  do  most  of  it,  inside  or  out. 

I  Box  463,  Editor  ft  Publisher. 

REPORTER,  23,  some  experience,  eager 
{  to  learn  all  facets  daily  newspaper 
business.  74  BS  Journalism.  Prefer 'Zones 
!  3,  4,  6.  Resume,  clips  available.  Kit 
I  Brewer.  6757  Quail  Hollow  Ct.,  Mem- 
‘  phis.  Tenn.  38138.  Ph:  (901)  754-5808. 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


FAST,  CREATIVE,  award-winning  re¬ 
porter,  25,  3  years  on  50,000  daily. 
Covered  city,  county,  state  agencies; 
schools;  police;  features.  Took  pix. 
Specialty  environment  writing.  Want 
cnallenging  job  doing  more  of  same- 
Will  relocate;  prefer  Zone  9.  Box  539, 
Editor  &  Publisher. 

AWARD-WINNING  REPORTER,  3 
AWARDS  IN  5  YEARS.  WANTS  CHAL¬ 
LENGE.  GOOD  REFERENCES.  SOLID 
CLIPS.  MAJOR  INTERNATIONAL 
FELLOWSHIP  WINNER  DAILY  OR 
WEEKLY.  ANY  ZONE.  BOX  450,  ED¬ 
ITOR  &  PUBLISHER. 

SPORTS  WRITER — Tremendous  sports 
knowledge.  Dependable,  hard  working. 
Page  layout  experience.  Prefer  Zone  5. 
Box  547,  Editor  &  Publisher. 

REPORTER,  26,  2  years  experience  with 
D.C. -based  newsletter,  seeks  job  on 
daily.  BA;  Presidential  campaign  ex¬ 
perience;  speaks  French.  Zones  1-4  pre¬ 
ferred.  Box  529,  Editor  &  Publisher. 

IS  YEARS  EDITING  excerience.  Fast, 
accurate,  love  layout.  Seek  desk  chal¬ 
lenge  anywhere,  wire  or  local.  Box 
447.  Editor  &  Publisher. 


COPY  DESK- 
NEWS  EDITOR— SLOTMAN 

Rim,  slot,  wire,  you  name  it.  I  do  it. 
Top  skills,  heavy  experience  papers  all 
sizes  including  metro.  Age  46,  married, 
relocate  anywhere  for  right  paper.  Your 
reputation,  location  more  important 
than  salary.  Have  also  been  a  manag¬ 
ing  editor.  Call  (602)  881-5653  or  886- 
5090  or  write  Box  559,  Editor  & 
Publisher. 

MATURE.  EXPERIENCED,  responsible, 
computer-ready  editor  and  critic  seeks 
job  as  entertainment  editor  of  Southern 
California  newspaper  or  trade  publi¬ 
cation.  Box  SOI.  Editor  &  Pubfisher. 


EDITORIAL 


SPORTS  WRITER,  28.  one  book  to 
credit  and  another  on  the  way.  plus  5 
years  varied  freelancing  work,  seeks 
staff  work  with  newspaper  or  magazine. 
Box  542,  Editor  &  Publisher. 

WOMEN'S  DESK  JOB  wanted  by  com- 
pulsive  worker  who  loves  desk  work. 
Will  go  anywhere  but  prefer  East. 
Box  527,  Editor  &  Publisher. 

REPORTER — 3  years  on  26,000  Zone  2 
daily  seeks  more  responsibility  on 
larger  daily.  Good  wire,  copy  edi¬ 
tor.  Box  433.  Editor  &  Publisher. 


WRITER  with  newspaper,  PR  experience 
seeks  editorial  position  anywhere.  T.  W.  I 
Netter,  315  Bailey  Ave.,  Pittsburgh.  Pa.  | 
I52II.  I 

FOOD  EDITOR.  Home  Economist  with  I 
proven  writing  skills,  national  maga-  | 
zine  by-tines.  4  cook  books.  Hard-  ; 
working,  imaginative,  expert  at  com-  | 
municating  food  information,  creating  ^ 
exciting  features,  assisting  and  irv  j 
volving  consumers.  Excelfent  refer-  | 
ences,  samples  available  Box  445, 
Editor  &  Publisher.  ; 


TELEVISED  SCRIPTWRITER  seeks  stea-  i 
dy  solid  job  in  print.  Relocate  any  I 
Zone.  Box  508,  Editor  &  Publisher. 

HARD-WORKING  business,  general  ; 
writer,  25,  4  years  eperience.  seeks 
move  from  mid-sized  to  metro  daily.  i 
Box  481,  Editor  &  Publisher. 

YOUNG  WOMAN  with  2  years  daily  ; 
feature  writing  and  editing  experience  ' 
seeks  features  job  on  medium  or  metro 
daily,  any  Zone.  Box  507,  Editor  &  ' 
Publisher.  i 

RENOWNED  JOURNALIST/ PHOTOG- 
'  RAPHER  seeks  opening  in  US.  or 
Canada.  Can  travel  on  own  expense 
if  appointed.  Graduate.  Worked  in 
Asia  also  on  editorial  post,  author  , 
of  a  book,  freelanced  for  30  maga¬ 
zines/papers.  S.  L.  Puri.  Box  2712, 

I  Daressalam,  Tanzania.  i 


A  37-YEAR-OLD  EX  -  PARATROOPER 
and  newspaperman  said  yesterday  that 
after  teaching  high  school  English  for 
nine  years  in  New  York  he  would  seek 
employment  in  Florida.  James  W. 
Audubon,  who  spent  several  years 
with  the  nth  Airborne  Division  and 
subsequently  several  years  with  News- 
day,  said  that  his  recent  divorce 
and  New  York  weather  have  prompted 
his  move  to  Florida.  Audubon,  who 
also  spent  six  summers  as  a  patrolman 
with  the  New  York  State  Parkway 
Police,  said  that  he  would  consider 
offers  from  educational  institutions, 
public  relations  firms,  advertising 
agencies,  and  daily  or  weekly  news¬ 
papers.  Audubon  claimed  that  his 
varied  background  of  experience  could 
be  an  advantage  to  prospective  em¬ 
ployers  with  a  penchant  for  the  un¬ 
usual.  He  said  he  would  be  "willing  to 
iron  out  the  details  at  an  interview.’’ 
Box  538.  Editor  &  Publisher. 

COPY  EDITOR — 17  years  in  news.  A-Z. 
Accurate,  fast.  Publisher  went  under. 
Relocate.  Box  498,  Editor  &  Publisher. 

REPORTER— 3  years  experience;  pho¬ 
tography.  editing  and  AP  stringer 
background.  Bruce  McClellin  643 
Third  St.,  Napa.  Calif.  94558. '  (707) 


SPORTS  EDITOR  wants  post  with  good 
sized  PM^  paper  in  Zone  3  or  4.  In¬ 
terested  in  either  No.  I  job  on  50- 
100,000  circulation  or  topflight  writing 
job  with  larger  paper.  Willing  to  take 
reasonable  turn  at  rewrites  or  desk, 
but  not  every  day  please.  Resume, 
references  on  request.  Box  436.  Editor 
&  Publisher. 


PICTURE  EDITOR/PHOTOGRAPHER 
seeking  job  pn  newspaper  photo  desk 
or  magazine  due  to  close  or  magazine. 
BOB  STRAWN,  2705  Oriole  Lane.  Roll- 
ing  Meadows,  III.  6(X)08  or  phone  col¬ 
lect  (312)  299-4411. 


WRITING  HUMOROUS  NEWS 
ANY  ZONE 

BOX  569,  EDITOR  &  PUBLISHER. 


NEWSROOM  MANAGEMENT  position 
sought  by  well-paid  slotman.  Box  574. 
Editor  &  Publisher. 


COPY  EDITOR.  26,  with  3  years  experi¬ 
ence  in  slot  and  on  wire  and  city  desks 
of  two  55,000+  dailies,  seeks  news  edi¬ 
tor  or  wire  editor  job  on  medium-size 
daily.  Prefer  Florida  or  Zones  5,  7,  8.  9. 
Box  577,  Editor  &  Publisher. 

DESKMAN.  2  years  experience.  Seek  job 
on  rim  of  Zone  I  or  2  daily  with  poten¬ 
tial  to  advance  Can  make  heads  spar¬ 
kle.  makeup  shine.  BJ,  U  of  Missouri. 
Box  581.  Editor  &  Publisher. 

REVIEWING  BEST  OFFERS  everywhere- 
Tough,  aware.  7-day  in-depth  digger- 
photographer — entertaining,  varied  fea¬ 
tures — strong  on  quotes,  question'ng, 
analysis.  International  to  local.  Pro¬ 
lific  past — adaptable  styles.  Masters. 
Want  urgency  of  large  daily.  Box  583, 
Edito’’  &  Publisher. 


I  SURE  THINGS  ARE  TIGHT  NOW.  But 
^  doesn't  your  daily  really  need  a  good 
I  sports  writer,  one  who  can  give  your 
,  readers  more  than  statistics  and  biow- 
;  by-blow  accounts,  a  journalist  rather 
than  a  fan.  This  writer  has  5  years  ex¬ 
perience.  including  the  Olympics  and 
pro  baseball.  Talk  to  him — you  can't 
lose.  Box  584,  Editor  &  Publisher, 

I  WEEKLY  newspaper  editor  now  in  ad- 
I  vertising  desires  editorial  position,  pre¬ 
fer  Southwest.  Box  589,  Editor  &  Pub- 
j  lisher. 

I  JOURNALIST,  24,  presently  a  public 
1  information  consultant,  desires  news- 
i  paper  reporting/editing  position.  MS, 
with  reporting,  editing  and  layout  ex- 
1  perience.  Prefer  Colorado  or  Kansas 
but  will  go  anywhere  for  demanding, 
j  interesting  position.  Box  544,  Editor  & 
'  Publisher. 
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EDITORIAL 


THE  ENERGY  PANIC  may  be  over,  but 
the  crisis  isn't.  And  it  will  continue 
to  have  an  impact  on  your  readers.  To 
inform  them  of  this,  a  writer  needs 
knowledge  of  not  only  the  oil  compa¬ 
nies  but  also  utility  finance  and  regula¬ 
tion,  for  these  will  affect  what  your 
readers  spend  for  energy  and  their 
ability  to  earn  that  money.  I  can  bring 
this  knowledge,  and  the  ability  to  re¬ 
port  it,  to  your  paper.  Let  me  prove  it. 
Box  586.  Editor  &  Publisher. 

EUROPE-BASED  WRITER-PHOTOGRA¬ 
PHER— Broad  knowledge  of  topics  from 
aviation  to  zoology.  Award-winning. 
BA  Journalism.  Almost  MS.  Interna¬ 
tional  Relations.  Box  561,  Editor  & 
Publisher. 

LOS  ANGELES — Medical  and  science 
writer.  Author  of  6  books,  many 
articles  available  for  assignments.  Box 
541.  Editor  &  Publisher. 

BUSINESS  WRITER.  Fast,  accurate, 
experienced  in  depth  in  liquor  trade, 
taxes,  finance.  Great  on  annual  re¬ 
ports,  forecasts,  surveys.  Box  165, 
Editor  &  Publisher. 

PARIS-BASED  U.S.  newsman-economist, 
41,  expert  on  Europe,  languages,  free¬ 
lance  jobs,  research.  Lesh,  4  rue  Cice, 
Paris  6.  call  222-4716. 

PROFESSIONAL  CARTOONIST/CAR¬ 
ICATURIST  desires  FREELANCING  by 
mail.  20  years  experience.  Samples. 
P  O.  Box  8643,  Philadelphia,  Pa. 

i  LET  ME  help  you  cover  New  Hamp- 
i  shire's  first-in-the-nation  primary;  graf 
to  feature;  fresh  quotes,  pictures.  New 
Hampshire  native,  16  years  daily 
newspaper  experience.  Box  484.  Editor 
&  Publisher. 

NOTED  Business/Career/Self  Improve¬ 
ment  writer  now  available  for  special 
i  assignments  world  wide.  Top  speech 
writer,  too.  Has  written  2000  paid 
j  articles,  presented  3000  talks.  Details: 

I  Box  I,  Kenilworth,  Ml.  60CM3. 

BUSINESS  WRITER.  15  years  experi¬ 
ence.  Auto,  hardware^  groceries, 
others.  Also  ghosting.  Mississippi-Ala- 
bama  area.  Box  470,  Editor  &  Publisher. 

WASHINGTON  CORRESPONDENT— 
Accredited  veteran  available  on  retain¬ 
er  basis  for  thorough,  concise  cove-age 
of  local  delegations.  Features,  analysis 
and  special  coverage  of  health,  con¬ 
sumer  affairs  and  environment.  Box  571, 
>  Editor  &  Publisher. 

CHICAGO  business  reporter  covers 
conventions,  other  events  on  assign¬ 
ment.  Excellent  features.  Box  597,  Edi- 
;  tor  &  Publisher. 


PHOTOJOURNALISM 


BRAVING  RECESSION,  zealous  pho¬ 
tographer  seeks  relocation  to  North 
Carolina.  People,  news,  photo-as-art 
oriented.  Presently  at  140.000  daily. 
Available  August  1975.  Box  528.  Editor 
&  Publisher. 

$500  REBATE  to  the  newspaper  that  re¬ 
tains  me  as  a  staff  photographer.  I'm 
28,  aggressive.  7  years  pro  experience. 
14  years  general  newspaper  work.  Will 
relocate  any  Zone.  Resume/portfolio. 
John  Mullen  340  Locust,  Beloit.  Wise. 
53511.  (&08)  362-4248. 

PRIZEWINNING  PHOTOJOURNALIST 
seeks  staff  job  with  photo-conscious 
daily  in  Region  3  4,  6  or  8.  5  years  ex¬ 
perience  on  250M  daily  and  magazine; 
Missouri  photo  grad;  bilingual  in  Span¬ 
ish.  Creative  latitude  and  locale  as 
important  as  salary.  Portfolio,  write 
Box  562,  Editor  S  Publisher. 

EXPERIENCED  news  photographer  de¬ 
sires  change,  any  Area.  Clips  upon  re¬ 
guest.  Box  575.  Editor  &  Publisher. 

SEEKING  POSITION  to  start  career. 
Interested  in  anything  from  sfaff  on 
metro  to  starting  I -man  department  on 
small  daily.  Graduate  in  May — BS  in 
Photography,  4  years  newspaper  expe¬ 
rience  while  in  school.  Resume-portfo- 
lio-clipbook  upon  reguest.  TOM  POR¬ 
TER,  JtIO  Frost  Trailer  Court.  Carbon- 
dale,  III.  62901. 


PHOTOGRAPHER  with  5  years  wire 
service  experience,  2  years  Viet  Nam 
combat  as  bureau  manager,  4  years 
with  magazines,  public  relations  and 
advertising  as  freelance,  seeks  sfaff 
position  on  large  metropolitan  daily. 
Resume  and/or  poHfolio  upon  reguesf. 
Box  596.  Editor  S  Publisher. 


PRESSROOM 


PRESSROOM  FOREMAN.  Experienced 
over  26  years  in  newspaper  and  circu¬ 
lar  printing,  letterpress  and  offset.  Send 
for  resume  and  references.  Box  579.  Ed- 
ifor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER  — 25  years 
Graphic  Arts.  150.000  metro  daily.  Au¬ 
tomation  and  conversion  background. 
Budget  forecasting  and  cost  conscious. 
Box  531.  Editor  &  Publisher. 


QUALIFIED  MACHINIST  hot  or  cold 
type.  Also  experienced  in  darkroom, 
camera,  color  separation,  electronics, 
markup  for  VIP  or  Pacesetter.  27  years 
old.  Desire  position  on  West  Coast. 
John  Severs,  1629  N.  Nevada,  Colorado 
Springs,  Colo.  80907.  Ph:  (303)  475-9900. 
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Appraisals?  Sales? . 
One  Company  to  handle 
all  your  problems. 


By  Robert  U.  Brown 


Suggestions  for  improvement 


The  life  of  a  newspaper  editor  is  not  an  what  can  we  do  about  it” — too  late  in  the 

easy  one.  week  to  be  reported  here. 

Three  government  officials  spoke  to  People  in  government  are  part  of  the 
the  newspaper  publishers  in  New  Or-  newspaper  “constituency”  just  as  read- 
leans  last  week  and  made  critical  refer-  ers  are. 

ences  to  how  newspaper  reporting  and  Governmental  challenges  to  press 
editing  should  be  improved.  We  suppose  free<lom  and  intrusion  into  newspaper 
they  hoped  the  messages  would  be  editorial  and  management  functions, 
passed  on  to  the  editors  who  met  in  which  were  reported  to  ANPA,  are  to  be 
Washington  this  week.  resisted  to  the  fullest. 

Speaking  to  the  annual  luncheon  of  Suggestions  from  readers,  govern- 
the  Associated  Press  on  the  opening  day  ment  officials  and  other  leaders,  for  im- 
of  “publishers’  week,”  CIA  Director  Wil-  proving  the  service  of  newspapers  in  the 
liam  E.  C’olby  made  a  plea  for  protecting  national  interest,  and  for  the  good  of  the 
“good  secrets”  and  asked  careful  consid-  newspapers,  should  not  be  taken  lightly, 
eration  of  whether  CIA  should  be  the 
sensational  lead  in  any  story  in  which  it 
is  mentioned  even  incidentally  “and 
thereby  fan  the  flames  of  excitement 
about  CIA  and  inevitably  obscure  the 
real  nature  of  modern  intelligence  and 
its  contribution  to  our  country.” 

He  didn’t  ask  for  the  “bad  secrets”  to 
be  suppressed  and  said  “non-secrets” 
should  be  exposed.  “I  ask  only  that  we 
Americans  protect  our  nation’s  sources 
in  the  same  way  the  journalist  protects 
his,”  he  said. 

Citing  the  Supreme  Court’s  test  of  “di¬ 
rect,  immediate  and  irreparable  damage 
to  our  nation  and  its  people,”  Colby’s 
plea  was  for  cooperation  from  the  press 
to  avoid  destroying  CIA  intelligence 
gathering  activities  and  its  sources 
abroad  in  the  national  interest. 

Secretary  of  the  Treasury  William  E. 

Simon  asked  the  publishers  for  im¬ 
provement  in  business  news  reporting  in 
the  press. 

He  criticized  reporters  and  editorial 
writers  who  jump  from  crisis  to  crisis 
with  little  prior  knowledge  of  the  subject 
resulting  in  sensationalized  reporting  of 
economic  affairs. 

“Economic  reports  are  highly  accu¬ 
rate  in  reporting  the  latest  economic 
statistics,  but  they  have  considerable 
difficulty  in  exploring  beneath  the  sur¬ 
face  and  explaining  their  real  meaning,” 
he  said. 

Then  Vice  President  Nelson  Rockefel¬ 
ler  added  a  lesson  in  reporting.  He  com¬ 
plained  that  reporters  ask  questions 
then  use  the  replies  to  those  questions 
without  reference  to  the  original  query 
thereby  changing  the  context  of  what 
was  said. 

Publishers,  editors  and  reporters  will 
respond  in  their  own  individual  ways  to 
those  suggestions  and  complaints.  They 
were  all  reported  in  E&P  last  week  and 
we  repeat  them  here  together  because 
they  reflect  attitudes  towards  the  press 
on  the  part  of  high  government  officials. 

Newspapers  are  not  in  the  business  of 
running  a  popularity  contest  with  gov¬ 
ernment  officials  but  their  critical  com¬ 
ments  should  be  heard  as  well  as  those 
from  readers. 

The  American  Society  of  Newspaper 
Editors  this  week  had  a  session  on  the 
subject  “Why  readers  hate  us — and 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 

4/8 

Affiliated  Publications  (AMEX)  .  7'/: 

American  Financial  Corp.  (OTC)  .  l2'/s 

Booth  Newspapers  (OTC)  .  IB^A 

Capital  Cities  Comm.  (NYSE)  .  35% 

Com.  Corp.  (OTC)  .  2% 

Cowles  Comm.  (NYSE)  .  5% 

Dow  Jones  (OTC)  .  28'/2 

Downe  Comm.  (OTC) .  3% 

Gannett  (NYSE)  .  32 

Gray  Comm.  (OTC)  .  7 

Harte  Hanks  (NYSE)  .  12% 

Jefferson-Pilot  (NYSE)  .  32% 

Knight-Ridder  (NYSE)  .  27 

Lee  Enterprise  (AM^)  .  14% 

Media  General  (AMEX)  .  25 

Multimedia  (OTC)  .  13% 

New  York  Times  (AMEX)  .  tl'A 

Pana*  (OTC)  .  2 

Post  Corp.  (Wise.)  (OTC)  .  4% 

puebecor  (AMEX)  .  4% 

Southern  Press  (CE)  . 25% 

Speidel  (OTC)  .  15 

Thomson  Newspapers  (CE)  .  12% 

Time  Inc.  (NYSE)  .  37 

Times  Mirror  (NYSE)  .  17 

Toronto  Star  (CE)  .  12% 

Washington  Post  (AMEX)  .  22% 

SUPPLIERS 

Abitibi  (CE)  .  9% 

Addressograph  Multi.  (NYSE)  .  W 

Altair  (OTC)  .  I'/: 

Ball  Corp.  (NYSE)  .  14% 

B.  C.  Forest  (CE)  .  15'/ 

Berkey  Photo  (NYSE)  .  iV. 

Boise  Cascade  (NYSE)  .  14'/ 

Compugraphic  (AMEX)  .  14% 

Compuscan  (OTC)  .  5'/ 

Crown  Zellerbach  (NYSE)  .  32% 

Cutler-Hammer  (NYSE)  . 22% 

Dayco  (NYSE)  .  10 

Digital  Equipment  (NYSE)  . 88'/ 

Domtar  (AMEX)  .  21'/ 


REYNOLDS  PUBLISHER— Charles  C.  Rey¬ 
nolds  was  named  publisher  of  the  Atlantic 
City  (N.J.)  Press.  Donald  S.  Taylor,  president 
of  South  Jersey  Publishing  Co.,  said  Reynolds 
will  continue  as  editor  of  the  paper  and  vice- 
president  of  the  company.  He  succeeds  Rob¬ 
ert  A.  Ford,  who  died  last  January.  Taylor 
also  announced  a  $1  million  capital  improve¬ 
ment  program  for  the  Press,  which  will  involve 
a  complete  conversion  to  computerized  pro¬ 
duction. 


Dow  Chemical  (NYSE)  . 

Dymo  (NYSE)  . 

Eastman  Kodak  (NYSE)  . 

Ehrenreich  Photo  (AMEX)  . 

Eltra  (NYSE)  . 

General  Electric  (NYSE)  . 

Georgia  Pacific  (NYSE)  . 

Grace.  W.  R.  (NYSE)  . 

Great  Lakes  Paper  (CE)  . 

Great  No.  Nekoosa  (NYSE) . 

Harris  Corporation  (NYSE)  . 

Inmont  (NYSE)  . 

International  Paper  (NYSE)  . 

Itek  Corp.  (NYSE)  . 

Kimberly  Clark  (NYSE)  . 

Log  Etronics  (OTC)  . 

MacMillan,  Bloedel  (CE)  . 

Mllgo  Electronics  (AMEX)  . 

Millmaster  Onyx  (AMEX)  . 

Minnesota  Min.  S  Mtg.  (NYSE)  ... 
Optronics  International  Inc.  (BSE) 

Richardson  (NYSE)  . 

Rockwell  Inti.  (NYSE)  . 

Singer  (NYSE)  . 

Southland  Paper  (OTC) . . 

Southwest  Forest  Ind.  (NYSE)  ... 

Sun  Chemical  (NYSE)  . 

Wheelabrator-Frye  (NYSE)  . 

White  Consolidated  (NYSE)  . 

Wood  Industries  (AMm)  . 


Brokers  of  Newspaper, 
Radio,  TV  and 
CATV  properties 


WASHINGTON,  D  C.: 

1730  K  Street,  N  W  20006 
(202)393  3456 

CHICAGO: 

1429  Tribune  Tower,  6061  1 
(312)  337  2754 

DALLAS: 

6060  N.  Central  Expwy.,  75206 
(214)691  2345 


SAN  FRANCISCO: 

1 1 1  Sutter  Street,  94104 
(415)  392  5671 


\bur  first  step 
toward  a  comi 


The  next  step  can  be  as  long  or  short  as  you 
want.  It  can  take  you  only  as  far  as  a  Goss-Ferag 
counter-stacker— or  it  can  include  everything 
you  need  to  protect  the  investment  you’ve  made 
to  achieve  a  good-looking,  profitable  paper. 

We  have  it  all— from  a  single  source  with  over¬ 
all  responsibility. 

The  flexible,  smearfree  conveyor. 


Mobile  units.  Mechanically  or  hydraulically  con¬ 
trolled  units.  Models  that  can  accept  whatever 
your  conveyor  feeds.  Models  controlled  by  a 
programming  unit.  We  also  have  stack  turners, 
diverter  units  and  underwrappers.  Mobile  and 
stationary  mailroom  control  desks.  Program¬ 
ming  units  with  tabulator.  Prewired  control 
cubicals  for  automating  complete  mailroom 


There’s  only  one:  Goss-Ferag.  Its  unique  grip¬ 
pers  hold  your  papers  gently  but  firmly  from 
press  to  mailroom.  Result:  No  smears.  No 
marks.  Installation?  Fast  and  easy.  With  no 
need  for  special  corner  units,  catwalks  or  mul¬ 
tiple  drive  motors.  Downtime  and  maintenance 
expense?  Ask  a  Goss-Ferag  conveyor 
user  about  his  experience.  If  it 


installations.  And  there’ll  be  more  where  those 
came  from.  Because  at  Goss,  we’re  always  look¬ 
ing  ahead  for  more  improvements  to  help  you. 

Tying  it  all  together.  Need  anything  else? 
Roller  conveyors?  Bundle  tying  equipment? 
Manual  or  automatic  paper  roll  handling 
equipment?  We  have  it  all.  Just  ask. 
has  For  further  information  on  any 


Here’s  more  help  from 
Goss-Ferag.  After  your 
papers  come  off  the  con¬ 
veyor,  we  have  just  the 
counter-stacker  you  need. 


anything  to  do  with 
production  of  newspapers, 
it  has  everything  to  do 
with  Goss. 


equipment,  write  to  us  at 
MGD  Graphic  Systems, 
Rockwell  International, 
3100  South  Central  Avenue, 
Chicago,  Illinois  60650. 


Rockwell  International 


Scripps-Hovvard  Newspapers  salutes  the  beginning 
of  America's  Bicentennial  Celebration  by  reprinting 
these  lines  from  a  famous  poem  depicting  events 
that  occurred  200  years  ago  this  week. 


Paul  Revere  s  Ride 

Henry  Wadsworth  Longfellow 

Listen,  my  children,  and  you  shall  hear 
Of  the  midnight  ride  of  Paul  Revere, 

On  the  eighteenth  of  April,  in  Seventy-five; 

Hardly  a  man  is  now  alive 
Who  remembers  that  famous  day  and  year. 

He  said  to  his  friend,  "If  the  British  march 
By  land  or  sea  from  the  town  tonight. 

Hang  a  lantern  aloft  in  the  belfry  arch 
Of  the  North  Church  tower  as  a  signal  light,— 

One,  if  by  land,  and  two,  if  by  sea; 

And  1  on  the  opposite  shore  will  be. 

Ready  to  ride  and  spread  the  alarm 
Through  every  Middlesex  village  and  farm. 

For  the  country  folk  to  be  up  and  to  arm." 

Then  he  said,  "Good  night!"  and  with  muffled  oar 
Silently  rowed  to  the  Charlestown  shore, 

Just  as  the  moon  rose  over  the  bay. 

Where  swinging  wide  at  her  moorings  lay 
The  Somerset,  British  man-of-war; 

A  phantom  ship,  with  each  mast  and  spar 
Across  the  moon  like  a  prison  bar. 

And  a  huge  black  hulk,  that  was  magnified 
By  its  own  reflection  in  the  tide. 

Meanwhile,  his  friend,  through  alley  and  street. 

Wanders  and  watches  with  eager  ears. 

Then  he  climbed  the  tower  of  the  Old  North  Church, 

By  the  wooden  stairs,  with  stealthy  tread. 

To  the  belfry-chamber  overhead. 

And  startled  the  pigeons  from  their  perch. 

For  suddenly  all  his  thoughts  arc  bent 
On  a  shadowy  something  far  away. 

Where  the  river  widens  to  meet  the  bay,— 

A  line  of  black  that  blends  and  floats 
On  the  rising  tide,  like  a  bridge  of  boats. 

Meanwhile,  impatient  to  mount  and  ride. 

Booted  and  spurred,  with  a  heavy  stride 
On  the  opposite  shore  wa.lkcd  Paul  Revere. 

Now  he  patted  his  horse's  side. 

And  turned  and  tightened  his  saddle-girth; 

But  mostly  he  watched  with  eager  search 
The  belfry-tower  of  the  Old  North  Church, 

As  it  rose  above  the  graves  on  the  hill. 

Lonely  and  spectral  and  somber  and  still. 

And  lo!  as  he  looks,  on  the  belfry's  height 
A  glimmer,  and  then  a  gleam  of  light! 

He  springs  to  the  saddle,  the  bridle  he  turns. 

But  lingers  and  gazes,  till  full  on  his  sight 
A  second  lamp  in  the  belfry  burns! 


SCRIPPS-HOWARD 

NEWSPAPERS 


A  hurry  of  hoofs  in  a  village  street, 

A  shape  in  the  moonlight,  a  bulk  in  the  dark. 

And  beneath,  from  the  pebbles,  in  passing,  a  spark 
Struck  out  by  a  steed  flying  fearless  and  fleet; 

That  was  all !  And  yet,  through  the  gloom  and  the  light 
The  fate  of  a  nation  was  riding  that  night; 

And  the  spark  struck  out  by  that  steed  in  his  flight. 
Kindled  the  land  into  flame  with  its  heat. 

It  was  twelve  by  the  village  clock 
When  he  crossed  the  bridge  into  Medford  town. 

He  heard  the  crowing  of  the  cock. 

And  the  barking  of  the  farmer's  dog. 

And  felt  the  damp  of  the  river  fog. 

That  rises  after  the  sun  goes  down. 

It  was  one  by  the  village  clock. 

When  he  galloped  into  Lexington. 

He  saw  the  gilded  weathercock 
Swim  in  the  moonlight  as  he  passed. 

And  the  meeting-house  windows,  blank  and  bare. 
Gaze  at  him  with  a  spectral  glare. 

It  was  two  by  the  village  clock. 

When  he  came  to  the  bridge  in  Concord  town. 

He  heard  the  bleating  of  the  flock. 

And  the  twitter  of  birds  among  the  trees. 

And  felt  the  breath  of  the  morning  breeze 
Blowing  over  the  meadows  brown. 

You  know  the  rest.  In  the  books  you  have  read. 
How  the  British  Regulars  fired  and  fled,— 

How  the  farmers  gave  them  ball  for  ball. 

From  behind  each  fence  and  farmyard  wall. 
Chasing  the  redcoats  down  the  lane. 

Then  crossing  the  fields  to  emerge  again 
Under  the  trees  at  the  turn  of  the  road. 

And  only  pausing  to  fire  and  load. 

So  through  the  night  rode  Paul  Revere; 

And  so  through  the  night  went  his  cry  of  alarm 
To  every  Middlesex  village  and  farm,— 

A  cry  of  defiance,  and  not  of  fear, 

A  voice  in  the  darkness,  a  knock  at  the  door. 
And  a  word  that  shall  echo  forevermore! 

For,  borne  on  the  night-wind  of  the  Past, 
Through  all  our  history,  to  the  last. 

In  the  hour  of  darkness  and  peril  and  need. 

The  people  will  waken  and  listen  to  hear 
The  hurrying  hoofbeats  of  that  steed. 

And  the  midnight  message  of  Paul  Revere. 


